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Getting Started / What
Is Chisquares?

Chisquares is an all-in-one research platform designed to dramatically reduce
the time and complexity required to analyze data and publish scientific
manuscripts. By integrating powerful tools for data management, analysis,
visualization, and collaborative writing, Chisquares allows researchers to move
seamlessly from raw data to finished manuscript — all in one environment.

Chisquares supports:
e Data collection, automated processing and visualization
e Sample size and sampling
e Data analysis without coding
e Al-assisted manuscript writing (via CollaboWrite)

* Al-assisted generation of research proposals and research questions (via
the Al toolkit)

e Secure multi-user collaboration

When to Use It

Use Chisquares when you want to:
e Collect, clean, transform, and analyze data

e Collaboratively write research manuscripts
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e Automate repetitive analysis

e Work with public health survey datasets (e.g., NHANES, GYTS)

Who Is It For?

Chisquares is designed for:

e Individuals or organizations seeking to collect data via surveys

Researchers analyzing survey or epidemiological data

Graduate students and academic authors preparing manuscripts

Public health professionals conducting field research

Journal editors and peer reviewers collaborating on article drafts

Where to Access the Platform

Chisquares is a web-based platform. You can access it via any modern browser
by visiting:

https://www.chisquares.com

After logging in, you will land on your Dashboard, where you can:
e Create or join projects
e Start and launch your survey
e Upload datasets for analysis

e View collaborator activity
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e Launch CollaboWrite to begin manuscript preparation

e Develop research proposals or formulate research questions

Why Chisquares?

Chisquares solves the fragmentation of the research workflow. Instead of
switching between different tools, Chisquares gives you:

All tools in one place for data collection, cleaning and visualization

No-code statistical analysis

Integrated citation and preprint publishing

Automated manuscript generation

Real-time role-based collaboration
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Creating Your First Project

What Is a Project?

A project in Chisquares is a shared workspace where collaborators work on the
same survey, manuscript or dataset. It contains everything you need to:

e Manage the core task, whether it is data collection, analysis, or writing
e Manage collaborators

e Track progress

How to Create a Project
1. Click the “New” button on the dashboard.
2. Enter a Project Title — required.

Max 250 characters

3. Add Keywords to aid in organization and search.

Use commas to separate

4. Invite Collaborators (optional)

Enter email addresses

Assign roles (e.g., Co-author)

5. Confirm Setup — Click “Create Project.”

Who Can Create Projects?
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Any registered user. However:
e Only the Project Owner can lock/unlock, publish, or delete.

e Other collaborators can view or edit depending on their role.
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Managing Project Roles &
Permissions

What Are Roles in Chisquares?

Roles determine what each user can do in a project. They help protect your
data, organize responsibilities, and support team accountability.

Available Roles

Project Owner: Full control. Can publish, lock/unlock, delete, invite/remove
collaborators.

e First Author / Co-First Author: Leads manuscript writing and data
analysis.

e Senior Author: Typically a senior researcher.

o Statistician / Data Analyst: Runs analyses and generates tables/figures.
e Co-Author: Assists in writing and editing.

e Literature Reviewer: Adds citations and background context.

e Copy Editor / Proofreader: Reviews for grammar, clarity, structure.

e Policy Expert / Reviewer: Adds interpretation and impact insights.

Admin Staff: Non-author contributors.

How to Assign or Change Roles
1. Open your project and go to Project Settings.
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2. Scroll to the Collaborators section.
3. Use the dropdown next to each person’s name to assign their role.

4. Click Save Changes.
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Getting Started /
Chisquares Dashboard

Welcome to the Chisquares Dashboard—your centralized command center
for managing all aspects of your research journey. Designed for researchers,
analysts, and academic professionals, this dashboard provides a seamless
interface to initiate surveys, write manuscripts, analyze data, and harness Al-
powered tools — all in one place.

Whether you are a seasoned researcher or a beginner, Chisquares ensures a
streamlined workflow that saves time and enhances accuracy, enabling you to
focus on what truly matters: gaining actionable insights and driving impactful

decisions.

E CHISOUARES Q Searchanything ®BF ¢ Upgrade @ New en v o o

Welcome to Chisquares, lliya!
Q Dashboard
© DataCollection o @ Surveys Started al Analysis Started Manuscripts Started
13 - 0 1
CollaboWrite
View Details > View Details > View Details >

&2 DataAnalysis

4% AiToolkit e + Create Survey Write Manuscript ol Analyze Data ¢ Determine Sample 25 Access Al Toolkit

@ Survey Bank

Sh tivity for: St M: it Analysi:
Others
o Responses
St
orage *ﬁ
{5 Upgrade e
@ Billings
No notification
& Account Settings *ﬁ
Vi Aan't haus anv natifinatinne at tha mamant
o lliya Ishaya Help?

Surveys Started
Monitor the number of surveys you've launched.
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Action: Click View Details to explore individual surveys and their progress.

Analyses Started
Keep tabs on how many data analyses have been initiated.
Action: Select View Details to delve into analysis specifics.

Manuscripts Started
Track your writing progress and manage manuscript drafts.
Action: Use View Details for manuscript-related activity.

To-Do Tasks
Stay organized with a smart task tracker for pending activities.
Action: Navigate to View Details for an actionable checklist.

Quick Action Buttons

Effortlessly jumpstart your tasks:

Create Survey - Launch a new survey in just a few clicks.

Write Manuscript - Begin composing your research paper.

Analyze Data - Kick off detailed analysis from collected responses.
Determine Sample - Use statistical tools to define your sample size.
Access Al Toolkit - Leverage Al features for smarter writing and insights.

Navigation Bars

Sidebar (Left Panel)
The left sidebar navigation in Chisquares is your primary tool for accessing the
platform’s features. Outline below are the menu items and their submenus:
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—u
ichlsnunﬁEE l

@ Dashboard

©@ Data Collection v
CollaboWrite

(2 Data Analysis

L% AiToolkit p

) Survey Bank

Others

(O Storage

{, Upgrade

@& Billings

{© Account Settings

o lliya Ishaya (2) Help?
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Navigate through all core sections of the platform:
Dashboard - Your homebase overview.

Data Collection - Design and distribute surveys.
CollaboWrite - Collaborate and compose manuscripts.

Data Analysis - Process and interpret data with built-in tools.
Al Toolkit - Access machine-learning capabilities for enhanced productivity.
Survey Bank - Review, reuse, or revise your existing surveys.
Workspaces - View or create collaborative environments.
Storage - Manage files and documents.

Upgrade - Review plans and activate premium features.
Billings - Monitor invoices and subscription status.

Account Settings - Customize your profile and preferences.

E CHISOUARES Q Searchanything... ®BF ¢ Upgrade @ New en v o o
Welcome to Chisquares, lliya!
O Dashboard
Surveys Started Analysis Started Manuscripts Started
© Data Collection v ® Y ul Y °
13 ] 1
CollaboWrite
View Details > View Details > View Details >
&2 DataAnalysis
I AiToolkit # + Create Survey Write Manuscript 1l Analyze Data P Determine Sample 285 Access Al Toolkit
@ Survey Bank
Sh tivity for: St M: it Analysi
Others
o Responses
Storage
g *ﬁ
{5 Upgrade v
@ Billings
No notification
& Account Settings *ﬁ
Vi Aan't havs anv natifinatinne at tha mamant
o lliya Ishaya Help?

Search - Quickly find any item using keywords.

Notifications - Stay updated with real-time alerts.

Profile Menu - Manage account, language preferences, and session.
New Button (+) - Instantly start new surveys, documents, or projects.
Upgrade Button - Highlighted for visibility when on a free plan.
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Additional Information

Notifications Panel

Stay informed on all major actions and updates:

Payment Processing - Confirmations and updates on transactions.
Subscription Alerts - Renewal notices and plan updates.

Survey Activity - Completion, closures, and modifications.

System Messages - Important platform-wide changes or reminders.

Switch between Notifications and Pending Tasks for a full overview of your
responsibilities.

Survey Insights Panel

Once you begin collecting responses, this section will populate with real-time
insights and visual trends. Select from Surveys, Manuscripts, or Analyses to
toggle relevant statistics.

Recent Activities

The Recent Activities section provides a summary of the latest activities you've
interacted with or created, such as surveys or documents. This section helps
you track and quickly access your most recent work.

Recent Activities | | surveys Data Analysis CollaboWrite

S/N Title Activity Type Date/Time Action
1 User Manual Survey 3 hoursago View

2 Workingin Tech Survey Survey 02 Apr2025 View

Filter Options for Recent Activities
Located in the top-right corner, these buttons allow you to filter the displayed

activities:
All - Displays all recent activities, regardless of type.
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Surveys - Filters and displays only activities tagged as surveys.
Data Analysis - Displays only data analysis activities.
CollaboWrite - Filters for collaborative writing projects.

Conclusion

The Chisquares Dashboard is engineered to streamline your research workflow
with clarity and control. From launching surveys to crafting manuscripts and
analyzing results, everything you need is a click away. Explore, create, and
manage your projects efficiently through an interface that’s intuitive, powerful,
and built with researchers in mind.

For further assistance, access the Help? button in the lower-left for extended
support.
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Getting Started / Data
Collection / Survey
Design / Questionnaire

Design / Questionnaire
/ Add New Item

Introduction

The "Add New Item" feature in the Chisquares platform is an essential tool
for building robust and flexible surveys. This functionality empowers users to
seamlessly incorporate various types of survey elements such as questions,
scripts, instructions, and informational texts. Designed to support a wide array
of data collection strategies, it offers both manual and bulk addition options,
thereby streamlining the survey creation process.

Accessing the "Add New Item"”
Feature

Step 1: Access the Survey

e From the dashboard or the Survey Design Module

e Open the survey project in which you wish to add a new item.
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B crimqunnes P— s

(D) Dashboard
TestSurvey (&
© DataCollection ~

SURV-4001A-001K * Cross-Sectional ® Paused v May 24,2025
Survey Desig | Questionnaire Design ~ Manage CollectedData ~ Settings v 88 Actions
Sampling
Questionnaire Rearrange Questions Informed Consent RoutingLogic v

Sample Size
CollaboWrite All Questionnaire Items |[LCERETH S Show Flags ShowPromy
€2 DataAnalysis S/N  Label Question
[+ AiToolkit ra @

1 whatisyourgfb0

Whatis your current level of study?
() SurveyBank

2 whatisyourmdd9

Whatis your faculty?
Others

3 ioftenfeelasbé
O Storage | often feel overwhelmed by acaderic workload
¢ Upgrade
= 4 ifinditdifkos9

I find it difficult to concentrate when under stress
@ Bilings
@ Account Settings 5 onascaleoftpu3

Onascale of 11010, how would you rate your average stress level during exam periods?

Step 2: Locate and Click the "Add New Item"
Button

e The button is prominently positioned within the toolbar at the top of the
design workspace.

Understanding the "Add New Item"
Button Structure

The "Add New Item" button is a composite control consisting of two
functional parts:
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Questionnaire Design  Manage CollectedData  Settings

Questionnaire Rearrange Questions

Informed Consent Routing Logic

All Questionnaire Items Add New Item .

—

S/N Label
1 whatisyourgfbO
2 whatisyourmdd?

Question

Multiple Choice Question (MCQ)

What is your current level of study?

Multiple Choice Question (MCQ)

What is your faculty?

1. Primary Button: Manual Item Addition

e Label: "Add New Item"

* Function: Opens the question type panel.
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Select Questionnaire ltem Hidepreview 17 X
Single Response Questions
Multiple Response Questions
Dropdown Questions
Scaled Questions

Grid Questions

Open-Ended Questions
Ranking Questions

Item Matching Questions
Group Allocation Questions
Piping Questions

Scripts/Prompts

e Usage:
o Click to view available question types.

o Select a question type that suits your needs.
o Enter a question stem and response options.

o Click "Push to Questionnaire" to add the item.

2. Dropdown Button: Bulk Item Addition

e Indicator: Inverted caret (¥) at the right end of the button.

¢ Function: Displays a dropdown menu with bulk import options.
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Questionnaire Rearrange Questions Informed Consent Routing Logic ™
All Questionnaire ltems | LEEIENTIEG
S/N Label @ Copy from Existing Survey
E] Import from Survey Bank
1 whichoftheqc _ )
@ |mp0rt from Word Document (pressions means “For knowledge and SOUﬁdJUdgmen
i Import from Excel Document
2 areyouawarje) _ _
of the Latin phrase “Cogito, ergo sum™?
# Build with Al
S
3 rectesapercucl(+5) : : y
Which of the following Latin statements have you ever heard of before today? Please
4 statements

e Options Include:

Option Description

Copy from Existing , _
Copy questions from a previously created survey.

Survey
Import from Survey Import validated questions from the Chisquares
Bank Survey Bank.

Import from Word . .
Import questions formatted in a Word document.

Document
Import from Excel Import questions formatted in an Excel
Document spreadsheet.

Use the integrated Al builder to generate

Build with Al _
questions based on prompts.

© Author name 2025-05-28 Page 38 /565



Author name Chisquares

Conclusion

The "Add New Item" button within the Chisquares Survey Design Module is a
versatile and user-friendly feature that significantly enhances survey
customization. Whether you're designing a simple questionnaire or a complex
data collection instrument, this tool equips you with the flexibility and efficiency
needed for success.
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Getting Started / Data
Collection / Survey
Design / Questionnaire
Design / Questionnaire
/ Copy from Existing
Survey

The Chisquares survey platform allows users to duplicate survey content from
an existing survey into a new one. This feature simplifies survey creation by

reusing predefined questions, consent forms, logic settings, and other
components.

Steps to Copy from an Existing Survey

1. Access Survey Design

To add questions from an existing survey to a survey that already contains
questions, navigate to the Survey Design section under Data Collection in the
left-hand menu. Click on the dropdown list next to Add New Item, then select
Copy from Existing Survey to import additional questions. This allows you to
reuse a previously created survey and modify it as needed, ensuring
consistency while saving time in survey design.
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E CHISOUARRES Data Collection Q Searchanything... ®BF 4 Upgrade @ New en v o 8 4 @
SURV-0094G-002A Cross-Sectional ® Prelaunched v Mar 25,2025
(D Dashboard
Questionnaire Design  Manage CollectedData ~ Settings Vv 88 Actions Preview Survey
©@ Data Collection ~ -
Questionnaire Question Group Informed Consent logic v

© SurveyDesign

¥ Sampling All Questions AddNewltem Vv

& Sample Size

Show Archived Show Flags Show Prompts Q Searchbytype, label or question
© External Survey Reports
S/N Label Question
CollaboWrite v
Custom Prompt
1 sectionafrr7 .
&2 DataAnalysis SectionA: o
%, :
¥ AiToolkit Dropdown
2 howoldareymull 8%
How old are you as at 31st December of last year?
B Public Datasets
Multiple Choice Question (MCQ) «g

® More 3 whattypeofuob2

To copy survey components however from an existing survey into a new survey
without any questions, select Choose Question Source and click on Copy from
Existing Survey to import the necessary elements.

E CHISOUARRES Data Collection Q Searchanything... B’ F ¢ Upgrade ® New en v ° I8 4 @

(D Dashboard

©@ Data Collection ~
© SurveyDesign mim
¥ Sampling \
\
& EaaS Design your questions here.

© External Survey Reports Your survey, your way! Create questions from scratch or reuse existing

ones to avoid reinventing the wheel. Click to begin.

CollaboWrite v
& DataAnal Choose QuestionSource Vv
&2 DataAnalysis
o (@ Show guide @
2% AiToolkit

8)

>

B Public Datasets <

© More

2. Select a Survey to Copy

A pop-up window will appear with a list of available surveys. Use the search bar
to find a specific survey by name, ID, or keyword. Click on the survey you wish
to duplicate.
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Copy Survey X
Selectasurveyto copy

Q Searchbyname,id, or keyword

S/N Survey Title

Public Awareness and Attitudes Toward Climate Change Mitigation Strategies
Survey ID: SURV-0094G-007N Status: ® Prelaunched

Effects of Urbanization on Family Structures and Relationships

2
Survey ID: SURV-0094G-005G Status: * Prelaunched
3 Public Perception and Awareness of Climate Change: Assessing Knowledge, Attitudes, &
Survey ID: SURV-0094G-004P Status: ® Prelaunched
; The Impact of Telemedicine on Patient Satisfaction and Healthcare Access in Rural Comn
Survey ID: SURV-0094G-003D Status: * Prelaunched
: The Effects of Inflation onIncome Inequality: Analyzing Short-Term and Long-Term Impat
N Survev |D: SURV-0094G-002A Status:  Prelaunched

3. Choose Items to Copy

After selecting a survey, a dialog box will display various components that can
be copied, such as: Questions

Consent Forms
Inclusion Criteria
Skip Logics
Conditional Routings

Translations
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Questions (16) Consent (0)
Inclusion Criteria (O) Skip Logics(0)
Translations (1) Conditional Routings

Check the boxes next to the items you want to include in your new survey.

4. Confirm and Proceed

Click Proceed to finalize the selection. The chosen elements will be imported
into the current survey. This process helps users save time and maintain
consistency across multiple surveys by leveraging previously designed
templates.
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Design / Questionnaire
Design / Questionnaire
/ Importing Questions
from a Survey Bank

The Chisquares platform allows users to browse and import pre-existing survey
questions directly into their own projects. This feature simplifies the survey
design process by enabling the selection of categorized questions based on
relevance, topic, or research focus.

How to Import Questions from the Survey
Bank

You can easily import pre-existing questions into your survey using the Survey
Bank feature. Follow these simple steps:

Step 1: Navigate to Survey Design
¢ On the left-side menu, go to Data Collection and select Survey Design.
Step 2: Choose Your Question Source

¢ Click the “+ New” or “Choose Question Source” button.
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e From the dropdown menu, select Import from Survey Bank

E CHISOUARES Data Collection Q Searchanything BF £ Upgrade ® New en v e 84 @
(D Dashboard + CreateaQuestion
© Data Collection ~ (P CopyfromExisting Survey

© Survey Design (E) | Import from Survey Bank

¥ Sampling

Import from Word Document

© Sample Size

L Import from Excel Document i+

© External Survey Reports

Your survey, you orreuse existing

7. Buildwith Al

onests begin
CollaboWrite v
62 DataAnalysis
’ @ Show guide ®
% AiToolkit fey
B Public Datasets <
® More
Step 3: Browse and Select Questions

e You'll be redirected to the Survey Bank interface.

e Use the category filter or search bar to explore relevant questions.
Home Q Searchanything... ®F ¢ Upgrade @ New en v o IRy @

@ / Survey Bank / Explore / All Category

Select a category you would like to explore

All Categories ~ ® Q Searchbyprojecttitle, m

= Sortby:Recently Added Vv

Select All Questions on this Page (100)

Do you think HPV requires medical treatment or will it usually go away on its own without treatment?

#Cervical #Cancer #Screening #Perceptions #Behaviors #Survey #Health #Women's Health

#Preventive Care #Public Health
Public Awareness and Attitudes Toward Climate Change Mitigation Strategies

& Gobacktosurvey
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e Check the boxes next to the questions you want to include.
You can also select “Select All Questions on this Page” if needed.
Step 4: Import to Your Survey

e Once selected, click the Import Questions button at the bottom right.

e The questions will now be added to your current survey project.
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/ How to Import Survey
Questions from a Word
Document

The Chisquares platform allows users to easily upload pre-written
questionnaires from Microsoft Word documents directly into their survey project.
Follow these simple steps:

1. Navigate to Survey Design
From the sidebar, click on Data Collection, then select Survey Design.
2. . Choose ‘Import from Word Document’

To import additional questions from a Word document into an existing
survey, click the dropdown arrow next to “Add New Iltem.”
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Data Collection Q Searchanything...

[§ cHisqurAres

@ Dashboard Questionnaire Design

©@ Data Collection D Questionnaire Question Group

All Questions ||l INETIE B

©® SurveyDesign

¢’ Sampling

Show Archived

© Sample Size

© External Survey Reports

Manage Collected Data

@ Copy from ExistingSurvey Qs

- © e

Settings Vv 88 Actions

Informed Consent logic v
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If you are working on a new survey, click “Choose Question Source” and

select “Import from Word Document” from the dropdown menu.
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o A pop-up will appear prompting you to download formatting instructions

and a sample questionnaire:
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Import From Word Document

Before uploading your questionnaire, please ensure that you have properly formatted your Word
@ document to ensure compatibility with the system. You can access the sample questionnaire and
format your own document using the provided guidelines.

Click the button below to download the sample questionnaire.

{ Download Instructions { Download Sample Questionnaire

©

Click here to upload your file or drag and drop

Supported formats: .doc, .docx

o Click “Download Instructions” to see how to format your Word
document properly.

o Click “Download Sample Questionnaire” to use a template that works
seamlessly with the system.

4. Upload Your Word Document

o Once your document is properly formatted (.doc or .docx), click the
upload area indicated by the arrow above, or simply drag and drop your
file.

o After uploading, click the “Upload Questionnaire” button to complete
the process.

Tips for a Successful Import

Follow the formatting instructions exactly. Double-check that the structure
matches the sample template.
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The Chisquares platform enables users to seamlessly upload pre-formatted
survey questions from Microsoft Excel spreadsheets into their survey projects
This feature simplifies survey creation by enabling the direct import of
externally developed content into the platform.

Steps to Import from Excel

1. Access Survey Design

Navigate to the left-hand menu. Click on Data Collection, then select Survey
Design.

2. Select the Import Option For surveys that already contain questions, click
the dropdown arrow next to Add New Item and select Import from Excel
document.
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For new surveys, click Choose Question Source and select Import from Excel
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A dialog box will appear, providing access to formatting resources. Click
Download Instructions to view detailed formatting guidelines. Click
Download Sample Questionnaire to obtain a template compatible with the
system.
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Import From Excel Document

Before uploading your questionnaire, please ensure that you have properly formatted your Excel
@ document to ensure compatibility with the system. You can access the sample questionnaire and
format your own document using the provided guidelines.

Click the button below to download the instructions and the sample questionnaire.

I Download Instructions |[ Download Sample Questionnaire ]

©

Click here to upload your file or drag and drop

Supported formats: csv, and xisx

Ensure that your Excel file follows the specified format to avoid errors
during import. Acceptable file types include csv and x/sx

4. Upload the Excel File Use the desighated upload area or drag and drop your
Excel file as shown in the interface.

After uploading, click the Upload Questionnaire button to initiate the import
process.

Best Practices for a Successful Import

Strictly adhere to the provided formatting instructions. Confirm that your
Excel file structure matches the sample template.
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The platform provides a powerful Build with Al feature that enables users to
generate high-quality survey questions directly within the platform using
artificial intelligence. This tool simplifies survey creation by leveraging Al to
assist with content generation, reducing manual effort while ensuring
consistency and clarity.

Steps to Build Survey Questions
Using Al

1. Access Survey Design

Navigate to the left-hand menu. Click on Data Collection, then select Survey
Design.

2. Select the 'Build with Al' Option
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For surveys that already contain questions, click the dropdown arrow next
to Add New Item and select Build with Al.

E CHISOUARRES Home Q Searchanything... ®F ¢ Upgrade ® New en v o 84 @
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Signature Response

For new surveys, click Choose Question Source, then select Build with Al
from the dropdown menu.
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3. Provide Input for Al Generation

A dialog box will appear prompting you to enter key words or phrases for the
survey.
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Al Builder X

Use our Al Builder to generate questions for your survey. Select keywords relating to your survey and
generate questions with a click.

Enter keywords

digital technology x human attentionspan x

Select number of questions

1 v }: Generate Questions

Also include the number of questions you want to be generated by Al for your
survey. To achieve optimal outcomes, consider using precise and well-defined
keywords to help the Al generate accurate and relevant survey questions.

4. Generate and Review Questions

Click Generate Questions to allow the Al to produce a set of suggested
questions. import and review your preferred question(s), and make any
necessary edits. To generate a new set of suggestions, simply click the
Generate Questions button again.

Best Practices for Using Al to Build
Surveys

Clearly define your topic or objective to help the Al generate accurate content.
Review and adjust Al-generated questions Combine Al assistance with your
expertise to ensure quality and alignment with your audience.

© Author name 2025-05-28 Page 55/ 565



Author name Chisquares

Getting Started / Data
Collection / Survey
Design / Questionnaire
Design / Questionnaire
/ MULTIPLE CHOICE
QUESTION (MCQ)

Introduction

The Multiple Choice Question (MCQ) is a highly effective tool for collecting
structured, single-response data. With Chisquares, users can easily create and
customize MCQs to suit a variety of data collection needs. This guide covers
how to configure standard MCQs, apply response limits and conditional logic,
enable dynamic option filtering, and use images as selectable answers,
empowering users to design interactive, flexible, and visually engaging surveys.

Features of MCQ in Chisquares

e Question Text Input: Create and format the core question prompt.

e Response Options: Define selectable answers manually or dynamically.
 Required Toggle: Make the question mandatory to proceed.

e “Other” Option: Enable an open-text response field.

e Media Attachments: Support for audio, image, or video file uploads.
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Response Shuffling: Rotate or fix option orders to reduce bias.

Response Limits: Hide options after a predefined number of selections.

Image-Based Options: Replace text with visual answers and captions.

Dynamic Sourcing: Import options from files or previous questions.

Use Cases

Multiple Choice Questions (MCQs) are highly versatile and commonly used
across a wide range of data collection scenarios. Typical use cases include:

e Demographics: Ideal for segmenting respondents based on identity
characteristics.
Example: “What is your marital status?”
Options: Single, Married, Divorced, Widowed

* Preferences: Useful for understanding user habits or product inclinations.
Example: “Which platform do you use the most?”
Options: Facebook, Instagram, LinkedIn, TikTok

e Screening: Effective for qualifying or filtering participants for further
questioning.
Example: “What age range do you fall under?”
Options: Under 18, 18-24, 25-34, 35-44, 45+

When to Use Multiple Choice questions
Use a Multiple Choice question when:

* You need a single, definitive response from a list of possible answers.
e The answer options are mutually exclusive and logically cannot overlap.

e You are collecting structured, categorized data that can be easily
analyzed and visualized.
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e You want to streamline the respondent experience with clear, pre-defined

choices.

This question type is particularly effective when your goal is to classify or
compare responses in a standardized format.

Scenario-Based Example
In a public transportation survey, you might ask:

"Which of the following modes of transportation do you use most frequently

to commute to work?"
Options: Car, Bus, Train, Bicycle, Walk, Rideshare (Uber, Lyft, etc.)

This helps segment respondents by their dominant commuting behavior
and informs city infrastructure planning.

Basic Setup
1. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
2. Label the Question

e Add a label to help identify the question within your survey. Alternatively,
you can use Al to get suggestions for the label.

3. Add Answer Options

e Manually input up to 2 default options and add more by clicking More.

e Choose from User Supplied, System Supplied, or Import Options
(CSV/JSON/Excel).

4. Mark as Required (Optional)
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e Toggle “Required” to make it mandatory.
5. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Advanced Features

1. Response Limit per Option
Enable hiding of options after a specified number of responses (e.g., only allow
10 users to select Option A).

2. Response Shuffling

e Choose among:
o Keep all responses fixed

o Shuffle all responses

o Fix some, shuffle others
3. Option Filtering

* Show specific options to specific respondent segments based on earlier
answers.

4. Use Image as Options

e Replace text answers with image selections, complete with caption support.

Step-by-Step Guide

Step 1: Create a New Question
To begin creating an MCQ:
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1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type

1. In the question type section, select Single Response Questions.

2. Choose Multiple Choice Questions from the list of available question
types.

3. Click Use Selected questionnaire item.

Select Questionnaire ltem Show preview L1 X

Single Response Questions

2= Multiple Choice Question (MCQ) ) 2o Yes/No

Question with unordered categorical options and one answer Questionwith binary responses such as 'Yes' or 'No'

Multiple Response Questions
Dropdown Questions

Scaled Questions

Grid Questions

Open-Ended Questions
Ranking Questions

Item Matching Questions
Group Allocation Questions
Piping Questions

Scripts/Prompts

Step 3: Add Your Question

1. After selecting the MCQ type, you will be prompted to add your question.
Enter your question in the provided text box. Example: Which of the
following Latin expressions means “For knowledge and sound judgment”?

2. Apply formatting using the toolbar.

3. You must also add a label to help identify the question within your survey.
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Add a question Showpreview L X

Multiple Choice Question (MCQ) Required £ @

Enter your question here.
B I US EE =EE % A & K

0/2000

0]

Options Use Image as options

User Supplied Entries ~

Add More or Other Options

Cancel Pushto questionnaire

Step 4: Define the Response Options

1. Enter the options from which respondents can choose. Each option should
represent one unique answer to your question. Example:

[e]

Recte Sapere Fons

o

Gradatim Ferociter

(o]

Veni, vidi, vici

(o]

E pluribus unum

[e]

Carpe diem

2. If you want to add additional response options, click More Options and
type the new responses.

3. Also, the user can explore system options for responses they do not want to
type manually. This is especially useful for very exhaustive options like
countries of the world, but the platform contains an extensive array of
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options you can simply use without having to type options manually (use
system-supplied or dynamic entries if needed).

Step 5: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 6: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Step 7: Set Response Limits (Optional)
If you want to limit the number of responses for a particular option, follow these
steps:

1. Click the response limit icon (next to Required toggle).
2. Enable Hide specific options after X responses.

3. Enter a response cap for each option(e.g., 50). Once this limit is reached,
the option will no longer be displayed to participants.

Step 8: Use Option Filtering (Optional)
Option filtering allows you to conditionally display a subset of response options
to certain groups of respondents based on their answers to previous questions.

1. Click the Option Filtering button.

2. Select the question(s) you want to use to define the subset of respondents.
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3. Choose the conditions for filtering (e.g., participants aged 18-30).
4. Select the options that should be shown to this subset of respondents.

5. Respondents who meet the condition will only see the filtered options. All
others will see the full list of options.

Step 9: Use Images as Options (Optional)

1. If you prefer to use images as response options instead of text, check the
Use Images as Options box.

2. Upload images for each option and add captions as necessary.

Rotation Options

Chisquares offers several rotation options for MCQs to minimize bias in
responses. You can manage these settings from the question setup page:

1. Keep All Responses Fixed: All participants will see the options in the
same order.

2. Rotate All Responses: The order of options is randomized for each
participant.

3. Fix Some, Rotate Others: Select a few options to remain fixed in their
order, while the others rotate.

How to Set Rotation

1. Click on the Rotation Options.
2. Choose the desired rotation behavior.

3. Save your settings.

Preview Mode
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Before finalizing the MCQ question, it's important to preview how it will appear
to participants.

1. Click the Preview button to see the question as participants will view it.
2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire

Once you are satisfied with your MCQ setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup
Question:

Which of the following Latin expressions means “For knowledge and sound
Jjudgment”?
Response Options:

Recte Sapere Fons

Gradatim Ferociter

Veni, vidi, vici

E pluribus unum

Carpe diem

Additional Settings:

* Required: No

4

 Response Limit: 50 for “Recte Sapere Fons”
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e Option Filtering: Show “Recte Sapere Fons” only to respondents who
answered “Yes” to the question Have you ever studied Latin?

e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

 Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Multiple Choice Question Added

Add a question Hidepreview 1 X Preview

Which of the following Latin expressions means

B . B
Multiple Choice Question (MCQ) Required Forknowledge and sound judgment’

T

Question stem Recte Sapere Fons

Which of the following Latin expressions means “For knowledge and sound judgment ?

Gradatim Ferociter

B I US E:

E % A ® L

Veni, vidi, vici
82/2000

Type alabel. e.g, Gender E pluribus unum

whichoftheqgcf? #- UseAlSuggestions o
Carpe diem

Options Uselmage as options

UserSupplied Entries A4

Recte Sapere Fons W+

Gradatim Ferociter o+

Veni, vidi, vici @ +

Epluribus unum o +

Carpe diem W+

Cancel Push to questionnaire

Multiple Choice Question Pushed Preview
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Questionnaire Rearrange Questions Informed Consent Routing Logic v

tem2of 2

€ Back Questionnaireltems REEELETEY]

() Copy & Edit & Delete

2. Which of the following Latin expressions means “Forknowledge and sound judgment”?

Recte Sapere Fons
Gradatim Ferociter
Veni, vidi, vici

E pluribus unum

Carpe diem

Multiple Choice Question Appearance on the Participant Portal

G 2 of 2 completed

Which of the following Latin expressions means “For knowledge and sound judgment”?

(C] o Recte Sapere Fons

o Gradatim Ferociter

© veniviaivici

o E pluribus unum

e Carpe diem -
[ swom: |

Q2of2

Value Proposition on the Chisquares
Platform

Chisquares elevates the standard MCQ experience by offering advanced

customization and automation features designed for both simplicity and depth.
Key platform-specific advantages include:
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e Support for image-based MCQs: Present visual options to enhance
engagement and clarity.

e Upload/import option lists: Quickly scale surveys by importing
predefined choices in bulk.

« Dynamic linking to other questions: Build intelligent, adaptive flows
where subsequent questions respond to earlier answers.

e Built-in Al assistance: Automatically generate plausible answer options
based on your question prompt, reducing manual input and improving
consistency.

These capabilities allow you to build not just functional MCQs, but interactive
and insight-rich data collection experiences.

Conclusion

The Multiple Choice Question (MCQ) feature on Chisquares is an essential tool
for gathering clear, structured responses from survey participants. Whether you
are conducting an educational assessment, market research, or any other type
of survey, Chisquares offers a variety of powerful features like response limits,
option filtering, and image-based responses to enhance the survey experience
for both respondents and researchers.

To watch a video of this question being set up, click the link below: link
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Design / Questionnaire
/ Yes or No

Introduction

The Yes/No question type on the Chisquares platform is a simple yet powerful
tool for collecting binary responses from survey participants. This question type
is designed for scenarios requiring a clear "Yes" or "No" answer but also allows
for additional options to accommodate uncertainty (e.g., "Not Sure").

With Chisquares, setting up Yes/No questions is seamless, enabling researchers
to gather precise and structured responses while maintaining flexibility in
response options. This guide will walk you through the process of setting up
Yes/No questions, detailing both basic and advanced features to help you
customize the question to fit your research needs.

Features of Yes/No Chisquares

¢ Question Text Input: Create and format the core question prompt.

e Binary Response Options: Standard response choices include "Yes" and
"NO."

 Required Toggle: Make the question mandatory to proceed.
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e “Other” Option: Enable an open-text response field.
e Media Attachments: Support for audio, image, or video file uploads.

e Custom Labels: Helps in data analysis and reporting.

Use Cases

The Yes/No question type is ideal for scenarios where a clear, binary decision is
needed. It simplifies the response process for participants while enabling
researchers to capture precise, easily interpretable data. Common use cases
include:

e Awareness Checks: Determine whether respondents are familiar with a
concept, product, or term.
Example: “Are you aware of the meaning of the Latin phrase ‘Cogito, ergo
sum’?”

* Eligibility Screening: Quickly confirm if a participant meets certain
criteria.
Example: “Are you over 18 years of age?”

e Opinion Validation: Gather basic agreement or disagreement data.
Example: “Do you believe this initiative will be successful?”

* Follow-Up Logic Triggers: Use Yes/No responses to conditionally branch
to more detailed questions.
Example: “Have you purchased this product before?” If Yes - Follow-up.

When to Use Yes/No Questions

Use a Yes/No question when:

e The response must be binary or decisively categorized.
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You're aiming to keep the question simple, clear, and fast to answer.

The question serves as a filter or gateway for further questioning.

The data needs to be easily analyzed and aggregated in a structured
form.

You want to reduce ambiguity and limit free-form interpretation.

Yes/No questions are best suited for quick validations, eligibility checks, and
survey logic control without overwhelming participants with multiple options.

Scenario-Based Example In a health screening questionnaire, you might
ask:

"Have you smoked at least one cigarette in the past 30 days?"
Options: Yes, No

This binary question allows researchers to quickly identify current smokers for
further segmentation or follow-up.

Basic Setup
1. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
2. Label the Question (Optional)

e Add a label to help identify the question within your survey. Alternatively,
you can use Al to suggestion suggestions for the label.

3. Add Answer Options
 Default Response Options: "Yes" and "No."

4. Mark as Required (Optional)
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e Toggle “Required” to make it mandatory.
5. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Step-by-Step Guide
Step 1: Create a New Question
To begin creating a Yes/No question:

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type

1. In the question type section, select Single Response Questions.
2. Choose Yes/No from the list of available question types.

3. Click Use Selected questionnaire item.
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Select Questionnaire [tem Show preview 1 X

Single Response Questions ~
gz Multiple Choice Question (MCQ) 22 Yes/No O
Question withunordered categorical options and one answer Question with binary responses such as 'Yes' or 'No'.

Multiple Response Questions
Dropdown Questions

Scaled Questions

Grid Questions

Open-Ended Questions
Ranking Questions

Item Matching Questions
Group Allocation Questions
Piping Questions

Scripts/Prompts

Use selected questionnaire itemn

Step 3: Add Your Question

1. After selecting the Yes/No type, you will be prompted to add your question.
Enter your question in the provided text box.
Example: Are you aware of the meaning of the Latin phrase “Cogito, ergo
sum”?

2. You must also add a label to help identify the question within your survey.
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Add aquestion Show preview L1 X

Yes/No Required ()]
Enter your question here...
BIUSs == =& % A % s
0/2000
Options
Yes
No
Add Othe
Add Section Header 0] Add Footer Prompt 0}
Cance Push to questionnaire

Step 4: Define the Response Options

1. The default response options “Yes” and “No” will appear automatically.

2. Additionally, you can use the “Other” Option to enable an open-text
response field.

Step 5: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 6: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
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following question.”

Preview Mode

Before finalizing the Yes/No question setup, it is important to preview how it will
appear to participants.

1. Click on Show Preview at the top-right of the panel to see the question as
participants will view it.

2. Make sure all options, media, and settings look as expected.
Final Step: Push to Questionnaire

Once you are satisfied with your Yes/No setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question:

Are you aware of the meaning of the Latin phrase “Cogito, ergo sum”?
Response Options:

* Yes

* No

Additional Setting:

 Required: No

* Add Media: Upload a media to accompany the question
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e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

e Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Yes or No Question Added

Add aquestion Hide preview 1 X Preview

Are you aware of the meaning of the Latinphrase

- Areye *
Yes/No ~ Cogito, ergo sum”?

Required @
Question stern Yes
Are you aware of the meaning of the Latin phrase “Cogito, ergo sum™
BIUS E= =5 & A # &% No

68/2000

Typealabel e.g. Gender

o . . ExpandPreview
areyouawarifjg #. UseAlSuggestions (7))

Options
Yes
No
Add Other | Option filtering
Add Section Header [0} Add Footer Prompt [0}

Cancel Push to questionnaire

Yes or No Question Pushed Preview
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11. Are you aware of the meaning of the Latin phrase "Cogito, ergo sum’™?
Yes

No

Yes or No Question Appearance on the Participant Portal

O 072 comploted Engiish e

Q20f2
Are you aware of the meaning of the Latin phrase “Cogito, ergo sum”?

Oo Yes
Oo No

Value Proposition on the Chisquares
Platform

Chisquares enhances the utility of Yes/No questions with advanced features that
make them more adaptable and insightful than traditional binary formats. Key
advantages include:
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e Support for optional third responses: Easily add alternatives like “Not
Sure” or “Prefer not to say.”

e “Other” open-text option: Allow respondents to elaborate when binary
choices aren’t sufficient.

e Customizable labels: Tailor response text to match tone, context, or
branding.

e Media attachments: Add images, audio, or video to visually or
contextually support the question.

e Al-assisted label suggestions: Generate meaningful metadata and
tracking references.

* Preview and test modes: Ensure a polished respondent experience
before going live.

e Seamless integration into dynamic workflows: Use Yes/No responses
to trigger conditional paths and follow-up questions.

These capabilities turn a simple Yes/No format into a strategic interaction
tool for both linear and branched surveys.

Conclusion

The Yes/No question type in Chisquares provides a simple yet flexible method
for collecting clear, structured responses. Whether for research, evaluation, or
assessments, this question type ensures efficient data collection while allowing
for additional options to accommodate uncertainty. By leveraging features like
response limits, conditional display, and media attachments, you can optimize
the survey experience for respondents and enhance the quality of collected
data.

To watch a video of this question being set up, click the link below: link
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Design / Questionnaire
/ MULTIPLE RESPONSES

Introduction

The Multiple Response Question is a versatile feature on the Chisquares
platform, designed to collect rich, multi-dimensional data. This question type
allows respondents to select more than one answer from a predefined list,
making it ideal for scenarios where multiple selections are valid, such as
preference surveys, behavioral studies, or feedback forms.

This documentation provides a comprehensive guide to setting up and utilizing
Multiple Response Questions, including basic configurations and advanced
functionalities that enhance survey customization.

Features of Multiple Response Question in
Chisquares

* Question Text Input: Create and format the core question prompt.
» Response Options: Define selectable answers manually or dynamically.
e Required Toggle: Make the question mandatory to proceed.

e “Other” Option: Enable an open-text response field.
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e Exclusion Option: Marks an option as mutually exclusive.
e Media Attachments: Support for audio, image, or video file uploads.

e Set Individual Response Limits: All that apply (default): Allows multiple
selections.

 Response Shuffling: Rotate or fix option orders to reduce bias.
e Response Limits: Hide options after a predefined number of selections.
e Image-Based Options: Replace text with visual answers and captions.

 Dynamic Sourcing: Import options from files or previous questions.

Use Cases

The Multiple Response Question type is essential when a single answer isn't
enough to capture the full reality of a participant's experience. Unlike single-
response formats, this type allows respondents to choose all options that apply,
resulting in richer and more accurate data. It is widely applicable across
research, marketing, education, public health, and more.

 Behavioral Tracking: Understand how people act or engage across
multiple channels or scenarios.
Example: “Which of the following foods did you consume in the last 7
days?”
Options: Fruits, Vegetables, Fast food, Sugary drinks, Whole grains, Dairy
products, None of the above

* Preference Mapping: Capture layered choices such as favored products,
services, or features.
Example: “Which social media platforms do you use regularly?”

 Feedback Collection: Allow participants to reflect on multiple aspects of a
service or experience.
Example: “Which workshop skills did you find helpful?”
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e Knowledge or Awareness Checks: Identify familiarity with multiple items
or concepts.

Example: “Which of the following Latin phrases have you heard before?”

e Public Health & Education: Track multi-touch interactions, usage
patterns, or access points.
Example: “What vaccines have you received this year?”

When to Use Multiple Response Questions

Use Multiple Response Questions when:

e You want to measure behaviors or preferences that often occur
simultaneously.

Example: Platforms used, foods consumed, tools accessed.

* You need to capture a complete picture of participant experiences or
opinions.

Example: Activities joined, symptoms experienced.

e The choices are not mutually exclusive and more than one answer is
expected.

Example: Devices owned, reasons for choosing a product.

e Forcing one answer would oversimplify reality or skew the results.
Example: Sources of information—people often use multiple simultaneously.

Scenario-Based Example
A public health survey asks:

Where do you usually get information about your health? (Select all that
apply)
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Options: Television, Radio, Internet, Healthcare professionals, Family and
friends, Newspapers and magazines, None of the above

This approach captures a complete and accurate picture of how people access
health-related information, allowing for multi-channel analysis that would be
impossible with a single-response format.

Basic Setup
1. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
2. Label the Responses

e Add a label to each response option to help identify the responses in your

survey. Aternatively, you can use Al get suggestion suggestions for the
labels.

3. Add Answer Options

e Manually input up to 2 default options and add more by clicking More.

e Choose from User Supplied, System Supplied, or Import Options
(CSV/JSON/Excel).

4. Mark as Required (Optional)
e Toggle “Required” to make it mandatory.
5. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

© Author name 2025-05-28 Page 81 /565



Author name Chisquares

Advanced Features
1. Response Limit per Option

Enable hiding of options after a specified number of responses (e.g., only allow
10 users to select Option A).

2. Response Shuffling

e Choose among:
o Keep all responses fixed

o Shuffle all responses

o Fix some, shuffle others
3. Option Filtering

e Show specific options to specific respondent segments based on earlier
answers.

4. Use Image as Options

e Replace text answers with image selections, complete with caption support.

Step-by-Step Guide
Step 1: Create a New Question
To begin creating a Multiple Response Question:

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type
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1. In the question type section, select Multiple Response Questions.
2. Choose Multiple Responses.

3. Click Use Selected questionnaire item.

Select Questionnaire ltem Showpreview L1 X

Single Response Questions

Multiple Response Questions ~

() Multiple Responses L)

Select all that apply or select the top ‘n’ options.

Dropdown Questions
Scaled Questions

Grid Questions
Open-Ended Questions
Ranking Questions

Item Matching Questions
Group Allocation Questions
Piping Questions

Scripts/Prompts

Use selected questionnaire itern

Step 3: Add Your Question

1. After selecting the multiple response, you will be prompted to add your
question. Enter your question in the provided text box.
Example: Which of the following Latin statements have you ever heard of
before today? Please, select all that apply.

2. Apply formatting using the toolbar.

3. You must also add a label for each of the responses to help identify them
within your survey.
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Add a question Show preview L1 X
Multiple Responses Required £ ©
Enter your question here...
BIUs == = % A & L
0/2000
Options
Options =~ User Supplied Entries ~
Add More, Other, or Exclusive Options
Add Section Header © Add Footer Prompt 0]
Cance! Pushto questionnaire

Step 4: Define the Response Options

1. Enter the options from which respondents can choose. Each option should
represent one unique answer to your question.
Example:

* Recte Sapere Fons

e Gradatim Ferociter
e Veni, vidi, vici

e E pluribus unum

e Carpe diem

e Amor vincit omnia

e Per aspera ad adstra

e Cogito, ergo sum

2. If you want to add additional response options, click More and type the
new responses. Additionally, you can use the “Other” option to enable an
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open-text response field. Furthermore, you can use the Exclusive which
hen selected, excludes all other choices, e.g., "none of the above"

3. Also, the user can explore system options for responses they do not want to
type manually. This is especially useful for very exhaustive options like
countries of the world, but the platform contains an extensive array of
options you can simply use without having to type options manually (use
system-supplied or dynamic entries if needed).

Step 5: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 6: Add Media (Optional)

You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Step 7: Set Response Limits (Optional)

If you want to limit the number of responses for a particular option, follow these
steps:

1. Click the response limit icon (next to Required toggle).

2. Enable Hide specific options after X responses.
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3. Enter a response cap for each option(e.g., 50). Once this limit is reached,
the option will no longer be displayed to participants.

Step 8: Set Individual Response Limits:

1. Click the Settings icon (after the Required toggle) and set a maximum
selectable number of options. All that apply (default): Allows multiple
selections.

Step 9: Use Option Filtering (Optional)

Option filtering allows you to conditionally display a subset of response options
to certain groups of respondents based on their answers to previous questions.

. Click the Option Filtering button.
. Select the question(s) you want to use to define the subset of respondents.
Choose the conditions for filtering (e.qg., participants aged 18-30).

Select the options that should be shown to this subset of respondents.

. Respondents who meet the condition will only see the filtered options. All
others will see the full list of options.

Rotation Options

Chisquares offers several rotation options for MCQs to minimize bias in
responses. You can manage these settings from the question setup page:

1. Keep All Responses Fixed: All participants will see the options in the
same order.

2. Rotate All Responses: The order of options is randomized for each
participant.

3. Fix Some, Rotate Others: Select a few options to remain fixed in their
order, while the others rotate.
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How to Set Rotation

1. Click on the Rotation Options.
2. Choose the desired rotation behavior.

3. Save your settings.

Preview Mode

Before finalizing the multiple response question, it's important to preview how it
will appear to participants.

1. Click the Preview button to see the question as participants will view it.

2. Make sure all options, media, and settings look as expected.
Final Step: Push to Questionnaire

Once you are satisfied with your multiple response setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question: Which of the following Latin statements have you ever heard of
before today? Please, select all that apply.
Options:

e Recte Sapere Fons
e Gradatim Ferociter

e Veni, vidi, vici

© Author name 2025-05-28 Page 87 / 565



Author name

e E pluribus unum
 None of the above (exclusive option)

e Other: (open-text field)

Additional Settings:

* Required: Yes

e Response Limit: 50 for

e Add Section Header (Optional): Toggle this switch to add a section

header to the question for context or grouping.

Chisquares

 Add Footer Prompt (Optional): Toggle this switch to include a closing

note or prompt at the bottom of the question.

Multiple Response Questions Added

Add a question Hide preview L1 X

?\equ\reco P

Multiple Responses

‘Question stem
‘Which of the following Latin statements have you ever heard of before today? Please, select all that apply.

*Which of the following Latin statements have
you ever heard of before today? Please, select
all that apply.

Recte Sapere Fons

Gradatim Ferociter

Veni, vidi, vici

E pluribus unum

None of the Above

B IUS = = s E ® A ® I
107/2000
Options
Options | UserSupplied Entries ~
Recte Sapere Fons rectesapercuc] Fa & +
Gradatim Ferociter gradatimfebik2 7 @ +
Veni, vidi, vici venividivicgj3 VAR
E pluribus unum epluribusukftd s 0+
None of the Above nonel s o+
Other otherl s 0+
Add More or Exclusive Options = Option filtering
Add Section Header © Add Footer Prompt o]
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Multiple Response Questions Pushed Preview

Questionnaire Rearrange Questions Informed Consent Routing Logic v

< Back Questionnaire ltems AddNew Item Item 3 of 16

[T copy & Edit 5 Delete

* 3. Which of the following Latin statements have you ever heard of before today? Please, select all that apply.

Recte Sapere Fons
Gradatim Ferociter
Veni, vidi, vici

E pluribus unum
None of the Above

Other

Multiple Response Questions Appearance on the Participant Portal

I 3 o3 complered English %

Q3of3
“Which of the following Latin statements have you ever heard of before today? Please, select all that apply.

[ ]o Recte Sapere Fons

(] e Gradatim Ferociter
[J a Veni, vidi, vici
(] o Epluribus unum

Value Proposition on the Chisquares
Platform
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Chisquares offers a powerful, user-friendly engine for designing and managing
Multiple Response Questions, giving you full control and flexibility in how data is
collected, filtered, and analyzed.

Key platform-specific advantages include:

* Flexible Option Configuration: Add manual, system-supplied, or
dynamically linked response lists (e.g., countries, product catalogs).

e “Other” & Exclusive Options: Include write-in fields and mutually
exclusive choices like “None of the above.”

 Image-Based Options: Replace text with visual answers and captions for
better engagement.

e Al Labeling: Use Al to automatically generate clean, meaningful variable
names for each response.

e Option Filtering: Dynamically show only relevant choices based on
previous answers to reduce clutter and improve user focus.

e Response Limits:

o Per Respondent: Set a maximum number of selections allowed (e.qg.,
choose up to 3).

o Per Option: Hide an option after a quota (e.g., 50 selections) has been
met.

* Rotation Logic:

o Fixed Order: All users see the same option order.
o Shuffle All. Randomize all responses to minimize bias.

o Fix Some, Shuffle Others: Lock key options like “Other” or “None of the
Above” in place while shuffling the rest.
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e Cleaner Data Output: Each response is stored as a separate variable,
eliminating messy entries and simplifying analysis.

These features make Multiple Response Questions on Chisquares ideal for high-
volume, logic-driven, and data-rich surveys.

Conclusion

The Multiple Response Question on Chisquares empowers researchers to create
dynamic, flexible surveys tailored to their specific needs. With its advanced
features, you can ensure data quality, improve respondent experience, and
gather meaningful insights. Start using Multiple Response Questions today to
elevate your surveys and achieve smarter data collection.

To watch a video of this question being set up, click the link below: link
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Introduction

The Dropdown question type allows respondents to select an answer from a list
of predefined options displayed in a dropdown menu. This format is particularly
useful when you have a long list of options and want to keep the survey
interface clean and efficient. With Chisquares, setting up and managing
Dropdown questions is straightforward, providing flexibility in option
presentation, response collection, and user experience management.

This guide will walk you through the process of setting up and configuring
Dropdown questions, including basic setup, advanced features, and example
use cases.

Features of Dropdown Questions in
Chisquares

* Question Text Input: Create and format the core question prompt.
* Response Options: Define selectable answers manually or dynamically.

* Required Toggle: Make the question mandatory to proceed.
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e “Other” Option: Enable an open-text response field.

e Media Attachments: Support for audio, image, or video file uploads.
 Response Shuffling: Rotate or fix option orders to reduce bias.

e Response Limits: Hide options after a predefined number of selections.

« Dynamic Sourcing: Import options from files or previous questions.

Use Cases

The Dropdown Question type is designed for scenarios where you need to
present a long list of options in a clean, compact interface. This makes it ideal
for surveys targeting broad demographic ranges or datasets with many
variables. Dropdowns simplify the visual load on respondents and enhance the
mobile experience.

Common use cases include:

 Geographic Selection: Present countries, states, or cities without
overwhelming the screen.
Example: “What is your country of residence?”

e Demographic Data Collection: Collect structured data such as age
groups, income brackets, or education levels.
Example: “What is your highest level of education?”

* Product or Service Selection: Allow participants to choose from
extensive product catalogs or service options.
Example: “Which brand have you purchased in the last 12 months?”

e Educational Assessments: Display long lists of possible answers or
academic terms while keeping the interface compact.
Example: “Which of the following Latin phrases have you ever heard of
before today?”
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When to Use Dropdown Questions
Use Dropdown Questions when:

¢ You have more than 5-7 answer choices and want to maintain a clean,
efficient layout.

* You need to optimize surveys for mobile or compact interfaces,
avoiding long scrolling lists.

e The answer options are predefined and structured, especially when
collecting standardized data like country names or industry categories.

* You want to minimize visual fatigue while maintaining answer diversity.

Scenario-Based Example

During an international conference registration, rather than displaying all 195
countries at once, a dropdown lets users scroll and select their country
efficiently—keeping the form neat and user-friendly across devices.

Basic Setup
1. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
2. Label the Question

e Add a label to help identify the question within your survey. Alternatively,
you can use Al to get suggestions for the label.

3. Add Answer Options

e Manually input up to 2 default options and add more by clicking More.

e Choose from User Supplied, System Supplied, or Import Options
(CSV/JSON/Excel).
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4. Mark as Required (Optional)
e Toggle “Required” to make it mandatory.
5. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Advanced Features

1. Response Limit per Option
Enable hiding of options after a specified number of responses (e.g., only allow
10 users to select Option A).

2. Response Shuffling

e Choose among:
o Keep all responses fixed

o Shuffle all responses

o Fix some, shuffle others
3. Option Filtering

e Show specific options to specific respondent segments based on earlier
answers.

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Dropdown question:

1. Log into your Chisquares Investigator Portal.
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2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type

1. In the question type section, select Dropdown Questions.
2. Select Dropdown.

3. Click Use Selected questionnaire item.

Select Questionnaire ltem Showpreview L1 X

Single Response Questions
Multiple Response Questions

Dropdown Questions ~

Dropdown )

Selectone ormore answers from available options in a dropdown menu

Scaled Questions

Grid Questions
Open-Ended Questions
Ranking Questions

Item Matching Questions
Group Allocation Questions

Piping Questions

Use selected questionnaire item

Step 3: Add Your Question

1. After selecting the Dropdown question type, you will be prompted to add
your question. Enter your question in the provided text box.
Example: Which of the following Latin statements have you ever heard of
before today? Please, select all that apply.

2. Apply formatting using the toolbar.

3. You must also add a label to help identify the question within your survey.
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Add a question Show preview 111 X

Dropdown Required £ @
Enter your
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Options

User Supplied Entries ~

Add More or Other Options

Cancel Push to questionnaire

Step 4: Define the Response Options

1. Enter the options from which respondents can choose. Each option should
represent one unique answer to your question. Example:

e Recte Sapere Fons.
e Gradatim Ferociter
e Veni, vidi, vici

e E pluribus unum

e Carpe diem

e Amor vincit omnia

e Per aspera ad adstra

e Cogito, ergo sum

2. If you want to add additional response options, click More and type the
new responses. Additionally, you can use the “Other” to enable an open-
text response field.
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3. Also, the user can explore system options for responses they do not want to
type manually. This is especially useful for very exhaustive options like
countries of the world, but the platform contains an extensive array of
options you can simply use without having to type options manually (use
system-supplied or dynamic entries if needed).

Step 5: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 6: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Step 7: Answer Preferences Configuration
You can configure answers preferences to allow one selected answer, or
multiple selected answers. Here is how:

1. Click on the Settings icon (next to the Required toggle).

2. Select Allow only one selected answer (default), which allow
respondents choose only one option, or Allow multiple selected
answers, which converts the dropdown into a multi-select format.

3. Click Apply.

Step 8: Shuffling of Responses Chisquares offers several rotation options for
dropdown to minimize bias in responses. You can manage these settings from
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the question setup page:

1. Keep All Responses Fixed: All participants will see the options in the
same order.

2. Rotate All Responses: The order of options is randomized for each
participant.

3. Fix Some, Rotate Others: Select a few options to remain fixed in their
order, while the others rotate.

How to Set Response Shuffling

1. Click on the Settings icon (next to the Required toggle).

2. Choose the desired shuffling behavior. You will need to anchor some
questions to specific position if you choose Fix some, shuffle others.

3. Click Apply.

Step 9: Set Response Limits (Optional)
If you want to limit the number of responses for a particular option, follow these
steps:

1. Click the response limit icon (next to Required toggle).
2. Enable Hide specific options after X responses.

3. Enter a response cap for each option(e.g., 50). Once this limit is reached,
the option will no longer be displayed to participants.

Preview Mode

Before finalizing the Dropdown question setup, it's important to preview how it
will appear to participants.

1. Click the Preview button to see the question as participants will view it.

2. Make sure all options, media, and settings look as expected.
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Final Step: Push to Questionnaire
Once you are satisfied with your Dropdown setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question: Which of the following Latin statements have you ever heard of
before today? Please, select all that apply.

Response Options:

e Recte Sapere Fons.

e Gradatim Ferociter
e Veni, vidi, vici

e E pluribus unum

e Carpe diem

e Amor vincit omnia

e Per aspera ad adstra

e Cogito, ergo sum

Additional Settings:

 Required: No
* Response Limit: 50
e Answer Preference: Allow multiple selected answers.

e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.
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e Add Footer Prompt (Optional): Toggle this switch to include a closing

note or prompt at the bottom of the question.

Dropdown Question Added

Hide preview 11 X

Add aguestion
Dropdown v Required P
Uestion stem
Which of the following Latin siatements have you ever heard of before today? Please, select all that apply.
BIUs EZ E= % A & L
107/2000
Type alabel. e.g, Gender
statements #. UseAlSuggestions ()
Options
User Supplied Entries b
Recte Sapere Fons W +
Gradatim Ferociter W +
Veni, vidi, vici w +
E pluribus unum W +
Carpe diem W+

Cancel Push to questicnnaire

Dropdown Question Pushed Preview
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4. Which of the following Latin statements have you ever heard of before today? Please, select all that apply.

| Recte Sapere Fons. V|
Gradatim Ferociter
Veni, vidi, vici

E pluribus unum
Carpe diem

Amor vincit omnia

Peraspera ad adstra

Cogito, ergo sum

Dropdown Question Appearance on the Participant Portal

G 4 of 4 completed English #

Q4ofa

Which of the following Latin statements have you ever heard of before today? Please, select all that apply.

Please select

»

Recte Sapere Fons.
Gradatim Ferociter
Veni, vidi, vici

E pluribus unum

Value Proposition on the Chisquares
Platform

Chisquares brings depth, control, and flexibility to Dropdown Questions, making

them not only efficient but also powerful in complex survey scenarios. Key
platform-specific advantages include:
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e Dynamic Sourcing: Pull response options from existing datasets, files, or
previous responses.

e Answer Preferences: Choose between single-select (default) and multi-
select dropdowns based on your data needs.

e System-Supplied Lists: Access preloaded lists such as countries, regions,
industries, etc., without manual entry.

e Image & Media Support: Attach videos, images, or audio files to support
the question prompt.

e Option Filtering: Show specific answer choices to different respondent
segments using conditional logic.

e Shuffling Controls: Randomize, fix, or selectively shuffle options to reduce
selection bias.

* Response Limits: Cap how many times each option can be selected and
hide them after reaching that limit.

e Clean Data Labels: Automatically generate variable labels for structured
exports, with Al assistance available for customization.

Compared to traditional dropdowns on other platforms, Chisquares offers
enterprise-level flexibility combined with an intuitive setup interface—ideal
for research, education, HR, marketing, and public data collection.

Conclusion

The Dropdown question type on Chisquares offers a user-friendly way to present
multiple-choice answers while keeping surveys organized. Whether you're
designing event registrations, product preference surveys, or demographic
questions, the Dropdown feature provides flexibility and efficiency.

To watch a video of this question being set up, click the link below: link
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Introduction

The Likert Scale question type, named after Rensis Likert, is a widely used tool
for measuring attitudes, opinions, or behaviors using a structured response
format. Unlike numerical scales, the Likert Scale on Chisquares uses words or
adjectives to signify varying degrees of agreement or disagreement.
Chisquares provides extensive customization options for Likert Scales, enabling
users to modify response options, color settings, scale direction, and more. This
manual will guide you through the setup and advanced features of the Likert
Scale question type.

Features of Likert Scale Question in
Chisquares

e Customizable Scale Options: Supports 4-point, 5-point, 7-point, and 10-
point scales, with or without a 'Don't Know' option.

e Scale Color Settings: Users can apply color gradations where negative
responses appear in pink, positive responses in blue, neutral responses in
white, and 'Don't Know' in gray.

e Scale Direction: By default, the scale progresses from negative to
positive, but users can invert this order.

e Response Modification: Users can add, delete, reorder, and reword
response options.

e Drag-and-Drop Feature: Enables users to rearrange response options
conveniently.

Use Cases

The Likert Scale Question is ideal for capturing nuanced feedback on
attitudes, opinions, or behaviors. Unlike binary or multiple-choice formats, Likert
scales measure degrees of sentiment, allowing researchers to evaluate how
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strongly respondents agree or disagree, approve or disapprove, or
perceive something on a continuum.

Common use cases include:

e Attitude Measurement: Evaluate agreement with statements related to
values, beliefs, or ideologies.
Example: “To what extent do you agree or disagree with the idea that the
philosophy behind the phrase 'YOLO' represents a good way to live life?”

e Satisfaction Surveys: Measure user or customer satisfaction with
services, products, or experiences.

Example: “How satisfied are you with the onboarding process?”

 Behavioral Assessment: Understand frequency or intensity of behaviors.
Example: “How often do you engage in physical activity each week?”

e Performance Reviews & Peer Feedback: Use in HR settings to collect
structured performance data.
Example: “The employee demonstrates strong leadership skills.”

e Educational Evaluation: Gather student feedback on course materials or
teaching effectiveness.

Example: “The instructor explained the concepts clearly.”

When to Use Likert Scale Questions

Use Likert Scale Questions when:

e You want to capture gradations of opinion or feeling, not just a simple
yes/no or one-time action.

* Measuring levels of agreement, frequency, satisfaction, or quality is
necessary.
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e Your analysis will benefit from quantifiable, ordinal data that can be
averaged or statistically evaluated.

e A binary response (e.g., yes/no) would be too limiting to reflect the
participant's true perspective.

e You need to identify trends across populations or track changes over
time.

Scenario-Based Example
In a post-event survey, you could ask attendees:

"How strongly do you agree with the statement: ‘The event met my
expectations’?"

Options: Strongly disagree, Somewhat disagree, Neutral, Somewhat agree,
Strongly agree

This captures both sentiment and intensity, supporting richer analysis and data-
driven decisions.

Basic Setup
1. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
2. Label the Question

e Add a label to help identify the question within your survey. Alternatively,
you can use Al to get suggestions for the label.

3. Answer Options
e Default 4-point scale options

4. Mark as Required (Optional)
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e Toggle “Required” to make it mandatory.
5. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Advanced Features
1. Customizing Scale Color

o Toggle "Use Scale Color" to apply color gradation to response options.

2. Adjusting Scale Direction

o By default, responses are arranged from negative to positive. Selecting
“Invert Scale" reverses this order while maintaining color consistency.

3. Modifying Response Options

o Users can:
= Add or remove response options

= Reorder responses using drag-and-drop
= Change response wording

= Adjust colors with a color picker or sampler

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Likert Scale Question:

e Log into the Chisquares Investigator Portal.

e Navigate to the Survey Design section.
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¢ Click Create a New Question button.
Step 2: Select the Question Type

1. In the question type section, select Scaled Questions.
2. Choose Likert Scale from the list of available question types.

3. Click Use Selected questionnaire item.

Select Questionnaire Iltem Showpreview 11 X

Dropdown Questions

Scaled Questions ~

22 Likert Scale O < Sliding Scale

Question withordered categorical options and one answer Respond with a single point on a sliding numeric scale

Grid Questions
Open-Ended Questions
Ranking Questions

Item Matching Questions
Group Allocation Questions
Piping Questions

Scripts/Prompts

Step 3: Add Your Question

1. After selecting the Likert Scale question type, you will be prompted to add
your question. Enter your question in the provided text box.
Example:To what extent do you agree or disagree with the idea that the
philosophy behind the phrase 'YOLO' (You Only Live Once) represents a
good way to live life? Please choose one option below.

2. Apply formatting using the toolbar.

3. You must also add a label to help identify the question within your survey.
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Agree

Strongly Agree

Add More Options

Step 4: Define the Scale

Chisquares

Push to questionnaire

Select a scale type (e.g., 5-point, 7-point, or 10-point). Choose whether to

include a 'Don't Know' option. The default is a 4-point scale:

Strongly disagree

Somewhat disagree

Somewhat agree

Strongly agree

Step 5: Configure Color and Direction

(Optional)

e Enable or disable Use Scale Color.

e Adjust scale direction using Invert Scale.

Step 6: Customize Response Options
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e Modify, reorder, or delete response options as needed.

e Use drag-and-drop functionality for easy arrangement.

Step 7: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 8: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Preview Mode

Before finalizing the Likert Scale question setup, it's important to preview how it
will appear to participants.

1. Click the Preview button to see the question as participants will view it.

2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire
Once you are satisfied with your Likert Scale setup:

1. Click Push to Questionnaire to add the question to your live survey.
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2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question: >70 what extent do you agree or disagree with the idea that the
philosophy behind the phrase '"YOLO' (You Only Live Once) represents a
good way to live life? Please choose one option below.

Response options

e Strongly disagree
e Somewhat disagree
e Neutral

e Somewhat agree

e Strongly agree

Additional Features:

* Scale Color: Enabled
* Inverted Scale: No
e Required: Yes
 Image Attached: No

e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

 Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Likert Scale Question Added
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Add a question Hidepreview 1 X Preview View questioninformation

To what extent do you agree ordisagree with the
Likert Scale ~ Required & © idea that the philosophy behind the phrase 'YOLO'
(You Only Live Once)represents a good way to live
life? Please choose one option below.

Question stem
To what extent do you agree or disagree with the idea that the philosophy behind the phrase 'YOLO' (You Only Live Once) represents a good
way to live life? Please choose one opfion below.
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Likert Scale Question Pushed Preview
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5. Towhat extent do you agree or disagree with the idea that the philosophy behind the phrase "YOLO' (You Only Live Once) represents a good
way to live life? Please choose one option below.

Strongly Disagree
Disagree

Agree

Strongly Agree

Neutral
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Likert Scale Question Appearance on the Participant Portal

G S of 5 completed English 0 Pause
Q5015

To what extent do you agree or disagree with the idea that the philosophy behind the phrase 'YOLO' (You Only Live Once) represents a
good way to live life? Please choose one option below.

o Strongly Disagree
e Disagree

o Agree

° Strongly Agree

I _ Y ' -

Value Proposition on the Chisquares
Platform

Chisquares elevates the Likert Scale experience through robust customization

and user-centric design features. It is ideal for both simple surveys and complex
research requiring precision and flexibility.

Platform-specific advantages include:

e Customizable Scale Lengths: Choose from 4-point, 5-point, 7-point, or
10-point scales with optional 'Don't Know' response.

e Color-Graded Response Scales: Apply intuitive color patterns (e.qg., red
to blue) to reinforce emotional tone—pink for negative, white for neutral,
blue for positive, and gray for unknown.

e Invertible Scale Direction: Choose whether your scale runs from
negative to positive or vice versa.

 Drag-and-Drop Option Management: Easily reorder and edit response
labels to suit your research goals.
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e Al-Assisted Labeling: Generate or refine variable names for better data
structure.

e Media Integration: Add images, videos, or audio files to contextualize the
scale.

* Preview & Real-Time Adjustments: See the question exactly as
participants will and make edits instantly.

e Consistent Export Structure: Data from each Likert item is standardized
and compatible with common analysis tools (e.g., SPSS, R, Excel).

These tools ensure Likert Scales on Chisquares are not only functional but
highly adaptable for academic, market, or behavioral research.

Conclusion

The Likert Scale feature in Chisquares provides a powerful way to collect
structured feedback. Its customization options, including response
modifications, scale color, and direction adjustments, ensure a flexible and
user-friendly experience. By following this guide, you can efficiently set up and
manage Likert Scale questions tailored to your survey needs.

To watch a video of this question being set up, click the link below: link
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Introduction

A Sliding Scale Question is a versatile tool for capturing nuanced responses
from participants using a visual scale. Unlike multiple-choice questions, which
present categorical options, sliding scale questions collect numeric data,
allowing respondents to indicate their level of agreement, satisfaction, or other
subjective measures with greater precision.

With Chisquares, setting up and customizing sliding scale questions is
seamless, providing full control over the scale range, intervals, and labels. This
manual will guide you through the process of configuring sliding scale
questions, including advanced features such as customizing scale appearance,
setting default values, and implementing conditional logic.

Features of Sliding Scale Questions in
Chisquares

e Customizable Scale Range: Define the minimum and maximum values
for the scale.
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e Adjustable Intervals: Choose step sizes for finer or broader granularity in
responses.

* Predefined and Custom Labels: Add descriptive labels to guide
respondents in selecting their responses.

* Required Response Option: Ensure participants must answer before
proceeding.

¢ Visual Representation: Enhances user engagement through an
interactive slider.

* Default Value Setting: Predefine a starting position on the scale.

Use Cases

The Sliding Scale Question is ideal for collecting quantitative feedback with
precision, especially in cases where respondents need to express degrees of
sentiment or intensity. Unlike fixed-response types, this question offers
continuous or interval-based data points, enabling more nuanced analysis.

Common use cases include:

e Agreement Rating: Capture how strongly respondents agree or disagree
with a statement.
Example: “Using a scale from 0 to 100, how much do you agree with the
philosophy of 'YOLO' (You Only Live Once) as a guiding principle for life?”

e Satisfaction Measurement: Measure customer, employee, or participant
satisfaction on a numeric scale.

Example: “How satisfied are you with our support service today?”

e Performance Evaluation: Rate competencies, skills, or outcomes in HR
and education contexts.
Example: “Rate your confidence in using this tool effectively.”
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* Preference and Intensity Scoring: Capture how much someone prefers
one item over another or the strength of their reaction.
Example: “How likely are you to recommend this product to others?”

When to Use Sliding Scale Questions
Use Sliding Scale Questions when:

* You need to measure intensity, frequency, or agreement on a
continuum.

e A binary or categorical choice would be too limiting to reflect subtle
differences.

e You're collecting interval or ratio data that supports advanced statistical
analysis.

e The visual nature of a slider will enhance user engagement and response
quality.

* You want to standardize measurement across multiple dimensions (e.qg.,
comparing products, services, or teams).

Scenario-Based Example
In a product feedback survey, you might ask:

"Using a scale from 0 to 100, how satisfied are you with the speed of
delivery?"

This provides more granular insight than a 5-point scale, enabling better
product optimization.

Basic Setup
1. Question Text: Define the question prompt that participants will see.

2. Scale Range: Set the minimum and maximum values (e.g., 0 to 100).
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3. Interval Steps: Specify the step size (e.qg., increments of 1, 5, or 10).

4. Labels: Define labels for the scale endpoints (e.g., "Very Dissatisfied" to
"Very Satisfied").

Advanced Features
1. Mark as Required (Optional)

e Toggle “Required” to make it mandatory.
2. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Sliding Scale Question:

e Log into the Chisquares Investigator Portal.
e Navigate to the Survey Design section.

e Click Create a New Question button.
Step 2: Select the Question Type

1. In the question type section, select Scaled Questions.
2. Choose Sliding Scale from the list of available question types.

3. Click Use selected questionnaire item
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Select Questionnaire ltem Showpreview LT X
Single Response Questions
Multiple Response Questions
Dropdown Questions

Scaled Questions
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Grid Questions

Open-Ended Questions
Ranking Questions

Item Matching Questions
Group Allocation Questions

Piping Questions

Use selected questionnaire item

Step 3: Add Your Question

1. After selecting the Sliding Scale question type, you will be prompted to add
your gquestion. Enter your question in the provided text box.
Example: Using a scale from 0 to 100, how much do you agree with the
philosophy of 'YOLO' (You Only Live Once) as a guiding principle for life?
Move the slider to reflect your sentiment, where 0 means complete
disagreement and 100 means full agreement."

2. Apply formatting using the toolbar.

3. You must also add a label to help identify the question within your survey.
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Step 4: Define the Scale Settings

1. Set the minimum and maximum values.
2. Choose the step interval (e.g., 1, 5, 10).
3. Add labels to describe the endpoints (Optional).

Step 5: Make the Question Required (Optional)

Chisquares

Show preview 1 X

Push to questionnaire

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed

without answering the question.

Step 6: Add Media (Optional)

You can upload media (images, videos, or audio files) to accompany the

question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.

2. Upload your media file (must be under 4MB).
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3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Preview Mode

Before finalizing the Sliding Scale question setup, it is important to preview how
it will appear to participants.

1. Click the Preview button to see the question as participants will view it.
2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire

Once you are satisfied with your Sliding Scale setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Using a scale from 0 to 100, how much do you agree with the philosophy of
'YOLO' (You Only Live Once) as a guiding principle for life? Move the slider to
reflect your sentiment, where 0 means complete disagreement and 100 means
full agreement.”

Scale Settings:

Minimum Value: 0 Maximum Value: 100
Step Interval: 10
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Question: Using a scale from 0 to 100, how much do you agree with the
philosophy of 'YOLO' (You Only Live Once) as a guiding principle for life?
Move the slider to reflect your sentiment, where 0 means complete
disagreement and 100 means full agreement.

Scale Configuration:

¢ Minimum Value: 0
¢ Maximum Value: 100
e Step Interval: 10

e Scale Labels:
o 0: Complete Disagreement

o 100: Full Agreement

Additional Features:

* Required: No

 Image Attached: No

e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

 Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Sliding Scale Question Added
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Sliding Scale Question Appearance on the Participant Portal
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Value Proposition on the Chisquares
Platform

Chisquares offers robust capabilities for designing and deploying Sliding Scale
Questions with full customization, enabling accurate data collection in a visually
engaging format.

Key platform-specific advantages include:

Custom Scale Ranges: Define any minimum and maximum values (e.g.,
0-10, 0-100, -50-50).

e Adjustable Step Intervals: Choose increments for granular or broad
responses (e.g., steps of 1, 5, 10).

e Predefined & Custom Labels: Assign descriptive tags at endpoints to
anchor the meaning of values (e.qg., “Very Dissatisfied” to “Very Satisfied”).

* Default Value Settings: Pre-select a midpoint or preferred default position
on the slider.
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e Media Support: Embed visuals, audio, or video to add context or
demonstrate what's being rated.

* Required Response Toggle: Prevent unanswered questions and enforce
completeness.

e Responsive Design: Seamlessly works across desktop and mobile
interfaces.

* Preview and Edit Mode: Test question functionality before publishing,
with full flexibility to modify as needed.

These features ensure Sliding Scale Questions on Chisquares provide both
analytic depth and an intuitive respondent experience.

Conclusion

Sliding Scale Questions in Chisquares provide an intuitive way to collect
quantitative feedback. By offering customizable scales, labels, and advanced
features like conditional logic, this question type enhances data collection and
analysis. Whether used for satisfaction surveys, performance evaluations, or
preference assessments, the sliding scale question ensures precise and
meaningful insights.

To watch a video of this question being set up, click the link below: link
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Introduction

The Matrix question type on the Chisquares platform allows researchers to
streamline the process of gathering structured responses across multiple
related questions. This feature is particularly useful when a fixed set of
response options applies to multiple question stems, making data collection
efficient and structured.

With the Matrix question type, users can input a set of row items (question
stems) and a corresponding set of answer choices (columns). Each row can act
as an independent data variable, ensuring precise data analysis.

This guide provides a comprehensive overview of setting up and utilizing Matrix
questions effectively on the Chisquares platform.

Features of Matrix Questions in Chisquares

* Question Setup: Input stems and corresponding answer choices, similar to
Multiple Choice Questions (MCQs).
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e Row-Specific Labels: Each row has a distinct label, ensuring data integrity
and clarity.

e Customizable Column and Row Limits: Up to 9 columns and 12 rows
can be added per Matrix question.

 Multimedia Inclusion: Ability to add images, videos, and audio to
enhance the question setup.

* Flexible Response Selection: Choose between radio buttons (single
response) or checkboxes (multiple responses).

Use Cases

The Matrix Question is ideal for collecting structured data across multiple
related statements using a unified response scale. This format streamlines the
experience for both respondents and researchers, especially when the same
response options apply across several items. It reduces redundancy while
maintaining consistency in measurement.

Common use cases include:

e Attitudinal Surveys: Capture agreement or disagreement across a set of
related beliefs or opinions.
Example: “Please indicate the extent to which you agree or disagree with
the following statements about the philosophy of 'YOLO'.”

e Customer or Employee Feedback: Evaluate multiple service attributes or
job satisfaction elements at once.
Example: “How would you rate the following aspects of our service?”

 Performance Reviews: Assess different competencies using the same
rating scale.
Example: “Please rate the following skills for your team lead.”
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e Educational Assessments: Evaluate several learning outcomes or course
features using a common scale.
Example: “Rate your level of understanding of the following topics.”

When to Use Matrix Questions
Use Matrix Questions when:

e You want to collect feedback on multiple items using the same scale
for consistency.

e Your goal is to reduce survey length and visual clutter by consolidating
questions.

e The items being evaluated are conceptually related, making it easier for
respondents to process and compare.

e You're conducting quantitative analysis that benefits from standardized
response formats.

e You need to balance efficiency and structure, especially in professional
or academic surveys.

Scenario-Based Example
In a behavioral study, a Matrix question might ask:

“Please indicate the extent to which you agree or disagree with the
following statements about the philosophy of 'YOLO' (You Only Live Once).”
This enables structured analysis across multiple dimensions of the same
theme without overwhelming the participant.

Basic Setup
1. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
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2. Add Answer Options

Enter row items (question stems) in the Row Items field.

Assign a unique label to each row.

Define the column headers (answer choices).

The system automatically prevents exceeding the 9-column and 12-row
limits.

4. Mark as Required (Optional)
e Toggle “Required” to make it mandatory.
5. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Answer Preference

Users can define how responses are collected:

e One option per row (Radio Buttons): Allow selection of one option per
row.

 Multiple options per row (Checkboxes): Allow selection of multiple
options per row.

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Matrix Question:

1. Log into your Chisquares Investigator Portal.

2. Navigate to the Survey Design section.
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3. Click on the Create a New Question button.

Step 2: Select the Question Type

1. In the question type section, select Grid Questions.

2. Choose Matrix.

3. Click Use selected questionnaire item.

Select Questionnaire ltem Showpreview 0 X
Single Response Questions

Multiple Response Questions

Dropdown Questions

Scaled Questions

Grid Questions ~
fH  Matrix O

Multiple independent questions, one grid of responses

Open-Ended Questions

Ranking Questions

Item Matching Questions

Group Allocation Questions

Piping Questions

Scripts/Prompts

Step 3: Add Your Question

1. After selecting the Matrix question type, you will be prompted to add your
question. Enter your question in the provided text box.
Example: Please indicate the extent to which you agree or disagree with the
following statements about the philosophy of 'YOLO' (You Only Live Once).

2. Apply formatting using the toolbar.
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Step 4: Add the responses

1. Type each row item.
2. Assign a unique label to each row.
3. Define Column Headers

4. Input the set of fixed response options.

Step 5: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 6: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).
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3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Preview Mode

Before finalizing the Matrix question setup, it's important to preview how it will
appear to participants.

1. Click the Preview button to see the question as participants will view it.
2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire

Once you are satisfied with your Matrix setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question: Please indicate the extent to which you agree or disagree with
the following statements about the philosophy of 'YOLO' (You Only Live

Once).

Strongly Somewhat Somewhat Stroi
Statement . . Neutral

Disagree Disagree Agree Agr
Encourages ] [ [ [ [
living life
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Strongly Somewhat Somewhat Stroi
Statement . . Neutral
Disagree Disagree Agree Agr

fully

Promotes
impulsive 0 0 0 0 [

decisions

Inspires
taking 0 0 0 0 0

more risks

Reminds to
focus on

what 0 0 0 0 0
matters
most

Configuration Settings:

e Response Type: Radio Buttons (Single response per row)
e Row Limit: 4 items

e Column Limit: 5 response options

 Required: No

e Media Attached: No

e Section Header & Footer Prompt: Optional

Matrix Question Added
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Add a question Hide preview 1 X Preview View question Information

Please indicate the extent to which you agree or
disagree with the following statements about the
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philosophy of "YOLO' (You Only Live Once).
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Please indicate the extent to which you agree or disagree with the following statements about the philesephy of "YOLO' (You Only Live Once). Strongly Dis
BIUS IE= =5 © A ® L Encourages living life fully
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Promotesimpulsive decisions
140/2000
Options Inspires taking more risks

Reminds to focus onwhat matters most

+ Add Column

Strongly Disagree . Somewhat Disagree ~ Neutral

Encourages living life fully
Promotesimpulsive decisions
Inspires taking more risks

Reminds to focus on what matters most

+ AddRow

Add Section Header (optiona

Cancel Push to questionnaire

Matrix Question Pushed Preview

Questionnaire Rearrange Questions Informed Consent Routing Logic v
< Back Questionnaire ltems REELLETIEY] Item7 of 7

[y Copy & Edit & Delete

7. Please indicate the extent to which you agree or disagree with the following statements about the philosophy of "YOLO' (You Only Live
Once).

Strongly Disagree Somewhat Disagree Neutral Somewhat Agree
Encourages living life fully
Promotes impulsive decisions
Inspires taking mofe risks

Remninds to focus on what matters most

Matrix Question Appearance on the Participant Portal
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G 7 of 7 completed English 0l Pause

Q7 of 7

Please indicate the extent to which you agree or disagree with the following statements about the philosophy of "YOLO' (You Only Live
Once).

Strongly Disagree Somewhat Disagree Neutral Somewhat Agree Strongly Agree

Encourages living life fully Q
Promotes impulsive decisions @

Inspires taking more risks e
Reminds to focus on what matters most Q

O Reset Selection

Value Proposition on the Chisquares
Platform

Chisquares makes Matrix questions both flexible and powerful with a wide
range of configuration options that enhance both usability and data integrity.

Key platform-specific advantages include:

e Dynamic Grid Configuration: Add up to 12 rows and 9 columns, each row
acting as an independent data variable.

e Custom Row & Column Labels: Assign descriptive titles and unique
labels to each row and column for streamlined analysis.

e Response Selection Modes: Choose between radio buttons (single
response per row) or checkboxes (multiple responses per row) for added
flexibility.

e Multimedia Integration: Add supporting images, audio, or video to
increase engagement or clarify questions.

* Required Toggle: Ensure data completeness by making matrix responses
mandatory.
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e Consistent Data Structuring: Each row’s response is tracked as a
separate field, ideal for clean exports and statistical analysis.

* Preview Functionality: View how the matrix will appear to participants
before publishing.

Chisquares empowers users to create compact, data-rich questions that
maintain respondent engagement and support scalable data collection in a
professional format.

Conclusion

The Matrix question type on Chisquares is a powerful tool for gathering
structured responses efficiently. By offering customizable rows, column limits,
multimedia integration, and multiple response selection options, researchers
can create effective and data-rich surveys.

To watch a video of this question being set up, click the link below: link
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Getting Started / Data
Collection / Survey
Design / Questionnaire
Design / Questionnaire
/ SINGLE-VALUE
RESPONSE

Introduction

The Single-Value Response question type on the Chisquares platform is
designed to collect a singular, specific response from participants. Ideal for
gathering open-ended input such as names, ID numbers, age, short
descriptions, or custom user-generated text, this question format supports a
wide range of configurations for response validation and formatting.

This documentation provides a complete overview of how to use the Single-
Value Response feature, including configuration options, input validation, and
custom formatting, to ensure accurate and structured data collection.

Features of Single-Value Response in
Chisquares

* Question Text Input: Create and format the core question prompt.

 Response Options: Define selectable answers manually or dynamically.
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* Required Toggle: Make the question mandatory to proceed.
e Media Attachments: Support for audio, image, or video file uploads.

e Configurable Input Type: Choose from standard text, numbers, dates, or
formatted text.

e Input Validation: Enforce character limits and data types to control input
quality.

Use Cases

The Single-Value Response Question type is ideal for capturing precise, one-
time entries from participants, such as text, numbers, emails, or identifiers. It is
particularly useful when collecting structured, validated input in short
format—ideal for both administrative and analytical needs.

Common use cases include:

e Demographic Input: Gather factual data such as age, zip code, or email
address.
Example: “Please enter your age.”

e Identity Fields: Collect names, employee IDs, registration numbers, or
usernames.
Example: “Enter your participant ID.”

 Numeric Input: Capture data like age, ratings, scores, measurements, or
financial figures.
Example: “What is your monthly household income?”

* Formatted Entries: Accept values in specific formats such as email, phone
number, IP address, or URL.
Example: “Enter your email address.”
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e Short Free-Text Feedback: Capture personal impressions, phrases, or
associations.

Example: “What is the first word that comes to mind when you think of
‘YOLO'?”

e Form Submissions: Use as part of registration forms, intake flows, or one-
off survey fields.
Example: “Enter your preferred display name.”

When to Use Single-Value Response
Questions

Use Single-Value Response Questions when:

* You need a single, clear, and validated entry from the respondent.

e Data must follow specific rules or formatting, such as numbers only,
valid email, or strong password.

e Responses must be quantitative, short, and cleanly structured.

* Input must be restricted by length, data type, or custom pattern
matching.

e The response will be stored as a discrete variable for precise analysis
or identification.

Scenario-Based Example
In a customer onboarding form, you might ask:

"What is your current monthly income (in USD)?"
Input Type: Numeric (open text entry)

This allows for precise, validated numeric input and supports income-based
segmentation for eligibility or personalization.
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Basic Setup
1. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
2. Label the Question

e Add a label to help identify the question within your survey. Alternatively,
you can use Al to get suggestions for the label.

3. Select Input Type

e Default input is Sample Text box. You can configure the input to accept
specific types of data like numbers, phone number or email.

4. Mark as Required (Optional)
e Toggle “Required” to make it mandatory.
5. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question

prompt.

Advanced Features
1. Min/Max Characters

e Define the acceptable length of the response.
2. Data Type Validation

e Limit input to alphabets, numerals, or custom patterns.
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3. Input Required Toggle

e Make this specific input mandatory even if the question itself isn't marked
as required.

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Single-Value Response question:

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type

1. In the question type section, select Open-ended Questions.
2. Choose Single-Value Response from the list of available question types.

3. Click Use Selected questionnaire item.
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Select Questionnaire Item Showpreview L X
Single Response Questions

Multiple Response Questions

Dropdown Questions

Scaled Questions

Grid Questions

Open-Ended Questions ~
& Single-Value Response ® () Multi-Line Text Response Multimedia Response
SI"Q\E number or word answe! [run‘men'alynol’o"\ahﬁ'.. Respond in a paragraph-length open text using your own wording Real-time recording of video, audio, photos, or file upload

(3 Date-Time Response

Choose date only, time only, or combination of date and time:

Ranking Questions
Item Matching Questions

Group Allocation Questions

Use selected questionnaire item

Step 3: Add Your Question

1. After selecting the Single-Value Response type question, you will be
prompted to add your question. Enter your question in the provided text
box.

Example: Provide a single-word or number to answer the following question:
What is the first word or phrase that comes to your mind when you think of
the philosophy "YOLO" (You Only Live Once)?

2. Apply formatting using the toolbar.

3. You must also add a label to help identify the question within your survey.
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Add a question Showpreview L X

Single-Value Response

r question here.

072000

Sample Textbox ﬁ Configure Input

Add Section Header © AddFooter Prompt ©

g

Step 4: Configure the Input Field

1. Click Configure Input.

2. Choose the Response Type:
o Text

o Number
o Email
o Phone Number
3. Set maximum and minimum character count
4. Set validation rules:Allow/disallow specific character types.
5. Toggle Make this option required if the field should be compulsory.
6. Click Apply.

Step 5: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required

switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.
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Step 6: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Preview Mode

Before finalizing the Single-Value Response question setup, it’'s important to
preview how it will appear to participants.

1. Click the Preview button to see the question as participants will view it.
2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire

Once you are satisfied with your Single-Value Response setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question: > Provide a single-word or phrase to answer the following
question: What is the first word or phrase that comes to your mind when
you think of the philosophy "YOLO" (You Only Live Once)?
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Input Setting:

e Input Type: Text

Additional Settings:

¢ Min characters: 10
¢ Max characters: 50
¢ Validation: Letters

* Required: No

Chisquares

e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

 Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Single-Value Response Question Added

Add aquestion

Single-Value Response

Hide preview 1 X
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Single-Value Response Question Pushed Preview
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B copy & Edit 5 Delete

10. Provide a single-word or phrase to answer the following question: What is the first word or phrase that comes to your
mind when you think of the philosophy "YOLO" (You Only Live Once)?

Single-Value Response Question Appearance on the Participant
Portal

G 8 of 8 completed English %

Q8of8
Provide a single-word or phrase to answer the following question: What is the first word or phrase that comes to your mind when you
think of the philosophy "YOLO" (You Only Live Once)?
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Value Proposition on the Chisquares
Platform

Chisquares offers a powerful, validation-driven environment for collecting clean,
structured data through Single-Value Response fields. From text to numerical
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input, the platform provides complete control over what and how users can
enter information.

Key platform-specific advantages include:

* Flexible Input Types
Configure the input field to accept:

o Standard Text

o Numbers

o Email

o International Phone Number
o Float/Decimal

o URL

o IP Address

o Strong Password (uppercase, lowercase, numbers, special characters)

e Regex & Custom Validation Rules
Users can define custom Regular Expressions (RegEx) or select from
prebuilt validation patterns.

e Allowed Special Characters
Input fields can support or restrict characters including:

o Letters (a-z, A-Z)

o Numbers (0-9)

o Currency Symbols: $, €, £, ¥

o Punctuation & Operators: %, &, ~, -, , +,/,~, @, #, =, |,... . L%

..
oty

o Brackets: (), [], {}, <>
o Whitespace/Spaces
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e Numeric Field Enhancements

o Set minimum and maximum values
o Enable decimal entries

o Attach units of measurement (e.g., cm, kg, USD, %, hours)

e Character Limits
Define both minimum and maximum character count for tighter control
over input length.

* Required Toggle & Field-Specific Validation
Make the input field mandatory independently of the full question being
required.

e Media Attachments
Add supporting visuals or media files (images, audio, video) to clarify
prompts.

e Clean Data Output & Labeling
Automatically generate variable labels using Al for efficient data processing
and export to CSV/Excel/API.

Conclusion

The Single-Value Response question type on Chisquares is a powerful and
flexible tool for collecting precise, structured data. With its robust input
configuration, real-time validation, and optional formatting enhancements, it
ensures data accuracy while offering a smooth respondent experience. Whether
collecting a single word, a unique ID, or a short free-text entry, this question
type is essential for forms, registration flows, and targeted data collection.

To watch a video of this question being set up, click the link below: link
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Getting Started / Data
Collection / Survey
Design / Questionnaire
Design / Questionnaire
/ MULTI-LINE TEXT
RESPONSE

Introduction

The Multi-line Text Response Question type in Chisquares allows respondents to
provide open-ended answers without predefined response options. This
question type is ideal for collecting detailed feedback, opinions, and qualitative
data where structured choices may not be sufficient.

This manual will guide you through setting up and managing Multi-line Text
Response Questions, including using optional features to enhance data
collection and improve the participant experience.

Features

* Unlimited Text Input: Respondents can enter detailed, free-form
responses.
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e Character Limit Control: Set a maximum character limit to manage
response length.

e Mandatory Response Option: Require respondents to answer before
proceeding.

e Media Attachments: Add images, videos, or audio files to accompany the
question.

Use Cases

The Multi-line Text Response Question is ideal for capturing rich, detailed,
and unstructured input from participants. It is particularly well-suited for
qualitative feedback where predefined options are insufficient or may limit
participant expression.

Common use cases include:

 Exploratory Research: Understand complex attitudes, experiences, or
behaviors through narrative input.
Example: “Describe your personal motivations for pursuing
entrepreneurship.”

e Customer Feedback: Collect in-depth suggestions, complaints, or praise
directly from users.
Example: “What could we do to improve your overall experience with our
product?”

 Experience Sharing: Gather subjective accounts or stories related to
specific topics.
Example: “How has the 'YOLO' philosophy influenced your approach to life
and decision-making?”

 Reflection-Based Questions: Use in learning assessments, evaluations,
or wellness check-ins.
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Example: “Reflect on a moment where you took a risk that changed your
life.”

When to Use Multi-line Text Response
Questions

Use Multi-line Text Response Questions when:

e You want unstructured, open-ended feedback that reveals deeper
meaning or context.

e The question prompts personal reflection, storytelling, or elaborate
justification.

e You're collecting qualitative data for thematic, content, or sentiment
analysis.

e Predefined choices would oversimplify participant perspectives or limit
expression.

e You aim to capture participant voice in their own words—essential in
research, UX studies, or policy evaluation.

Scenario-Based Example
In a post-event feedback survey, you might ask:

"Please describe the most valuable lesson you learned during the
entrepreneurship bootcamp and how you plan to apply it in your business
or studies."

This provides rich qualitative insight that helps organizers evaluate educational
impact.

Basic Setup

1. Enter Question
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e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
2. Label the Question

e Add a label to help identify the question within your survey. Alternatively,
you can use Al to get suggestions for the label.

3. Mark as Required (Optional)
e Toggle “Required” to make it mandatory.
4. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Multi-Line Text Response question:

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type

1. In the question type section, select Open-ended Questions.

2. Choose Multi-Line Text Response from the list of available question
types.

3. Click Use Selected questionnaire item.
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Step 3: Add Your Question

1. After selecting the MCQ type, you will be prompted to add your question.
Enter your question in the provided text box.
Example: Please write a detailed response to the following question: How
has the "YOLO" philosophy influenced your life choices or outlook on taking
risks? (Feel free to write as much as you need to express your thoughts.)

2. Apply formatting using the toolbar.

3. You must also add a label to help identify the question within your survey.
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Step 4: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 5: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Preview Mode
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Before finalizing the Multi-Line Text Response question, it's important to preview
how it will appear to participants.

1. Click the Preview button to see the question as participants will view it.

2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire
Once you are satisfied with your Multi-Line Text Response setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question: Please write a detailed response to the following question: How
has the "YOLO" philosophy influenced your life choices or outlook on taking
risks? (Feel free to write as much as you need to express your thoughts.)

Additional Features:

* Required: No
e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

e Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Multi-line Text Response Question Added
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Please write a detailed response to the following question: How has the "YOLO" philosophy influenced your life choices or outlook on
taking risks? (Feel free to write as much as you need to express your thoughts.)

Value Proposition on the Chisquares
Platform

Chisquares equips users with a highly adaptable Multi-line Text Response tool
that balances freedom of expression with administrative control, ensuring high-
quality qualitative data collection.

Key platform-specific advantages include:

¢ Unlimited Text Input
Respondents can write as much as they need—ideal for narrative data.

e Character Limit Control
Optionally restrict responses with a maximum character count to keep
inputs concise and focused.

e Mandatory Response Toggle
Mark the question as required to ensure participant input is captured.

e Media Attachments
Embed supporting visuals, audio, or video to guide responses or provide
context.
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e Al-Powered Labeling

Generate meaningful variable names for more efficient analysis and survey

management.

* Preview Functionality
View the exact participant experience before finalizing and publishing your
survey.

e Structured Export Options

Open-text responses are stored cleanly and ready for export to tools used in

coding, text mining, or qualitative analysis (e.g., NVivo, Excel).

Whether you're capturing stories, reflections, or feedback, this question type
supports open dialogue and narrative richness.

Conclusion

The Multi-line Text Response feature on Chisquares is a powerful tool for
collecting rich qualitative insights from survey participants. Whether used for
customer feedback, research, or exploratory questions, this question type
ensures flexibility and depth in data collection.

To watch a video of this question being set up, click the link below: link
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Getting Started / Data
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/ Multimedia

Introduction

Multimedia Response Questions on the Chisquares platform allow respondents
to capture and upload images, videos, or audio files as part of their survey
response. This feature enhances data collection by incorporating real-time
visual and audio elements, making it ideal for research that requires user-

generated content.
This manual provides a comprehensive guide on setting up and managing
Multimedia Response Questions, including basic setup, advanced features, and

best practices.

Features of Multimedia Response Questions

* File Upload Options: Supports image, video, and audio file uploads.

 Real-Time Capture: Allows respondents to record or capture media
directly within the survey.

e Mandatory Response Setting: Option to require respondents to submit a
multimedia file before proceeding.
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* File Size and Format Restrictions: Define acceptable formats and file
size limits.

* Preview Functionality: Enables respondents to review their uploaded
media before submission.

e Metadata Collection: Collect additional details such as file timestamps,
geolocation (if enabled), and device type.

Use Cases

The Multimedia Response Question type is ideal for collecting audio, video,
image, or document-based feedback directly from respondents. It allows users
to go beyond text and capture real-world, user-generated content—making
it especially valuable in research, validation, storytelling, and field studies.

Common use cases include:

e Participant Testimonials: Gather personal video or audio messages.
Example: “Please record a short message describing your experience using
our app.”

* Field-Based Research: Collect images or audio from remote locations.
Example: “Upload a photo of your study environment or worksite.”

e Creative Submissions: Allow users to submit design files, sketches, or
demo reels.
Example: “Upload your project presentation or video pitch.”

* Voice of the Customer: Capture unfiltered, vocal insights for qualitative
analysis.
Example: “Share an audio clip explaining your favorite product feature.”

e Verification or ID Confirmation: Upload required documents or identity
proof.
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Example: “Attach a photo of your government-issued ID.”

When to Use Multimedia Response Questions

Use Multimedia Response Questions when:

e Text-based input is not sufficient to capture the full richness or nuance of
the data.

e You're gathering qualitative, expressive, or demonstrative content
(e.g., interviews, observations).

* You want to enhance engagement through voice or visual storytelling.

e You require visual proof or context for a response (e.g., document scans,
real-time uploads).

e You aim to include accessibility-friendly formats such as spoken-word
entries.

Scenario-Based Example

A university-led social research project is studying the emotional tone of Gen Z
social activism. Participants are asked:

“Record a short video describing a cause you're passionate about and how
you’ve taken action in support of it.”

This allows researchers to analyze voice tone, facial expression, and message
delivery—providing rich contextual data that text alone could not capture.

Basic Setup
1. Question Text
e Define the prompt to instruct respondents on the type of multimedia

content required.
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2. Response Type

e Choose from image, video, document, or audio as the expected response
format.

3. Mark as Required (Optional)
e Toggle “Required” to make it mandatory.
4. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Multimedia Response question:

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type

1. In the question type section, select Open-ended Questions.
2. Choose Multimedia Response from the list of available question types.

3. Click Use Selected questionnaire item.
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Step 3: Add Your Question

1. After selecting the Multimedia type, you will be prompted to add your
question. Enter your question in the provided text box.
Example:Use the tools below to record or upload a response:
Can you record a short audio clip sharing your thoughts on how the "YOLO"
(You Only Live Once) philosophy has influenced the lives of young people in
society?

2. Apply formatting using the toolbar.

3. You must also add a label to help identify the question within your survey.
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Add a question Show preview 11 X

Multimedia Response Required
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Audio Response v
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Add Section Header 0] Add Footer Prompt 0]
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Step 4: Define Response Settings

1. Select Response Type: Choose from image, video, audio, document (PDF,
XSL, CSV, PPT, DOC), or any format.

Step 5: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Preview Mode

© Author name 2025-05-28 Page 165 / 565



Author name Chisquares

Before finalizing the Multimedia Response setup, it's important to preview how
it will appear to participants.

1. Click the Preview button to see the question as participants will view it.
2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire

Once you are satisfied with your Multimedia Response setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question

Use the tools below to record or upload a response:

Can you record a short audio clip sharing your thoughts on how the "YOLO"
(You Only Live Once) philosophy has influenced the lives of young people in
society?

Option Setting

e Response Type: Audio (MP3, max 50MB)

Additional Features:

e Required: No
e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.
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e Add Footer Prompt (Optional): Toggle this switch to include a closing

note or prompt at the bottom of the question.

Multimedia Response Question Added

Add aguestion Hide preview 1 X

Multimedia Response ~ Required

Question stem
Use the tools below fo record or upload a response:

Can you record a short audio clip sharing your thoughts on how the "YOLO" (You Only Live Once) philesophy has influenced the lives of young
people in society?

B I USs = =EE © A K K
209/2000

Typealabel, e.g, Gender

usethetoolhid8 #. UseAlSuggestions  (7)

¢ Audio Response ~ En Video Response

¢ Audio Response
Max file size for each submission is 52MB. Collected resp
18 PhotoResponse
Document (PDF, XSL, CSV, PPT, DOC)
Add Section Header (opr (0] B lo]
B3 Anyformat

Cancel Pushto questionnaire

Multimedia Response Question Pushed Preview
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Only Live Once) philosophy has influenced the lives of young people in society?
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Value Proposition on the Chisquares
Platform

Chisquares delivers a robust multimedia capture system that blends user-
friendly input methods with research-grade configuration options,
empowering researchers, designers, educators, and marketers to collect
authentic participant-generated media.

Key platform-specific advantages include:
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* File Type Selection
Choose from accepted response formats:

o Image (JPG, PNG, etc.)

o Audio (MP3, WAV)

o Video (MP4, MOV)

o Document (PDF, PPT, DOC, CSV, XLS)

 Real-Time Media Capture
Allow users to record audio or video directly in-browser without leaving
the survey.

e Upload & Preview Functionality
Participants can preview their uploaded content before final submission
to confirm accuracy.

* File Restrictions & Validation
Set maximum file size and restrict file types to meet project
requirements.

e Metadata Collection
Capture supplemental details such as:

o File timestamps
o Device/browser type

o Geolocation data (if enabled)

* Required Toggle
Make the upload mandatory for completion of the question.

e Rich Media Prompts
Add example media or supporting visuals to guide responses or
demonstrate expectations.
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e Clean Export Format
Each file is securely stored and indexed with labels and metadata,

streamlining downstream analysis.

Conclusion

The Multimedia Response Question type on Chisquares is a powerful tool for
collecting rich, user-generated content. Whether you are conducting research,
gathering testimonials, or verifying participant responses, this feature enables a
more dynamic and interactive data collection process.

To watch a video of this question being set up, click the link below: link
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Getting Started / Data
Collection / Survey

Design / Questionnaire
Design / Questionnaire
/ DATE-TIME RESPONSE

Introduction

The Date-Time Response Question in the Chisquares data collection platform
allows respondents to specify date, time, or both in their survey responses. With
enhanced customization, users can choose their preferred date and time
formats and specify their desired time zone. This feature ensures accuracy and
flexibility, making it useful for scheduling, event planning, and timestamped
data collection.

Features

Date, Time, or Both: Respondents can provide a date-only, time-only, or a
full date-time response.

e Customizable Formats: Users can select different formats for date and
time input.

e Time Zone Selection: Respondents can specify their preferred time zone
for accuracy.

e Mandatory Question Setting: Option to make the response required.
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Use Cases

The Date-Time Response Question type is designed for capturing time-based
input from respondents in a structured and flexible manner. It enables
participants to specify a date, a time, or both—making it highly suitable for
time-sensitive research, planning, or logging activities.

Common use cases include:

¢ Scheduling: Determine participant availability for interviews, meetings, or
workshops.
Example: “Please select your preferred date and time for the upcoming
group session.”

e Event Planning: Coordinate registrations, attendance windows, or
appointment slots.
Example: “When would you like to attend our orientation seminar?”

* Deadline Tracking: Collect input on delivery dates or target completion
times.
Example: “By what date do you plan to complete your submission?”

e Activity Logging: Record a date or time tied to an action, milestone, or
personal event.
Example: “Enter the time you typically begin your workday.”

e Multi-Time Availability Polling: Enable participants to submit recurring
availability across a time window.
Example: “Please indicate all dates you're available for follow-up
interviews.”

When to Use Date-Time Response Questions
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Use Date-Time Response Questions when:

e You require a timestamped entry, either a date, a time, or both.

e Scheduling, coordination, or planning is part of your research or service
workflow.

* You need standardized time input in formats like 24-hour or 12-hour
time, or international date formats.

e Respondents are in different time zones and localized accuracy is
crucial.

e Validation is important (e.qg., restricting selection to future dates only).

Scenario-Based Example
In a global stakeholder survey, respondents are asked:

“Please select the best date and time for you to attend the working group

717

meeting on ‘Youth and Society.
This allows for precise scheduling while accounting for each respondent’s
time zone and availability.

Basic Setup

* Question Text: Define the prompt for respondents (e.qg., "Select your
preferred meeting date and time.")

* Response Type: Choose whether the respondent should provide a date,
time, or both.

e Format Selection: Pick the required date and time format.
e Time Zone Settings: Enable time zone selection for global participation.
« Mandatory Option: Decide if answering this question should be required.

 Default Values (Optional): Set a pre-selected date or time to guide
respondents.

e Validation Rules: Restrict responses to a valid range.
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Advanced Features

e Time Zone Auto-Detection: Automatically detect respondents’ time
zones based on location.

e Min/Max Date & Time: Define a valid response window (e.g., "Only select
dates within the next 30 days").

 Recurring Date Selection: Allow respondents to pick multiple dates (e.g.,
for availability polling).

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Date-Time Response question:

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type

1. In the question type section, select Open-ended Questions.
2. Choose Date-Time Response from the list of available question types.

3. Click Use Selected questionnaire item.
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Step 3: Add Your Question

Chisquares

Show preview L1 X

Multimedia Response

Real-time recording of video, audio, photos, or file upload

Use selected questionnaire item

1. After selecting the Date-Time Response question type, you will be prompted

to add your question. Enter your question in the provided text box.

Example:

Please select the best date and time for you to attend the working group

meeting on "Youth and Society."

2. Apply formatting using the toolbar.

3. You must also add a label to help identify the question within your survey.
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Step 4: Define Format & Validation

1. Select the desired date/time format (e.g., MM/DD/YYYY or 24-hour format).

2. Set minimum and maximum values for valid responses.

Step 5: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 6: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
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following question.”

Preview Mode

Before finalizing the Date-Time Response question, it’'s important to preview
how it will appear to participants.

1. Click the Preview button to see the question as participants will view it.

2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire
Once you are satisfied with your Date-Time Response setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question
Please select the best date and time for you to attend the working group
meeting on "Youth and Society."

Response Settings:

e Response Type: Date & Time
e Time Zone Selection: Enabled
e Date Format: YYYY-MM-DD

¢ Time Format: 24-hour format

Additional Features:
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* Required: No

Chisquares

 Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

e Add Footer Prompt (Optional): Toggle this switch to include a closing

note or prompt at the bottom of the question.

Date-Time Response Question Added

Add aquestion

Date-Time Response

Hide preview 1 X

Required

Questionstem
Please select the best date and time for you to aitend the working group meeting on “Youth and Society.”
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Value Proposition on the Chisquares

Platform

Chisquares makes it easy to collect and standardize temporal data with

powerful configuration options and an intuitive participant interface. The
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platform supports a wide variety of time-sensitive research and operational
workflows.

Key platform-specific advantages include:

* Flexible Input Configuration
Choose from:

o Date only
o Time only

o Combined Date & Time

¢ Custom Format Selection
Support for formats like:

o Date: MM/DD/YYYY, YYYY-MM-DD, DD-MM-YYYY

o Time: 12-hour or 24-hour

* Time Zone Handling

o Manual Selection: Let users choose their time zone.

Chisquares

o Auto-Detection: Automatically detect based on IP or device settings.

e Validation Features

o Define minimum and maximum allowable dates/times (e.g., on
future dates).

o Prevent invalid entries to enforce data quality.

* Recurring Date Selection
Enable multi-date responses for polling availability across time windows.

e Default Value Setting
Provide a preset date or time to reduce input effort or nudge toward

ly
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preferred scheduling.

* Media Integration
Add images, audio, or video prompts for enhanced clarity.

 Required Toggle
Ensure participant input before survey continuation.

e Structured Export Support
Capture responses in ISO-standardized formats, ideal for integration with

scheduling tools or analysis platforms.
Conclusion

The Date-Time Response Question feature in Chisquares provides flexibility for
capturing precise time-based responses. Whether used for scheduling, event
planning, or timestamped data collection, this feature ensures accuracy and

user convenience.

To watch a video of this question being set up, click the link below: link
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Getting Started / Data
Collection / Survey
Design / Questionnaire
Design / Questionnaire
/ SIMPLE RANK
ORDERING

Introduction

The Simple Rank Ordering question type allows users to input a list of attributes
and rank them in order of preference, importance, or relevance. Chisquares
automatically generates a parallel ranking system, ensuring each attribute is
assigned a unique position. This feature is ideal for prioritization tasks, decision-
making studies, and user preference analysis.

This guide provides step-by-step instructions on setting up and managing
Simple Rank Ordering questions on Chisquares, covering both basic and
advanced functionalities.

Features of Simple Rank Ordering in
Chisquares

* Question Text Input: Create and format the core question prompt.

e Response Options: Define responses to be ranked.
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Required Toggle: Make the question mandatory to proceed.

Media Attachments: Support for audio, image, or video file uploads.

Attribute Input: Users enter a list of items to be ranked.

Unique Labeling: Each attribute receives a unique label.

Use Cases

The Simple Rank Ordering Question type is designed to capture respondent
preferences, priorities, or judgments by having them rank a list of items in a
specific order. This format is ideal for comparative analysis and helps reveal the
relative importance of choices.

Common use cases include:

* Preference Ranking: Determine which products, features, or services
users value most.
Example: “Rank these mobile phone brands based on your personal
preference.”

* Decision-Making Studies: Understand how respondents prioritize
competing factors.
Example: “Rank the following job benefits from most to least important.”

 Behavioral Research: Explore attitudes, associations, or tendencies in
ranked form.
Example: “Rank these daily activities by how much time you spend on
each.”

e Education & Assessments: Assess comprehension through ranking-based
learning tasks.
Example: “Rank the following historical events in chronological order.”
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e Market Testing: Evaluate how consumers rate marketing messages,
slogans, or design elements.
Example: “Rank these campaign slogans by effectiveness.”

When to Use Simple Rank Ordering
Questions

Use Simple Rank Ordering Questions when:

e You need respondents to assign a unique rank to each item from a
common list.

e It's important to understand the relative order of importance or
preference, not just selection.

¢ You want to limit the selection to a forced-choice format where every
item is distinctly positioned.

e Your research focuses on priority, impact, or sequence-based analysis.

* You aim to compare item positioning across participants or
segments.

Scenario-Based Example
In a cultural literacy study, participants are asked:

“Please rank the following Latin statements by character count, with 1
being the shortest and 5 the longest.”

This captures not only familiarity with content but also visual interpretation
and attention to detail.

Basic Setup
1. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
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2. Add Answer Options

e Manually input up to 2 default options and add more by clicking More.
Provide a unique label for each option.

3. Mark as Required (Optional)
e Toggle “Required” to make it mandatory.
4. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Simple Rank Ordering question:

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type

1. In the question type section, select Ranking Questions.
2. Choose Simple Rank Ordering from the list of available question types.

3. Click Use Selected questionnaire item.
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Step 3: Add Your Question

1. After selecting the Simple Rank Ordering type, you will be prompted to add
your gquestion. Enter your question in the provided text box.
Example: Please rank the following Latin statements by character count,
with 1 being the shortest and 5 the longest:

2. Apply formatting using the toolbar.
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Step 4: Add Answer Options

e Manually input up to 2 default options and add more by clicking More.
Example:
o Veni, vidi, vici

o E pluribus unum
o Carpe diem
o Amor vincit omnia

o Per aspera ad adstra

Step 5: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 6: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:
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1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Preview Mode

Before finalizing the Simple Rank Ordering question setup, it's important to
preview how it will appear to participants.

1. Click the Preview button to see the question as participants will view it.

2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire
Once you are satisfied with your Simple Rank Ordering setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question
Please rank the following Latin statements by character count, with 1 being
the shortest and 5 the longest:

Responses

e Veni, vidi, vici

e E pluribus unum
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e Carpe diem
e Amor vincit omnia

e Per aspera ad adstra

Additional Features:

 Required: No
 Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

e Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Simple Rank Ordering Added

Add a guestion Hide preview 1 X Preview

Please rank the following Latin statements by

Simple Rank Ordering Required character count, with 1 being the shortestand 5

thelongest:
‘Question stem
Please rank the following Lafin statements by character count, with 1 being the shortest and 5 the longest: Eni. Vidi, Vici Select -
B I US = = = = ® A " T
EPluribus Unum Select v
107/2000
Items to be ranked Labels Carpe Diem Select v
eni, vidi, vici enividivicwhgl #- o+
AmorVincitOmnia Select v
E pluribus unum epluribusuplh2 # o+ Per Aspera Ad Adstra Select I
Carpe diem carpediemygo3 s B +
Amorvincitomnia amorvincitykj4 # o+
Per aspera ad adstra perasperaajjw5 s |
Add More ltems
Add Section Header @ Add Footer Prompt o]

Cancel Push to questionnaire

Simple Rank Ordering Pushed Preview
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Value Proposition on the Chisquares
Platform

Chisquares simplifies and strengthens the ranking experience by combining
drag-and-drop ease with precise data capture. It ensures unique values for each
item and supports clean, structured export formats for rapid analysis.

Key platform-specific advantages include:

e Drag-and-Drop Ranking Interface
Participants can intuitively reorder options using a simple, interactive
interface.

e Automatic Rank Validation
Each option is assigned a unique rank, preventing duplication or incomplete
responses.

e Attribute Labeling
Assign unique variable labels to each ranked item for clean, analyzable
output.

e Flexible Input Configuration
Add as many ranked options as needed, with up to 2 default responses and
more via the “More” button.

e Media Support
Embed images, videos, or audio prompts to supplement the ranking task.

 Required Toggle
Ensure full completion of the ranking before participants can continue.

* Preview Mode
Test and confirm user experience before pushing to a live survey.
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e Structured Export Format
Each item’s final rank is stored in a distinct variable, ideal for regression,

comparative, or ordinal analysis.

Conclusion

The Simple Rank Ordering feature on Chisquares provides an intuitive and
structured method for collecting ranked responses. By ensuring data integrity
through validation checks, unique labeling, and multiple input options,
researchers can efficiently analyze prioritization patterns within their surveys.

To watch a video of this question being set up, click the link below: link
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Getting Started / Data
Collection / Survey
Design / Questionnaire
Design / Questionnaire
/ DISCRETE CHOICE
EXPERIMENT

Introduction

The Discrete Choice Experiment (DCE) is a powerful survey methodology that
presents respondents with a series of hypothetical scenarios, each containing
different attribute combinations. Respondents must choose their preferred
option, allowing researchers to analyze decision-making processes and
understand preferences.

With Chisquares, setting up a DCE is intuitive and flexible, enabling you to
define key attributes, configure choice sets, and collect high-quality preference
data.

This manual will guide you through the process of setting up and managing a
Discrete Choice Experiment question, including advanced customization
options.

Features of DCE in Chisquares
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* Question Text Input: Create and format the core question prompt.

e Response Options: Define responses to be ranked.

 Required Toggle: Make the question mandatory to proceed.

e Media Attachments: Support for audio, image, or video file uploads.
e Attribute Input: Users enter a list of items to be ranked.

e Unique Labeling: Each attribute receives a unique label that adheres to
platform conventions.

Use Cases

The Discrete Choice Experiment (DCE) question type is designed to
simulate real-world decision-making by presenting respondents with sets of
hypothetical options that vary based on multiple attributes. This method helps
researchers understand trade-offs and the relative value participants assign to
specific features or factors.

Common use cases include:

* Product Development: Identify which product features customers value
most.
Example: “Which smartphone features matter most to you—battery life,
screen size, price, or camera quality?”

e Pricing Strategy: Understand price sensitivity and willingness to pay.
Example: “Choose between three subscription plans that vary by cost and
included features.”

e Healthcare Research: Assess patient preferences for treatments or
service models.
Example: “Rank your preference between treatment options that vary in
duration, side effects, and cost.”
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* Transportation & Policy Design: Inform planning based on citizen trade-
offs.

Example: “Select the most appealing commuting option based on travel
time, cost, and environmental impact.”

 Market Segmentation: Group respondents based on patterns in choice
behavior.

Example: “Which combination of hotel attributes (price, location, amenities)
do you prefer?”

When to Use Discrete Choice Experiment
Questions

Use DCE Questions when:

e You want to uncover how respondents make trade-offs between
multiple competing factors.

e You are studying preference strength, not just selections—
understanding what drives choice.

e Your objective is to simulate real-life decision-making environments
through hypothetical scenarios.

* You require quantitative preference modeling (e.g., utilities, marginal
rates of substitution).

e You aim to support pricing, product design, or service optimization
decisions using actual respondent behavior.

Scenario-Based Example
In a car purchase preference study, participants are asked:

“Imagine you're shopping for a new car. You’'ll be presented with different
sets of vehicle attributes like price, fuel efficiency, horsepower, safety
features, and design. Please rank the three shown attributes in each screen
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from most to least important.”
This data reveals which features carry the most decision-making weight.

Basic Setup
1. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
2. Add Answer Options

e Manually input up to 4 default attributes and add more by clicking More
Attributes. Provide a unique label for each Attribute.

3. Mark as Required (Optional)
e Toggle “Required” to make it mandatory.
4. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Discrete Choice Experiment question:

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type
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1. In the question type section, select Ranking Questions.

2. Choose Discrete Choice Experiment from the list of available question
types.

3. Click Use Selected questionnaire item.

Select Questionnaire Item Show preview 11 X
Single Response Questions

Multiple Response Questions

Dropdown Questions

Scaled Questions

Grid Questions

Open-Ended Questions

Ranking Questions ~

It Simple Rank Ordering “r*  Discrete Choice Experiment ®

Sortattribute list preferentially with drag and drop. Rank list of attributes in triples to find relative importance.

Item Matching Questions
Group Allocation Questions
Piping Questions

Scripts/Prompts

Use selected questionnaire item

Step 3: Add Your Question

1. After selecting the Discrete Choice Experiment question type, you will be
prompted to add your question. Enter your question in the provided text
box.

Example: Imagine you're shopping for a new car and are presented with
several options varying in price, fuel efficiency, horsepower, safety
features, and design. On the following screens, you'll see three attributes at
a time—please rank them from most to least important to you.

2. Apply formatting using the toolbar.
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Add a question Showpreview 1 X

Discrete Choice Experiment Required ©

BIUS EE EE % A & K
0/2000

Attributes Labels

Add

Add Section Header 0] Add Footer Prompt 0]
.

Step 4: Add Answer Options
e Manually input attributes to be ranked and provide label for each attribute.

Step 5: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 6: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”
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Preview Mode

Before finalizing the Discrete Choice Experiment question setup, it's important
to preview how it will appear to participants.

1. Click the Preview button to see the question as participants will view it.

2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire
Once you are satisfied with your Discrete Choice Experiment setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question

Imagine you're shopping for a new car and are presented with several
options varying in price, fuel efficiency, horsepower, safety features, and
design. On the following screens, you'll see three attributes at a time—
please rank them from most to least important to you.

Response options (attributes)

e Price

* Fuel efficiency
e Horsepower

e Safety features

e design
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Additional Features:

* Required: No

e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

 Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Discrete Choice Experiment (DCE) Question Added

Add aquestion Hide preview 1 X Preview

This question has multiple screens with 3 attributes per screen
Complete one screen then proceed to the Next.
Discrete Choice Experiment Required

Imagine you're shopping foranew car and are

Questionstem presented with several options varyingin price,
Imagine you're shopping for a new car and are presented with several options varying in price, fuel efficiency, horsepower, safety features, and fuel efficiency, horsepower, safety features, and
design. On the following screens, you'll see ihree atiributes at a ime—please rank them from most to least important to you. design. On the following screens, you'll see three
BIUS 2= s % A w T atrrlbutgs at a time—please rank them from most
to leastimportant to you.
27042000
Screenlof10
Attributes Labels
. s v
Price pricejbbl # fi 2 Price Cheose Rank
PR Fuel efficiency Choose Rank ¥
Fuel efficiency fuelefficiatc2 # T
. Horsepower Choose Rank ¥
Horsepower horsepowergivd Fa &
Safety features safetyfeativid PR

Add SectionHeader (o] Add Footer Prompt [o]

Cancel Push to questicnnaire

Discrete Choice Experiment (DCE) Question Pushed Preview
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Questionnaire Rearrange Questions Informed Consent Routing Logic v

< Back Questionnaire Items Add New Item tem13of 16

[y Copy & Edit | Delete

This question has multiple screens with ibutes per screen. Complete one screen then proceed to the Next.
13. Imagine you're shopping for a new car and are presented with several options varying in price, fuel efficiency, horsepower, safety features,

and design. On the following screens, you'll see three attributes at atime—please rank them from most to least important to you.

Screenlof10

Price Choose Rank ™
Fuel efficiency ChooseRank %
Horsepower Choose Rank  w

Discrete Choice Experiment (DCE) Question Appearance on the
Participant Portal

G 13 0f13 completed English o

Q130f13

Imagine you're shopping for anew car and are presented with several options varying in price, fuel efficiency, horsepower, safety
features, and design. Onthe following screens, you'll see three attributes at a time—please rank them from most to least important to
you.

SCREENTOFI1O

Price
RS SEC R
Horsepower Chooserank v

Choose rank
‘ Back ‘ Next Top rank

Middle rank

Bottomrank

Value Proposition on the Chisquares
Platform
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Chisquares makes the design and deployment of Discrete Choice Experiments
simple, accurate, and analytically powerful. The platform supports flexible
configurations and rich data exports suited for advanced statistical modeling.

Key platform-specific advantages include:

e Customizable Attribute Lists
Define multiple attributes, each with unique levels and labels for clean data
capture.

 Sequential Choice Screens
Present multiple rounds of attribute combinations, improving data reliability.

e Drag-and-Drop or Click-to-Rank Interface
Users interactively rank attributes from most to least important.

e Automatic Labeling

Every attribute receives a unique label to ensure structured data for
modeling.

e Randomization Options
Randomize attributes across screens to reduce order bias and test
consistency.

e Required Toggle
Ensure participants complete each screen before advancing.

e Media Integration
Add supporting visuals, video demos, or icons to enhance comprehension
and engagement.

* Preview and Edit Mode
Visualize how each choice set appears to participants before launch.
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e Clean, Model-Ready Export
Outputs formatted for use in DCE modeling tools (e.g., Sawtooth, R, Stata).

Conclusion

The Discrete Choice Experiment (DCE) feature in Chisquares is an essential tool
for analyzing user preferences in complex decision-making scenarios. By setting
up a DCE, you can collect structured preference data to inform product
development, pricing strategies, and market research.

To watch a video of this question being set up, click the link below: link
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Getting Started / Data
Collection / Survey
Design / Questionnaire
Design / Questionnaire
/[ ITEM-TO-OPTION
MATCHING

Introduction

The Item-To-Option Matching question type in Chisquares allows respondents to
match pairs of items, ensuring structured and precise data collection. This

question format is useful in scenarios such as educational assessments, market
research, and knowledge testing. Respondents are presented with a list of items

and a corresponding set of options from which they can select the correct
match via a dropdown menu.

Chisquares supports two types of matching:

* Text-to-Text Matching: Both items and options are text-based.

* Image-to-Text Matching: Items are images, and options are text labels.

This guide will walk you through setting up and customizing an Item-To-Option
Matching question, detailing key features and advanced functionalities.
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Features

¢ Question Text Input: Create and format the core question prompt.
 Response Options: Define selectable answers manually or dynamically.
* Required Toggle: Make the question mandatory to proceed.

e Media Attachments: Support for audio, image, or video file uploads.

e Two Matching Formats: Choose between text-to-text or image-to-text
matching.

e Dropdown Selection: Users match each item with one option from a
predefined list.

¢« Automated Completion: When only one unmatched item-option pair
remains, the system automatically assigns it.

e Item Type and Behavior: Using text or image as item and randomizing
item list.

Use Cases

The Item-to-Option Matching Question is ideal for scenarios where
respondents need to demonstrate knowledge or establish relationships between
paired concepts. It's frequently used in assessments, language learning, and
cognitive testing where one-to-one associations are measured.

Common use cases include:

e Educational Assessments: Match terms with definitions, dates with
events, or formulas with descriptions.
Example: “Match each historical event to its correct date.”

e Language Learning: Pair vocabulary words or phrases with their
translations or meanings.
Example: “Match these Latin expressions with their English equivalents.”
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* Product Mapping in Research: Connect features with corresponding
brands or models.
Example: “Match these smartphone features to the correct product.”

e Compliance Training: Align policies or procedures with corresponding
scenarios.
Example: “Match each workplace situation to the correct compliance
protocol.”

 Image-Based Matching: Test visual recognition by asking users to match
images to their correct descriptions.
Example: “Match each icon to the correct functionality.”

When to Use Item-to-Option Matching
Questions

Use Item-to-Option Matching Questions when:

e You want to assess recall, comprehension, or relational knowledge.

e The task requires respondents to map distinct items to their
corresponding choices.

* You're conducting formative assessments, diagnostic tests, or
quizzes.

e You want to support interactive learning experiences through visual or
textual associations.

* You aim to collect structured input while minimizing guessing from
multiple-choice formats.

Scenario-Based Example
In a classical studies quiz, participants are asked:
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“Match the Latin expressions on the left with their English translations on
the right.”

This allows for efficient testing of language comprehension using an
intuitive dropdown interface.

Basic Setup
1. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
3. Add Answer Options

e Items: Define the list of items (either text-based or images).

e Options: Provide the corresponding response choices.

Item Labels

e If using text items, ensure each is unique.

e If using images, each image must have a label.
4. Mark as Required (Optional)

e Toggle “Required” to make it mandatory.
5. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Advanced Features

e Custom Feedback: Enable feedback on correct/incorrect responses.
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e Randomization: Shuffle item order to minimize response bias.

 Image Resizing: Adjust image dimensions for consistent display.

Step-by-Step Guide

Step 1: Create a New Question
To begin creating a Item-To-Option Matching question:

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click on the Create a New Question button.

Step 2: Select the Question Type

1. In the question type section, select Iltem Matching Questions.
2. Choose Item-to-Option Matching.

3. Click Use Selected questionnaire item.

Select Questionnaire ltem Show preview 1 X

Single Response Questions
Multiple Response Questions
Dropdown Questions
Scaled Questions

Grid Questions
Open-Ended Questions
Ranking Questions

Item Matching Questions ~

Item-to-option matching L)

Pair related statements using drag and drop

Group Allocation Questions
Piping Questions

Scripts/Prompts

Use selected questionnaire item
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Step 3: Add Your Question

1. After selecting the Item-to-Option Matching question type, you will be

prompted to add your question. Enter your question in the provided text
box.

Example: Match the Latin expressions on the left with their English

translations on the right by dragging and dropping the options into the
correct pairs.

2. Apply formatting using the toolbar.

Add aquestion Show preview 1 X

Item-to-option matching

BIUS =3

i
11
Iil
Il
&
>
B
-

0/2000

Label Items Options tobe matched toitem

Add

Add Section Header 0] Add Footer Prompt 0]

Cancel Push to questionnaire

Step 4: Define Items and Options

1. Enter the items (text or upload images).
2. Enter the options (text-based answers).
3. Ensure that each item has a corresponding option.

4. Provide label for each item.
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Step 5: Configure Display Options
1. Enable randomization if needed.

Step 6: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 7: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the

following question.”

Preview Mode

Before finalizing the Item-to-Option Matching setup, it is important to preview
how it will appear to participants.

1. Click the Preview button to see the question as participants will view it.

2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire
Once you are satisfied with your Item-to-Option Matching setup:

1. Click Push to Questionnaire to add the question to your live survey.
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2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question
Match the Latin expressions on the left with their English translations on the
right by dragging and dropping the options into the correct pairs.

Responses

Values Options

Recte Sapere Fons  For knowledge and sound judgement
Gradatim Ferociter = Step by step, ferociously

Veni, vidi, vici We came, we saw, we conquered

Ad adstra To the stars

Additional Features:

* Required: No
e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

 Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Item-to-Option Matching Question Added
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Add a question Hide preview 1 X

Item-to-option matching ~ Required PN ]

‘Question stem
Match the Latin expressions on the left with their English translations on the right by dragging and dropping the options into the correct pairs.
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145/2000
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Cancel Push to questionnaire

Chisquares

Preview

Match the Latin expressions onthe left with their
English translations onthe right by dragging and
dropping the options into the correct pairs.

Recte Sapere Fons Options -
Gradatim Ferociter Options ~
Veni, vidi, vici Options ~
Adadstra Options v

£} ExpandPreview

Item-to-Option Matching Question Pushed Preview

Questionnaire Rearrange Questions Informed Consent Routing Logic
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pairs.

Recte Sapere Fons

Gradatim Ferociter

Weni, vidi, vici

Ad adstra

14. Match the Latin expressions on the left with their English translations on the right by dragging and dropping the options into the correct

QOptions A
QOptions A
Options ~
Options A

Item-to-Option Matching Question Appearance on the Participant

Portal

© Author name 2025-05-28

Page 212 / 565



Author name Chisquares

G 14 of 14 completed English 0 Pause

Q4of14
Match the Latin expressions on the left with their English translations on the right by dragging and dropping the options into the
correct pairs.

Recte Sapere Fons Options v
Gradatim Ferociter Options v
Veni, vidi, vici Options v

Ad adstra Options v

m Forknowledge and sound judgement

Step by step, ferociously

We came, we saw, we conquered

To the stars

Value Proposition on the Chisquares
Platform

Chisquares delivers a seamless and flexible experience for creating matching
questions that are both user-friendly and data-ready. The platform supports
multiple formats and provides built-in mechanisms for validation and feedback.

Key platform-specific advantages include:
e Support for Two Matching Formats

o Text-to-Text Matching: Standard matching between written phrases.

o Image-to-Text Matching: Visual prompts matched with textual
options.

e Interactive Dropdown Matching
Respondents select the correct match from dropdown lists aligned with
each item.
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e Automated Final Pairing
If only one match remains, the system can auto-complete the last pair,
streamlining the experience.

e Customizable Labels

Assign a unique label to each item and option to ensure clean data export
and easy analysis.

e Randomization Controls
Shuffle the order of items to reduce order bias and support randomized
testing formats.

* Media Integration
Include audio, images, or videos to supplement item understanding or
simulate real-world scenarios.

e Image Resizing Options
Ensure visual consistency across image-based matching tasks.

e Required Toggle
Force respondents to complete all matches before moving forward.

* Preview and Validation Mode
Ensure correct display and logic configuration before publishing the live
questionnaire.

Conclusion

The Item Matching question in Chisquares provides a structured way to assess
respondent knowledge and preferences through intuitive matching tasks. With
support for text and image-based matching, automated validation, and
advanced customization options, it is a versatile tool for surveys and
assessments.
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To watch a video of this question being set up, click the link below: link
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Getting Started / Data
Collection / Survey
Design / Questionnaire

Design / Questionnaire
/ RANDOMIZED TRIAL

Introduction

The Randomized Trial question type in Chisquares is designed to facilitate
unbiased research by randomly assigning participants to view different media
formats before answering a foundational question. This ensures that responses
are not influenced by selection bias, making it ideal for experimental studies,
A/B testing, and behavioral research.

This manual provides step-by-step guidance on how to set up, customize, and
analyze the Randomized Trial question type, ensuring a seamless survey
experience for both investigators and respondents.

Features of the Randomized Trial Question
Type

* Question Text Input: Create and format the core question prompt.
» Response Options: Define selectable answers manually or dynamically.

* Required Toggle: Make the question mandatory to proceed.
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e Random Assignment: Each participant is randomly assigned to view one
media file (image, video, or audio) before answering a question.

e Media Upload: Users can upload multiple media files to be randomized
among participants.

* Foundation Question Support: Compatible with foundational question
types such as Single Value Text, Likert Scale, Multiple Choice (MCQ), Sliding
Scale, Yes/No, Multiple Responses, and Dropdown.

Use Cases

The Randomized Trial Question type is designed for conducting experimental
research by randomly exposing respondents to one version of media before
asking a standardized question. It is a highly effective format for eliminating
selection bias and studying causal impact, media influence, or perceptual
differences based on controlled stimuli.

Common use cases include:

e A/B Testing: Compare user reactions to multiple designs, messages, or
concepts.
Example: “Test which advertisement version drives higher perceived brand
quality.”

 Behavioral Research: Assess how different visual cues influence beliefs or
choices.
Example: “Evaluate perception of harm based on cigarette packaging
designs.”

e Public Health Studies: Explore how visual warnings affect risk perception
or decision-making.
Example: “Compare responses to different nutritional label formats.”
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e Marketing & UX Feedback: Analyze user response to branding elements
or feature layouts.
Example: “Rate the appeal of this mobile app interface.”

e Social Science Experiments: Study how exposure to varied content alters
attitudes or judgments.
Example: “Assess how different news headlines shape opinions on political
events.”

When to Use Randomized Trial Questions
Use Randomized Trial Questions when:

e You want to eliminate selection bias by randomizing participant exposure
to media content.

e Your research goal includes testing the causal effect of different
treatments or designs.

* You need to expose respondents to different versions of the same
concept and measure variance in response.

e The same foundational question applies across multiple randomized
conditions.

e You aim to collect clean, unbiased data for experimental or A/B test
frameworks.

Scenario-Based Example
In a tobacco packaging study, each participant is randomly shown one image of
a cigarette pack with varying warning labels. The question:

“Based on the packaging shown, how harmful do you think this tobacco
product would be if smoked daily?”
remains constant, enabling comparison across groups.
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Basic Setup
1. Add Media

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

2. Select foundational question

e Choose from the list of supported question types.
3. Enter Question

e Type your question using the rich-text editor (bold, italics, hyperlinks, etc.).
4. Label the Question

e Add a label to help identify the question within your survey. Alternatively,
you can use Al to get suggestions for the label.

5. Add Answer Options
* Add responses based on the foundational question type selected.
6. Mark as Required (Optional)

e Toggle “Required” to make it mandatory.

Step-by-Step Guide
Step 1: Create a New Question

1. Log into your Chisquares Investigator Portal.

2. Navigate to the Survey Design section.
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3. Click Create a New Question.

Step 2: Select the Question Type

1. In the question type section, select Group Allocation Questions.
2. Choose Randomized Trial from the list of available question types.

3. Click Use Selected questionnaire item.

Select Questionnaire Item Show preview L1 X

Single Response Questions
Multiple Response Questions
Dropdown Questions

Scaled Questions

Grid Questions

Open-Ended Questions
Ranking Questions

Item Matching Questions

Group Allocation Questions ~
s~ Randomized Trial O #  Multiple Variant (A/B Test)
Randomize people to various media for the same guestion Assign people to variants of a question

Piping Questions

Scripts/Prompts

Use selected questionnaire item

Step 3: Uploading Media Files

1. Click the Upload button.
2. Select multiple images, videos, or audio files from your device.
3. Assign a unique label for each file.

4. Click Save to finalize the upload.

Step 4: Choosing a Foundational Question
Type
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1. Click Change, and select one of the following foundational question types:
o Single Value Text

o Likert Scale

o Multiple Choice (MCQ)
o Sliding Scale

o Yes/No

o Multiple Responses

o Dropdown
Add a question Show preview 71 X

Randomized Trial

I Single Value Text Change I Required PN

Single Value Text
Likert Scal

Add media for ran frenseale : only onerandomly assigned media. Upload
McQ
Sliding Scale
Yes/No

Enter your questic - Mitiple Responses
Dropdown

BIUS w I

07255
Sample Textbox /2 Configure Input

Cancel Pushto questionnaire

Step 5: Add Your Question

1. Enter your question in the provided text box.
Example: Based on the packaging shown, how harmful do you think this
tobacco product would be if smoked daily?

2. Apply formatting using the toolbar.
3. Configure the foundational question settings as required.

4. The Randomized Trial question inherits all properties of the foundational
question type.
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Step 5: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Preview Mode

Before finalizing the Randomized Trial setup, it is important to preview how it
will appear to participants.

1. Click the Preview button to see the question as participants will view it.
2. Make sure all options, media, and settings look as expected.
Final Step: Push to Questionnaire

Once you are satisfied with your Randomized Trial setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question
View the image below then answer the question that follows:

Based on the packaging shown, how harmful do you think this tobacco
product would be if smoked daily?

Responses
Not harmful at all
Slightly harmful

© Author name 2025-05-28 Page 222 / 565



Author name Chisquares

Somewhat harmful
Very harmful
Extremely harmful

[Note: Each participant will see only one randomly assigned image of a

cigarette pack from the options uploaded by the researcher. The question
remains the same for all participants.]

Additional Features:

 Required: No
e Change foundational question: Change the foundational question to an

appropriate one for your Randomized Trial.

e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

 Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Value Proposition on the Chisquares

Platform

Chisquares makes the creation of randomized experimental questions seamless
by integrating random media assignment with a wide range of foundational
question types. This enables flexible study design with strong internal validity.

Key platform-specific advantages include:

e Random Media Assignment

Upload multiple images, videos, or audio files; Chisquares automatically
assigns one media file per respondent.
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e Supported Question Types
Compatible with:

o Single Value Text

o Likert Scale

o Multiple Choice (MCQ)
o Sliding Scale

o Yes/No

o Multiple Responses

o Dropdown

e Unified Question Logic
All respondents answer the same foundational question, ensuring
consistency across randomized trials.

e Automated Data Structuring
Each response is tagged with the associated media file for clean analysis by
condition.

e Media Metadata Capture
Track which asset was shown to each participant, along with time viewed
(where applicable).

* Media Upload & Labeling
Upload up to 4MB per media file, with auto-labeling and drag-and-drop
ordering.

e Changeable Foundational Question Type
Flexibly swap foundational question types without needing to recreate the
entire setup.

* Required Toggle
Enforce response completion after media exposure.
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* Preview & Testing
Fully preview how the question and randomized media appear to
respondents before publishing.

Conclusion

The Randomized Trial question type in Chisquares is a powerful tool for
conducting unbiased experimental research. By randomizing media exposure
before responses, it eliminates selection bias and enhances the validity of
findings. Whether used for behavioral research, A/B testing, or public health
studies, this feature provides a flexible and structured approach to gathering
data.

To watch a video of this question being set up, click the link below: link
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Getting Started / Data
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Design / Questionnaire
/ Multiple Variant (A/B
test)

Introduction

A/B Testing (also known as split testing) is a method for comparing two or more
variations of content to determine which performs better. In the Chisquares
platform, the A/B Test question type allows users to randomly present different
question variations to respondents, ensuring unbiased data collection. This
feature is particularly useful for optimizing survey design, assessing content
effectiveness, and evaluating user engagement.

This manual provides a comprehensive guide to setting up and managing A/B
Test questions within Chisquares, covering basic setup, advanced features, and
step-by-step instructions.

Features

e Question Text Input: Create and format the core question prompt.
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* Response Options: Define selectable answers manually or dynamically.
e Required Toggle: Make the question mandatory to proceed.

e Random Assignment: Each participant is randomly assigned to view one
media file (image, video, or audio) before answering a question.

 Media Upload: Users can upload multiple media files to be randomized
among participants.

e Foundation Question Support: Compatible with foundational question
types such as Single Value Text, Likert Scale, Multiple Choice (MCQ), Sliding
Scale, Yes/no, Multiple Responses, Dropdown, and Prompts.

Use Cases

The A/B Test (Multiple Variant) Question type is designed to help
researchers compare the performance of two or more question variations. By
randomly (or conditionally) assigning different versions of a question to
respondents, researchers can determine which version is more effective,
engaging, or persuasive—without bias.

Common use cases include:

e Message Testing: Evaluate different versions of marketing or policy
messages.
Example: “Which headline better communicates the urgency of climate
action?”

e Design Comparison: Test reactions to alternate layouts, packaging, or
imagery.
Example: “Compare user responses to different versions of product labels.”

* Question Format Optimization: Assess which question format (e.g.,
Likert vs. MCQ) yields better response quality.
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Example: “Determine whether scale-based or categorical framing leads to
more thoughtful responses.”

 Behavioral Research: Explore how slight wording differences affect
perceptions or decisions.
Example: “Does rephrasing the question change how harmful respondents
perceive a product to be?”

e Content Personalization Trials: Experiment with tailored survey content
based on demographic or behavioral data.

”

Example: “Test which intro message works better for different age groups.

When to Use A/B Test Questions

Use A/B Test Questions when:

e You want to compare the effectiveness of multiple versions of a
question or prompt.

e The goal is to refine survey design through data-backed testing.

e You need to assess how media, question wording, or layout impacts
responses.

 Randomization or conditional logic-based distribution of variants is

critical.

e You require a controlled test environment with built-in random
assignment.

Scenario-Based Example

In a public health survey, researchers want to test two different phrasings of the
same question about tobacco packaging. Participants are randomly assignhed to
one version:
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Version A: “Based on the packaging shown, how harmful do you think this
tobacco product would be if smoked daily?”

Version B: “How dangerous does the packaging make this product seem for
daily use?”

Comparing responses reveals which framing more effectively
communicates perceived risk.

Basic Setup

* Define Question Variants: Create two or more variations of the same
question.

* Assign Answer Type: Choose from supported response options.
e Randomization: Ensure each respondent receives only one variant.
* Required Toggle: Make the question mandatory to proceed.

e Media Upload: Users can upload multiple media files to be randomized
among participants.

Advanced Features

e Conditional Display Logic/Non-random Allocation: Show variants
based on predefined set up condition.

Step-by-Step Guide
Step 1: Create a New Question

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click Create a New Question.

Step 2: Select the Question Type
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1. In the question type section, select Group Allocation Questions.

2. Choose Multiple Variant (A/B Test) from the list of available question

types.

3. Click Use Selected questionnaire item.

Select Questionnaire Item

Dropdown Questions

Scaled Questions

Grid Questions

Open-Ended Questions

Ranking Questions

Item Matching Questions

Group Allocation Questions

- Randomized Trial 4 Multiple Variant (A/B Test)

Randomize people to various media for the same question Assignpeople to variants of a question

Piping Questions

Scripts/Prompts

Showpreview 11 X

Use selected questionnaire item

Step 3: Choosing a Foundational Question

Type

1. Click Change, and select one of the following foundational question types:

o
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Single Value Text
Likert Scale

Multiple Choice (MCQ)
Sliding Scale

Yes/No

Multiple Responses
Dropdown

Prompts
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Add a question Showpreview 1 X

Multiple Variant (A/B Test)

< Random allocation ON
Qi Question variants currently set to be allocated at random. To switch to rules-based allocation, Click here

QuestonVariant reaured () & ©
Ente LikertScale

Variant1 ° Sliding Scale
B Yes/No
0/255 MultipleResponses

Single-Value Response

Dropdown @

Prompts

Options Use Image as options

User Supplied Entries v

Step 4: Add Your Question

1. Enter your question in the provided text box.
Example: Based on the packaging shown, how harmful do you think this
tobacco product would be if smoked daily?

2. Apply formatting using the toolbar.
3. Configure the foundational question settings as required.

4. The Multiple Variant (A/B Test) question inherits all properties of the
foundational question type.

Step 5: Configure Variant Allocation

Multiple Variant (A/B Test) questions can be used for both random and non-
random allocation of variants. By default, participants are assigned randomly. To
switch to rules-based allocation:

1. Set conditions for assigning variants.

2. Tap 'Click here' to assign variants based on the set conditions.

© Author name 2025-05-28 Page 231 /565



Author name Chisquares

Add a question Show preview 1 X

Multiple Variant (A/B Test)

~. Randomallocation ON
S0 Question variants currently set to be allocated at random. To switch torules- based allocatior] Click here

MCQ Change R d @
Question Variant Q Change equire & ©
Enter your question here.
Veriant! ° BIUS E= == © A # K

07255

Options UseImage as options

User Supplied Entries v

Cancel Push to questionnaire

3. Adjust the distribution ratio if needed (e.g., 50/50 split or custom
percentages).

Step 6: Make the Question Required (Optional)

If you want to require participants to answer this question, toggle the Required
switch at the top-right of the panel. This ensures respondents cannot proceed
without answering the question.

Step 7: Add Media (Optional)
You can upload media (images, videos, or audio files) to accompany the

question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the

following question.”

Preview Mode
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Before finalizing the Multiple Variant (A/B Test) setup, it is important to preview
how it will appear to participants.

1. Click the Preview button to see the question as participants will view it.
2. Make sure all options, media, and settings look as expected.

Final Step: Push to Questionnaire

Once you are satisfied with your Multiple Variant (A/B Test) setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question
View the image below then answer the question that follows:

Based on the packaging shown, how harmful do you think this tobacco
product would be if smoked daily?

Responses

Not harmful at all

Slightly harmful

Somewhat harmful

Very harmful

Extremely harmful

[Note: Each participant will see only one randomly assigned question along
with any associated media uploaded by the researcher. Unlike randomized
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trials where different media are randomized to a single fixed question, here,
multiple question variants are created, and each participant is randomized
to see only one question.]

Additional Features:

e Required: No
 Randomized Variant Distribution: 50% each

« Change foundational question: Change the foundational question to an
appropriate one for your Randomized Trial.

 Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

 Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Value Proposition on the Chisquares
Platform

Chisquares provides a powerful, streamlined system for implementing A/B tests
within surveys. With random and rules-based variant allocation, media
integration, and full compatibility with foundational question types, researchers
can conduct sophisticated testing with ease.

Key platform-specific advantages include:

e Multi-Variant Support
Create two or more question variants, each with unique content, wording,
or media.

¢ Random or Conditional Allocation
Distribute question variants randomly or based on custom logic (e.q.,
demographic filters).
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e Compatible with Foundational Question Types
Works with:

o Single Value Text

o Likert Scale

o Multiple Choice (MCQ)
o Sliding Scale

o Yes/No

o Multiple Responses

o Dropdown

o Prompts

e Media Upload for Each Variant
Associate variant-specific images, videos, or audio clips to support testing
goals.

e Custom Variant Distribution Ratios
Adjust response allocation (e.g., 50/50, 70/30) depending on sample size or
test design.

e Edit and Preview Support
Visualize the user experience across all variants before deploying.

* Clean Data Export with Variant Labeling
Track which variant each respondent saw to segment and analyze test
results.

Conclusion

The A/B Test question type in Chisquares is a powerful tool for evaluating
different question formats and optimizing survey engagement. By leveraging
randomized assignment and performance tracking, users can refine their

© Author name 2025-05-28 Page 235/ 565



Author name Chisquares

content based on real-time respondent data. Whether testing product
descriptions, marketing messages, or survey wording, A/B Testing ensures data-
driven decision-making for superior results.

To watch a video of this question being set up, click the link below: link
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Getting Started / Data
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Design / Questionnaire
/ PIPED QUESTION

Introduction

The Piping Question Type in Chisquares allows survey creators to dynamically
insert a respondent's previous answers into subsequent questions. This feature
personalizes the survey experience, ensuring that follow-up questions are
relevant based on earlier responses.

This manual provides a comprehensive guide to setting up and managing piping
questions within Chisquares, covering basic setup, advanced features, and step-
by-step instructions.

Features of Piped Questions in Chisquares

e Personalized Follow-up: Automatically pull in previous responses to
customize future questions.

e Multi-Question Dependency: Requires at least two questions, where the
second question (target) references responses from the first (source).
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e Mandatory Questions: Both the source and target questions must be
required.

* Sequential Logic: The source question must be positioned before the
target question.

* Fixed Question Order: Piping requires survey questions to remain in a
fixed order (no randomization allowed).

e Integrity Checks: If a source question is deleted or modified, the target
question is flagged, preventing survey launch until resolved.

e Piped Question Structure: A piped question consists of four components:
i. Initial part of the question stem.

ii. Piped-in response.
iii. Final part of the question stem (static or variable text per response).
iv. Answer options.

e Supported Question Types: Piping can be used with categorical response
types (Likert, MCQ, Yes/No, Dropdown) and text-based responses (Single
Value Text and Sliding Scale).

e Supported Answer Options: Piped questions can collect responses using
Likert scales, MCQs, Yes/No, Single Value Text (SVT), and multiple response
questions.

Use Cases

The Piping Question type enables survey designers to personalize questions
by inserting a respondent’s previous answers into the text of subsequent
questions. This enhances contextual relevance and creates a more
conversational flow, increasing respondent engagement and data accuracy.

Common use cases include:

e Contextual Follow-Up: Ask detailed questions based on previous
responses.

© Author name 2025-05-28 Page 238 /565



Author name Chisquares

Example: “Based on your answer that you live in an apartment, how often
do you encounter secondhand smoke at home?”

e Behavioral Tracking: Tailor questions to user behavior or self-reported
habits.
Example: “You indicated you exercise three times a week—what type of
workouts do you typically engage in?”

e Profile-Based Customization: Reference demographics or preferences
earlier in the survey.
Example: “As a 25-34-year-old, how do you view current financial planning

resources?”

 Health & Risk Assessment: Generate tailored health risk or exposure
questions.
Example: “Since you indicated smoking occasionally, have you tried to quit
in the past 6 months?”

e Customer Feedback: Tailor queries based on previously selected services

or products.
Example: “You selected ‘Product A’—what could we improve about your
experience with it?”

When to Use Piping Questions
Use Piping Questions when:

¢ You want to dynamically insert respondent answers into subsequent
questions.

e Personalization is key to enhancing survey relevance and respondent
trust.

e You are building a conditional or logic-driven question flow.

* You need specific contextual continuity across multiple survey sections.
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e Reducing ambiguity or reminding respondents of their past input improves

data accuracy.

Scenario-Based Example
In a public health survey, a participant previously answered that they live in “an

apartment complex.” The next question is piped:

“Based on your earlier response indicating that you live in an apartment
complex, please tell us: In the past 30 days, on how many days did you
notice someone smoking cigarettes close enough that you could smell the

smoke in or around where you live?”
This increases the specificity and clarity of follow-up questions, helping to

improve data precision.
Basic Setup
1. Question Stem

e Compose the base text for the question, leaving room for the inserted

response.
2. Add Connector Response

e Choose a previous question to pull data from and insert into the new

question dynamically.

3. Answer Options

* Define how respondents will interact with the question.

4. Required Setting

e Toggle to ensure the question must be answered before proceeding.
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5. Add Media (Optional)

e Upload an image, video, or audio file (max 4MB) to support the question
prompt.

Advanced Features
1. Multi-Layer Piping

e Pipe responses through multiple questions, creating a complex and
intelligent survey flow.

Step-by-Step Guide
Step 1: Create a New Question

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click Create a New Question.

Step 2: Select the Question Type

1. In the question type section, select Piping Questions.
2. Choose Piped Question.

3. Click Use Selected questionnaire item.
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Select Questionnaire ltem Show preview 1 X

Dropdown Questions
Scaled Questions

Grid Questions
Open-Ended Questions
Ranking Questions

Item Matching Questions

Group Allocation Questions

Piping Questions ~
Piped Question Q)
Piping inserts respondents’ previous answers into subsequent questions,
making the survey more personalized.
Scripts/Prompts
Use selected questionnaire item

Step 3: Compose the Question Stem

1. Enter your question in the Initial part of the stem text box.

Step 4: Add Connector Response

1. Click Add Connector Response.
2. Select a previous question from the list to pipe response from.

3. The responses from the piped question are displayed. Enter the final part of
the question stem in the Continue part of the stem box.

4. Check the box use the same ending for all options, or customize
individual tailored endings for each piped response.
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Add a question

Showpreview L X

Piped Question Required

D

Enter your question stem. Use ‘Add Connector Response' to link sections. Select a question from the dropdown to auto-generate the next section. Repeat as needed > WatchDemotoLearn More

Initial part of the stem

Enter initial part of the question here

BIUS E2 =52 © A & L
0/255
Add Connector Response

Choose question type for answers

&
Multiple Choice Question (MCQ) Change

Options

Use Image as options

Cancel Push to questionnaire

Step 5: Choose Answer Type

1. By default, Multiple Choice Question (MCQ) is selected. Click Change to
switch to other question types.

2. Define answer Options.
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Add a question Showpreview L1 X

Piped Question Required (]
Enteryour question stem. Use 'Add Connector Response’ to link sections. Select a question from the dropdown to auto-generate the next section. Repeat as needed. > WatchDemo to Learn M

Multiple Choice Question (MCQ)
Initial part of the stem Likert Seale

Sliding Scale
Enter initial part of the question H Yes/No

BIUS =:= Multiple Responses
ltem-to-option matching
0/255 Single-Value Response
Multi-Line Text Response
Multimedia Response

Add Connector Response SimpleRank

Discrete Choice Experiment
Date-Time Response
Dropdowi

Signature Response
Semantic Differential

Choose question type for answers Net Prometer Score

Multiple Choice Question (MCQ

Options Use Image as options

Cancel Push to questionnaire

&

Step 7: Add Media (Optional)

You can upload media (images, videos, or audio files) to accompany the
question. Here’s how:

1. Click the paperclip icon at the top-right of the panel.
2. Upload your media file (must be under 4MB).

3. Once uploaded, choose the alignment for the media (left, right, or center).
The default text overlay will say, “View the media below, then answer the
following question.”

Preview Mode

Before finalizing the Piped Question setup, it is important to preview how it will
appear to participants.

1. Click the Preview button to see the question as participants will view it.

2. Make sure all options, media, and settings look as expected.
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Final Step: Push to Questionnaire
Once you are satisfied with your Piped Question setup:

1. Click Push to Questionnaire to add the question to your live survey.

2. If you need to make edits later, you can always return to the question editor
to make changes.

Example Question Setup

Question
Initial part of the question stem: Based on your earlier response
indicating that you live in

Piped-in response: “An apartment complex”

Final part of the question stem: p/ease tell us: In the past 30 days, on
how many days did you notice someone smoking cigarettes close enough
that you could smell the smoke in or around where you live?

Responses
0 days

1-5 days
6-10 days
11-20 days
21-29 days
All 30 days

[Note: Each participant's response to a prior question will be dynamically
inserted into the stem of the current question for a more personalized
experience. You will provide the stem text that appears before and after the
inserted response in two separate text boxes. The source question for the
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piped responses will automatically be set as required to ensure responses
are available for insertion.]

Additional Features:

e Required: No
e Add Section Header (Optional): Toggle this switch to add a section
header to the question for context or grouping.

e Add Footer Prompt (Optional): Toggle this switch to include a closing
note or prompt at the bottom of the question.

Piping Question Added

Edit a question Hide preview L1 X Preview
Based on your earlier response indicating that you
Piped Question Required [} livein"An apartment complex” please tellus: In
the past 30 days, on how many days did you

Enteryour quastion stem. Usa ‘Add Connector Response’ to link sactions. Select a question from the notice someone smoking cigarettes close

dropdown to auto-generate the next section. Repeat as neaded Ll i e AT enough that you could smell the smake in or
around where you live?
Initial part of the stem Odays
Question stem
Based on your earfier responae indicating that you ve in I-5days
B I US EE =& % A w L 6-10days
58/2000
N-20days
21-29 days
Piped Response 1 W
All 30 days
Question/Option ¥
wheredoylwmO hd
Continued part of stem
Use the same ending for all options @
Anapartment complex please tellus: Inthe past 30 days. on howmany days did you notice someone = &
Make shift room please tellus: In the past 30 days, on how many days did you notice someone s ')
Office apartment please tellus: Inthe past 30 days. on howmany days did you notice someone = o)
Hut please tellus: In the past 30 days, on how many days did you notice someone s Fel
AAA Pannartar Dasrnnea
[l Delete Cancel Update quest on

Piping Question Pushed Preview
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Questionnaire Rearrange Questions Informed Consent Routing Logic v

< Back Questionnaire Items AddNew Item [tem 16 of 16

[0y copy & Edit | Delate

16. Based on your earlier response indicating that you live in "An apartment complex” please tell us: In the past 30 days, on how many days did
you notice someone smoking cigarettes close enough that you could smell the smoke in or around where you live?

Qdays
1-5days
4-10days
N-20 days
21-29days

All 30 days

Piping Question Appearance on the Participant Portal

G 15 of 16 completed English

Q60116
Based on your earlier response indicating that you live in "An apartment complex" please tell us: In the past 30 days, on how many days did you notice
someone smoking cigarettes close enough that you could smell the smoke in or around where you live?

0@ ods
0@ 1-5days
0@ o10das
0@ n-20das

~ . . -

Value Proposition on the Chisquares
Platform
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Chisquares provides a robust and user-friendly framework for piping, offering
flexibility, structured logic, and data integrity across personalized survey flows.

Key platform-specific advantages include:

e Multi-Format Piping
Supports piping of responses from:

o Single Value Text

o Likert Scale

o Multiple Choice (MCQ)
o Yes/No

o Dropdown

o Sliding Scale

e Structured Stem Creation
Compose the question using:

o Initial part of the stem
o Piped-in response

o Final part of the stem (optional or tailored)

* Required Logic Enforcement
Automatically makes the source question required to ensure piping validity.

e Multi-Question Dependency
Pipe from one source to multiple follow-ups or chain responses through
several questions.

* Fixed Survey Order
Enforces fixed sequencing to maintain logic and prevent randomized
disconnections.
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e Response Integrity Checks
Alerts you if a source question is altered or deleted, preventing broken logic
paths.

e Randomization Disabled for Accuracy
Ensures piping maintains proper alignment and referencing.

e Al-Assisted Labeling
Suggest labels based on piped content for better data management.

Conclusion

The Piping Question Type in Chisquares enhances survey personalization by
dynamically referencing previous responses. By enforcing structured
dependencies, validation rules, and response integrity, this feature ensures
data consistency while improving respondent engagement. Follow this guide to
implement piping effectively in your surveys.

To watch a video of this question being set up, click the link below: link
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Introduction

Prompts are an essential component of survey design on the Chisquares
platform. They serve as predefined, customizable messages that guide
participants through various stages of the survey. From introducing the survey
to thanking participants or delivering incentive instructions, prompts enhance
the respondent experience and ensure smooth navigation and engagement.

This manual will guide you through the process of setting up and managing
Prompts on Chisquares, covering all available prompt types, formatting tools,
and publishing options.

Features of Prompts in Chisquares

¢ Multi-Type Prompt System: Choose from various prompt types such as
Header, Closing, Incentive, Custom, Quota, Exit, and Footer.

* Formatted Rich Text Editor: Customize prompts using bold, italics, lists,
links, and other formatting tools.
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e Character Count Management: Visual indicator for remaining characters
(e.g., 70/350 characters used).

e Live Preview: Instantly preview how prompts will appear to respondents.

e Dynamic Prompt Selection: Switch between prompt types without
leaving the interface.

Use Cases

Prompts are non-question text blocks used to guide, inform, or acknowledge
participants throughout the survey experience. They serve as contextual
anchors that improve navigation, manage expectations, and personalize the
respondent journey.

Common use cases include:

e Survey Introduction: Provide background, instructions, or consent
messaging.
Example: “Welcome! This survey is about your opinions on consumer
technology.”

e Thank You Message: Close the survey with appreciation or redirect
instructions.
Example: “Thank you for your time! Your input has been recorded.”

e Incentive Notification: Inform participants how to receive a reward or
follow-up message.
Example: “Your gift card code will be sent to your email within 48 hours.”

e Quota & Exit Messages: Display messages when a quota is full or the
participant is screened out.
Example: “We’ve reached our limit for this group—thank you for your
interest.”
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e Section Transitions: Break up longer surveys with friendly interstitial
content.
Example: “Great job! Let’s move on to a few final questions about your daily
habits.”

When to Use Prompts
Use Prompts when:

e You need to orient or guide participants without collecting a response.

e Specific transitions or disclaimers are required in your survey flow.

e You want to maintain engagement and clarity by setting expectations.

e You're managing logic flows that require feedback or informative text
for disqualified respondents.

e Providing incentive instructions or legal disclaimers is necessary at
the end or during the survey.

Scenario-Based Example
In a brand perception survey, a Header Prompt welcomes participants and
sets expectations:

“Welcome to our quick 5-minute survey. You’ll be asked about your
experiences with tech brands. There are no right or wrong answers—just
your honest opinions!”

Later, a Closing Prompt thanks them and confirms their entry into a prize
draw.

Prompt Types Available

e Header Prompt: Shown at the beginning of the survey to welcome and
orient participants.
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e Closing Prompt: Provides closure and thanks participants upon completing
the survey.

* Incentive Prompt: Details how participants can claim their incentives or
rewards.

e Custom Prompt: Fully customizable message placed at any stage of the
survey.

* Quota Prompt: Displays when a participant is screened out due to quota
fulfillment.

e Exit Prompt: Shows when participants leave the survey early or are
disqualified.

* Footer Prompt: Final note or disclaimer shown at the bottom of the survey
interface.

Step-by-Step Guide
Step 1: Create a New Question

1. Log into your Chisquares Investigator Portal.
2. Navigate to the Survey Design section.

3. Click Create a New Question.

Step 2: Select the Question Type

1. In the question type section, select Scripts/Prompts
2. Click Prompts.

3. Click Use Selected questionnaire item.
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Select Questionnaire Item

Dropdown Questions
Scaled Questions

Grid Questions
Open-Ended Questions
Ranking Questions

Item Matching Questions
Group Allocation Questions
Piping Questions

Scripts/Prompts

=] Prompts ®

Provide tailored guidance, instructions, and section headersinyour
questionnaire.

Step 3: Choose the Prompt Type

1. In the prompt block, click Change next to the prompt type label.

2. Select from the dropdown menu: Header, Closing, Incentive, etc.

Addaquestion

Prompts v

Header promp

Header prompt

[=] HeaderP o eomen

Chisquares

]
X

Show preview

Use selected questionnaire item

Showpreview (1 X

Theheader n.Forinstance, if the header is "DEMOGRAPHIC SECTION," this text will appear above the associated question. You must create the header prompt before linking it to

Incentive Prompt

questions. sharacters or fewer, and any descriptive subtext should be concise, staying under 200 characters.

Custom Prompt
QuotaPrompt
Exit Prompt

Footer Prompt

Enter the description for the prompt here

B I

c
®

i
iii
il
Iil
&

>

-

0/350

Add header Prompt to questions

Step 4: Enter Prompt Title
1. Provide a concise title for your prompt.
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Step 5: Write Prompt Message

1. Enter your message in the rich text editor provided below the title.

2. Use formatting tools as needed (bold, italic, bullets, alignment, links, etc.).

Step 6: Review character Count

1. Keep track of the character count indicator below the editor.

2. Ensure your message stays within the limit.

Step 7: Preview the Prompt

1. Click Show preview at the top right to see exactly how your prompt will
appear to participants.

Step 8: Finalize and Save

1. Once satisfied, click Push to Questionnaire to apply the prompt to your
survey questionnaire.

2. If needed, you can edit or replace the prompt later by navigating back to
the same section.

Example Question Setup

Question > Please read each question carefully and answer as honestly as
possible. Remember, there are no right or wrong answers—we are simply
interested in your thoughts and experiences.

Prompts Added
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Addaquestion Hidepreview 1 X

Prompts ~
Header prompt Change

(=] Header Prompt Guidelines:

The header prompt is presented above the question. Forinstance. if the headeris "DEMOGRAPHIC SECTION.” this text will appear above the
associated question. Youmust create the header prompt before linking it to questions. The header title should be limited to 40 characters or
fewer. and any descriptive subtext should be concise. staying under 200 characters.

Prompt heading

Please read each question carefully and answer as honestly as possible. Remember, there are no right or wrong answers—uwe are simply
interested in your thoughts and experiences.

B I UVUs = EE=E % A K L
176/350
Add header Prompt to questions

Cancel Push to questionn

Preview

Chisquares

Prompt heading

Please read eachq fully as
possible. Rernember, there are noright or wrong answers — we are
simply interested inyour thoughts and experiences

© 2 ExpandPraview

Prompts Added to a Sample Question (Yes/No Question)
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Select question(s) to add section header

Type Label

MCQ whichoftheqcf7?

Question

Which of the following
Latin expressions means
“Forknowledge and
sound judgment”?

a Yes_Or_No areyouawarjey4

Are you aware of the
meaning of the Latin
phrase “Cogito, ergo
sum”?

MultipleResp rectesapercuc] (+5)

Dropdown statements

LikertScale towhatextesit]

Prompts Pushed Preview

Questionnaire Rearrange Questions Informed Consent Routing Logic

< Back Questionnaire ltems REEELEIEN)

Which of the following
Latin statements have you
ever heard of before
today? Please, selectall
that apply.

Which of the following
Latin statements have you
ever heard of before
today? Please, selectall
that apply.

To whatextent doyou
agree or disagree with the
idea that the philosophy
behind the phrase "YOLO'
(You Only Live Once)
representsa good way to
live life? Please choose
one option below.

Using a scale from 0 to
100, howmuchdo you
agree with the philosophy

Chisquares

Prompt heading

Please read each guestion carefully and answer as honestly as possible. Remember, there are no right or wrong answers—we are simply interestedin your thoughts and experiences.

2. Areyouaware of the meaning of the Latinphrase “Coglito, ergo sum”?

Yes

No

Prompts Appearance on the Participant Portal
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[ ) 2 of16 completed English 0 Pause

Prompt heading

Please read each question carefully and answer as honestly as possible. Remember, there are noright or wrong
answers—we are simply interested in your thoughts and experiences.

Q20f16
Are you aware of the meaning of the Latin phrase “Cogito, ergo sum”?

o Yes
o -

Value Proposition on the Chisquares
Platform

Chisquares offers a highly customizable and intuitive prompt system that allows
researchers to communicate effectively with participants across all stages
of a survey. With structured formatting tools, flexible placement, and real-time
previews, prompts help create a polished, professional, and respondent-friendly
experience.

Key platform-specific advantages include:
e Seven Prompt Types

o Header Prompt - Introduction or consent message
o Closing Prompt - End-of-survey acknowledgment

o Incentive Prompt - Reward or follow-up info

o Custom Prompt - Freely placed informative content
o Quota Prompt - Displayed when quotas are met

o Exit Prompt - For disqualified or early exits
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o Footer Prompt - Final disclaimer or survey footer

* Rich Text Editor
Format content using bold, italic, bullet lists, hyperlinks, alignments, and
more.

* Live Preview Functionality
See exactly how prompts will render before publishing.

e Character Counter
Visual character tracker to manage prompt length and readability.

e Dynamic Switching
Seamlessly toggle between prompt types without re-creating content.

* Fixed Display Logic
Prompts are not randomized—ensuring consistent experience for all
respondents.

* Reusable Messaging
Edit or reuse prompt templates across different projects.

Conclusion

Chisquares provides a powerful and flexible prompt system to enhance survey
flow and ensure smooth participant navigation. By following this guide, users
can effectively implement and manage prompts to optimize their data
collection process.

To watch a video of this question being set up, click the link below: link
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Getting Started / Data
Collection / Survey
Design / Questionnaire
Designh / Rearrange

Questions

The Rearrange Questions feature allows users to modify the order of questions

or prompts in a survey for improved flow and clarity.

Steps to Rearrange Questions:

1. Navigate to Survey Design

2. Access Rearrangement Options

© Data Collection ~

SURV-0094G-002A ® Cross-Sectional @ Prelaunched
Questionnaire Design  Manage Collected Data  Settings v
Sampling
Questionnaire nformed Consent Routing Logic v
Sample Size
= i v Show Flags
@ CollaboWrite AllQuestions FLEELETIEL)
&z DataAnalysis S/N Label Question
AiToolkit ra
1 sectionafrr?
- Section A
() SurveyBank
2 howoldareymull N -
How old are you as at 31st December of last year?
View all workspaces 3 whattypeofuob2

What type of farming do you engage in?

3. Click on “Rearrange Questions”.
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Rearrange Order of Questions

Under the 'Rearrange Order of Questions' tab, you can choose your preferred
method for organizing survey questions. Available options include:

e Keeping all questions fixed in their original order,
e Shuffling all questions randomly,

e Fixing specific questions while allowing others to be shuffled.

Each question is displayed with its current serial number, label, and question
text. To modify the order of questions:

e Use the “Choose Position” dropdown to assign a new position number, or

e Drag and drop questions manually using the designated icon.

) wasiwvaru

The Effe ) .
@ b Coll . Rearrange order of questions Customize the questions shown
~ -
ata Collection SurveyID: §
- Selectrearrangement option
© SurveyDesign Questi
[ Keep all questions fixec v]
% Sampling
Questi
@ For this selection, the questions will stay as initially created, but you have the flexibility to rearrange their final fixed positions
® Sample Size
CollaboWrite All Qu‘ S/N  Type Label Question Choose position
2 DataAnalysis \‘:‘\ 1 Prompts Custom Prompt SectionA: # v i
£% AiToolkit s M 2 Dropdown  howoldareymull How old areyou as at 31st December of lastyear? #2 v i
Survey Bank 3 MCQ whattypeofuob?2 What type of farming do you engage in? #3 v it
O
T T— 4 MCQ howmanyyeatuw3 How many years have you been farming? #4 v~ i
83 Viewallworkspaces O 5 Prompts Custom Prompt SectionB #5 v it

Save Changes

Once you are satisfied with the new question or script order, the changes will
automatically be reflected in the questionnaire preview. Next, click on 'Save
Selection' to confirm and apply the updated question order.
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Customize the questions shown

Under this tab, the researcher can select which questions to display for the
baseline or any available waves. This feature is particularly useful for
longitudinal studies.
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Getting Started / Data
Collection / Survey

Design / Questionnaire
Design / Consent Form

A consent/assent form is a document used to obtain permission from individuals
before involving them in a study, survey, or research project. Consent forms are
signed by adults who can legally provide informed permission, while assent
forms are used for minors or individuals not legally able to consent
independently—they express agreement alongside a guardian’s consent. These
forms clearly explain the purpose, procedures, potential risks, and participant
rights to ensure voluntary and informed participation. The Chisquares platform
strictly adheres to these formal ethical standards, ensuring that all data
collection activities respect participant autonomy and comply with regulatory
and institutional requirements.

Procedures for getting
consent/assent forms on the
Chisquares platform

* Navigate to the Survey Design section and open the relevant survey.
* Select the Informed Consent tab.

e Click on the Consent Form tab.

© Author name 2025-05-28 Page 263 / 565



Author name

Chisquares

B cHisaurres Home Q Searchanything ®F U @ New env @ OF @

Questionnaire Rearrange Questions Informed Consent RoutingLogic
() Dashboard
© DataColection ~ Informed Consent
® SurveyDesign
ConsentForms |Consent Logic
Sampling
Sample Size
CollaboWrite o
mim
@ DataAnalysis
2% AiToolkit P
@ SurveyBank Nothing here.
Youhave not created any assent or consent form. Click the button below
tobegin
Workspaces
88 View allworkspaces Create Assent/Consent Form
£ Createaworkspace +
Others

¢ Click "Create Consent/Assent Form."

e The Add Informed Consent Form dialog box will appear.

Previe
Add Informed Consent review

Hidepreview (1 X

SelectForm
Consent Form (For adults aged 18+ years) v Mark as default ®
A consent form obtains permission from people aged 18 years or older before they start the survey.

Title

Body

B I U S Nomal $ Default

m
1]
il
17l
&
®

Generate Default Content

Start writing here

Cancel Submit Informed Consent

{7 ExpandPreview

2]

This box is designed for creating and managing consent and assent forms. It
allows survey creators to design and submit a consent form required before
participants begin a survey.

Use the dropdown arrow to specify whether you are preparing a consent or
assent form. Next, enter the title of the form and compose the content in the
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body section provided. Alternatively, you can generate a default form by
clicking the "Generate Default Content" button.

Mark as default

When toggled on, the Mark as Default option designates the form as the default
consent form. This ensures that if multiple consent forms are configured with
conditional routing and a participant does not meet any of the specified
conditions, the default form will be presented. After configuring these settings,
the survey creator can click "Submit Informed Consent" to save and apply the
form.

Consent Logic

Consent logic refers to a set of rules or conditions used to determine which
consent or assent form is displayed to a participant during a survey or study. It
enables survey creators to present different forms based on specific criteria or
participant responses. On the Chisquares platform, consent logic ensures that
each participant receives the most appropriate and legally compliant form
according to their profile or input. This functionality supports the enforcement
of ethical standards and regulatory compliance throughout the data collection
process. To activate consent logic, multiple consent or assent forms must be
created, allowing the system to apply conditional routing based on predefined
criteria.

Steps to activating consent logic.

* Navigate to the Survey Design section and open the relevant survey.

¢ Select the Informed Consent tab.
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e Click on the Consent Logic tab.

e Click "Set up logic”

[ cHisoumAres

® Dashboard

©@ Data Collection
© SurveyDesign
% Sampling

Sample Size

CollaboWrite

@ DataAnalysis

% AiToolkit

Survey Bank

Workspaces

82 Viewallworkspaces

&3 Createaworkspace

Home Q Searchanything ®F @New env @ @

Questionnaire Rearrange Questions Informed Consent RoutingLogic v

Informed Consent SetUp Logic

Consent Forms| Consent Logic

-

No Logic Set Yet!

3
3
Looks like you haven't set conditional routing for your consent forms.

Click below to setup arule &

e Next, click on add variable(s) to specify the variable for deciding the criteria
for routing

e Select the question(s) and choose “done selecting”
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< Add Consent Logic X
(® select one ormore variables to define the subpopulation to see a consent form ®
MCQ UserSuppliedEntries
if Valueof v is Exactlyequalto v Select W Tr
® AddRule
Then | display Select v

Cancel Add Logic

The Add Consent Logic interface allows survey creators to build conditional
rules that determine which consent or assent form is shown to a participant.
This interface includes a Conditional Rule Builder, which supports a variety
of operators such as:

e Exactly equal to

e Not equal to

e Containing any of
e Containing all of

e Containing none of

¢ Was viewed
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¢ Was answered
e Starting with
e Ending with

Beneath the condition setup, the Action Logic section provides a "Then display"”
option, where a specific consent form can be selected for display if the defined
condition is met. Controls such as Add Rule and Add Logic are available to

manage and expand logic entries effectively.
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Getting Started / Data
Collection / Survey

Design / Questionnaire
Designh / Routing Logic

Survey Logic in Chisquares

The Survey Logic feature in Chisquares empowers researchers to design
dynamic, adaptive surveys by customizing the flow of questions based on
participant responses. This functionality ensures a personalized and efficient
survey experience for each respondent, improving both data quality and
respondent engagement.

Types of Routing Logic
Chisquares supports the following types of logic under the Flow Logic tab:

e Inclusion Criteria - Grants access to the survey only to participants who
meet specified conditions or belong to defined subgroups.

e Exclusion Criteria - Restricts access to participants who do not meet certain
conditions or are part of excluded subgroups.

e Skip Pattern - Directs participants through specific survey paths based on
their responses or subgroup classification.
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e Quota - Limits the number of participants permitted within each defined
subgroup.

How to Add Routing Logic

Step 1: Navigate to Survey Design
Select the survey in which you wish to apply logic.

Step 2: Access the Logic Menu Click the dropdown arrow on the “Routine
logic” tab and select the desired logic.

© DataCollection ~ SURV-0094G-011) c tional . v Apr21,2025
SR QuestionnaireDesign ~ Manage CollectedData ~ Settings v 88 Actions Preview Survey
Sampling
Questionnaire Rearrange Questions Informed Consent RoutingLogic ~
Sample Size

(1 Skip Patterns
CollaboWrite All Questions Add New Item howFlags Show Prompts

A Inclusion Criteria
& DataAnalysis S/N Label Question Action
S Exclusion Criteria

1 whendidysigl 0 2z
vE9 When did you finish yourprimarye  {{, Quotas o o @

1% AiToolkit s

Survey Bank

&
2 whendoyocxr4 [z T}
When do you hope to finish your current studies? <
Workspaces
3 whenweregfp5 § 2z
View all workspaces gfp When were youborm? ) w
Create aworkspace +
4 whendidyaqpO D 2w
2 When did you submit your answer?
Others

Step 3: Add New Logic Irrespective of the desired logic, click on “add new
logic” to begin
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(D You can set up as many unique logic as needed; just ensure they do not have duplicate or conflicting conditional routing, as only the first one will be @
evaluated. If alogic directs participants to the end of the survey, you can customize the final message with an exit prompt.

Selected variables would appear here.

Cancel

Step 4: Select Variables Click "Add variable(s)" to choose survey questions
that will serve as the basis for your logic conditions.

Step 5: Choose a Question(s) From the list of available questions, select the
desired item(s), then click "Done selecting."

Step 6: Build Logic Conditions The “Survey Logic Builder” interface will
open, where you can define rules using conditional logic.

Available condition operators include: Exactly equal to
Not equal to

Containing any of / all of / none of
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Was viewed / Was answered

Starting with

These operators provide granular control over how participants progress
through the survey. Based on the defined conditions, specific actions can be
triggered, such as:

e Skipping or displaying certain questions
e Ending the survey for targeted subgroups
e Displaying customized follow-up content

This logic framework enhances flexibility and ensures that each participant
follows a relevant and streamlined survey path.

Step 7: Define the Wave of Application

You can also specify the survey wave in which the logic should be applied.
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= Survey logic b

Define subgroups  Usea Templat

B D e s pedi niras

i valogof W howmuchscreen) is Exactl Basaline H oW =

& Add Rule

Save the above rule as a template. ©

Select an action

i

s should apply.

Select o Ciusrant wave ]

Options include:
e Previous wave
e Current wave (default)
e Baseline
e Follow-up 1to 4

This is especially valuable for longitudinal or multi-phase studies, allowing you
to apply logic rules uniquely at each data collection stage. For example, a rule
can be configured to apply only during a follow-up round, enabling your survey
to adapt dynamically over time.
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Getting Started / Data
Collection / Survey
Design / Manage
Collected Data

The "Manage Collected Data" tab in the Survey Design module of the
Chisquares platform provides a comprehensive overview and real-time insights

into your survey’s progress, status, and response patterns. This feature is
crucial for monitoring participation, evaluating multilingual response dynamics,

and preparing your data for analysis.

This documentation outlines each component and how to use it effectively.

[E cHisouRres

(O Dashboard
© DataCollection
Desig
sampling
Sample Size
CollaboWrite
€2 DataAnalysis
AiToolkit

@ SurveyBank

O storage
4 Upgrade
@ Bilings

& Account Settings

@ Michael Adio

Q Searchanything ®F

ow w0 OO

Mar 31,2025

K 0 O

o Home
eyl
Testsurveyl
SURV-01064-001D Launch
Questi Design | Manage Collected Dat:
-- Launched 43 Days
Survey Response
ResponseAnalysis | Daly v
#
Surveys Started and Completed
4
L 2
> s
3
s |
E 4
period
Help

Interface Overview
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When the "Manage Collected Data" tab is selected, the following key

information and tools are displayed:

1.
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TOTAL WEB RESPONDENTS

Definition: Displays the cumulative number of survey responses received
through the web.

Function: This count updates in real time, allowing you to monitor
participation as it happens.

TOTAL LANGUAGES

Definition: Shows the number of languages into which the survey has been
translated.

Function: Helps track the inclusivity and linguistic reach of your survey.

SURVEY STATUS

States:
o Launched - The survey is currently live and collecting data.

o Pre-Launched - The survey has been prepared but has not yet been
made available to respondents.

o Paused - Data collection is temporarily suspended.

Function: Enables quick identification of the operational state of the
survey.

DAYS SINCE LAUNCH

Definition: Indicates the number of days that have passed since the
survey was made live.

Chisquares
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* Function: Useful for evaluating response trends over time and for
campaign tracking.

5. Analyze Result (Button)

e Action: Redirect the user to the Data Analysis Module.

e Purpose: Allows users to perform detailed analysis of the collected data,
derive insights, visualize patterns, and generate analytical reports.

Survey Response Visualization

Default Display

e The platform shows a graphical representation of survey responses by
date, offering a timeline of data collection.

Dropdown: Response Analysis

e Options:
o Daily (default): Visualizes how many responses were collected each
day.
o Weekly: Groups and displays response counts by week for higher-level
trends.

View By:
e Date (Button):

o Displays response trends across the duration of the survey in
chronological order.
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e Language (Button):

o Allows the user to view responses by the language in which they were
submitted.

o Provides insight into language-specific engagement and performance.

Interactive Graph Tools

When hovering over the graphical plots, an interactive toolbar appears with the
following tools powered by Plotly.js (v2.35.3):

Home Q Searchanything.. ®BF

/ Test Survey 1

Test survey1

SURV-0106A-001D ® Cross-Sectional ® Launched v Mar 31,2025

Questionnaire Design  Manage Collected Data

- = Launched 43Days

Survey Response

Response Analysis Dally W

Surveys Started and Completed

Count

Period

e Download plot as a PNG: Save the current visualization as an image for
reports or offline analysis.
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e Zoom / Zoom in / Zoom out: Adjust the focus area of the chart for
detailed inspection.

e Pan: Move the viewable area of the graph to observe different data
sections.

e Box Select: Draw a box to select and zoom in on a specific subset of data.
* Lasso Select: Freehand-select specific data points on the graph.
e Autoscale: Automatically resizes the chart to fit all data.

e Reset Axes: Returns the visualization to its original state.

These visualization tools enhance user control and exploration of response
data, supporting clearer, data-driven decisions.

Summary

The "Manage Collected Data" tab is designed to provide real-time feedback
and graphical insights into your survey’s performance. It serves as the bridge
between data collection and analysis, allowing you to:

Track participation across time and languages

Assess the survey status at a glance

Quickly navigate to data analysis

Explore collected data visually with professional plotting tools

This feature ensures that users—from novice researchers to advanced analysts
—can effectively manage and interpret their survey data within the Chisquares
platform.
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Getting Started / Data
Collection / Survey
Design / Settings /
Survey Title, Aims, and
Other Info

The Survey Information section on the Chisquares platform allows users to
define key metadata about their surveys, including the title, location, aims, and
sensitive data considerations. Properly filling out this section ensures clarity,
compliance, and effective data collection.

Prerequisites
Ensure the following before proceeding:

e You are logged into your account on the platform.
e You have access to the Survey Design interface.

e Your survey is at least in the Prelaunched state.

1. Go to the Settings Menu

e At the top of the screen, locate and click on the Settings tab found in the
navigation bar next to “Manage Collected Data”.

2. Open the Dropdown Menu
e Click Settings to reveal a dropdown menu.
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Questionnaire Design  Manage Collected Data ~ Settings A B8 Actions Preview Survey m

Questionnaire Rearrange Questions II @ surveyTitle, Aims and Other Info I

& SurveyMode, Dates and Access
< Back Questions Question1of 20 . i
@ Themes & Appearance Question List

& Manage Participants and Reminders

£ Edit = Delete Prompts
(3 Incentives and Payments 1. Script 1
1. Script1
P ‘ &
ﬂ Survey Launch Settings
Section A: Demographics & Professional Background
Dropdown &

Offline Data Collection
2. Whatis yourage?

& AlControls
Multiple Choice Question (MCQ)

3. Gender is your gender?

Multiple Choice Question (MCQ)

3. Survey Title, Aims, and Other Info

e In the dropdown menu, locate and click on: Survey Title, Aims, and Other
Info.

e This will direct you to the customization interface.

© Author name 2025-05-28 Page 280 / 565



Author name

Survey Information

View and edit your survey informaticon
Survey display title (&

Test Survey

Select location(s) where data will be collected O]

Enter location(s)

Enter the location(s) where dats will be collected (optional)

Enter your project’s aimis)

Test survey
Add Project Aim
Enter relevant keyword(s) for this survey ()
Test
Add more keywords

Select all that apply to your study:

Chisquares

#Generate with Al

&

ZGenerate with Al

&

Yowr study may require ethical approval if any of the following are selected. Read More

Type of data to be collected
Any deception or coercion

Sensitive topics such as mental health, sexual
behavior, drug use, or criminal activity

Any identifiable, potentially identifiable or
sensitive data

Audio orvideo recording

Benefits or Risks

e

Fields and Descriptions

© Author name 2025-05-28

Target population

Sexworkers, prisoners, or homeless people
Pregnant women or children
People with a specific disease or disability

Children or minors

Update Survey Info  =*
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1. Survey Display Title (Required)

e Purpose: This is the main title of your survey, which will be displayed to
participants and in reports.

« How to Fill: Enter a concise, descriptive title that reflects the survey’s
focus.

”

e Example: “Evaluation of Research Software Usage Among MPH Students

e Error Handling: If this field is left blank, a validation error will appear
requiring the user to enter a title.

2. Location(s) Where Your Data Will Be
Collected (Optional)

e Purpose: Defines the geographic region where the survey is conducted.

e How to Fill: Enter the country or countries where the survey will be
administered. This can be left blank if the survey is not tied to a specific
location.

e Example: “Nigeria, United States”

3. Project Aims (Required)

* Purpose: Describe the objectives of the survey.

* How to Fill: Click Add Project Aim and enter a clear statement about what

the survey aims to achieve.

« Example: “To assess the adoption of research software tools among public
health students.”

4. Keywords (Optional)

e Purpose: Helps categorize the survey for easier search and organization.
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e How to Fill: Click Add More Keywords and input relevant terms.

e Example: “Survey tools, data collection, public health research”

Ethical Considerations & Sensitive Data

The Chisquares platform requires users to declare if their survey involves any
sensitive data, protected populations, or potential risks.

1. Type of Data to Be Collected (Checkbox
Options)

Users should check any applicable options:

e Deception or Coercion - If the survey involves misleading participants.

* Sensitive Topics - If the survey addresses mental health, drug use, or
criminal activity.

* Identifiable Data - If the survey collects personal or sensitive information.

* Audio/Video Recording - If respondents’ voices or images will be
recorded.

2. Target Population (Checkbox Options)

Indicate if your study involves vulnerable groups:

e Sex workers, prisoners, or homeless people
* Pregnant women or children
* People with a specific disease or disability

¢ Children or minors

3. Benefits or Risks (Checkbox Options)
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Declare any associated benefits or risks:

e Financial incentives
e Risk of harm (physical, psychological, financial, etc.)

e Risk of breaching confidentiality

Updating Survey Information

1. Fill in all required fields.

2. Check applicable boxes for sensitive data and ethical considerations.

3. Click the Update Survey Info button to save changes.

4. If errors are displayed, correct the fields and try again.
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Getting Started / Data
Collection / Survey
Design / Settings /
Survey Mode, Dates,
and Access

The Chisquares platform allows users to configure and customize survey
settings based on study design, timeline, access control, and response
management. This guide provides detailed instructions for setting up survey
mode, timeline, and access permissions.

Prerequisites
Ensure the following before proceeding:

e You are logged into your account on the platform.
e You have access to the Survey Design interface.

e Your survey is at least in the Prelaunched state.

1. Go to the Settings Menu

e At the top of the screen, locate and click on the Settings tab found in the
navigation bar next to “Manage Collected Data”.

2. Open the Dropdown Menu
e Click Settings to reveal a dropdown menu.
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Questionnaire Rearrange Questions i @ surveyTitle, Aims and Other Info
I @) SurveyMode, Dates and Access
< Back Questions Question1of 20 N .
@ Themes & Appearance Question List Additem
& Manage Participants and Reminders
£ Edit 5 Delete Prompts
3 Incentives and Payments 1. Script1
1. Script1
" . &
ﬁ Survey Launch Settings
Section A: Demographics & Professional Background
Dropdown o2

Offiine Data Collection
2. Whatis yourage?

¢ AlControls

Multiple Choice Question (MCQ)

3. Gender is your gender?

Multiple Choice Question (MCQ)

3. Survey Mode, Dates, and Access

e In the dropdown menu, locate and click on: Survey Mode, Dates, and
Access.

e This will direct you to the customization interface.
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Manage Study: Survey Mode, Access and Timeline

Configure and customize your survey/quiz according to your requirements

Survey Type and Timeline

Survey Type @ Cross - Sectional

Chisquares

Study Timeline Start Date Closeout Date
dd/mm/yyyy O dd/mm/yyyy O
Survey Scope @ MainSurvey
- - Pilot Survey

@ HNo, disable automatic termination

Yes, enable automatic termination

Question Presentation & Edit

Cancel

1. Survey Mode and Timeline

Survey Type

Choose between two types of surveys based on study design:

© Author name 2025-05-28

Enabling automatic termination will close your survey when the
r survey when selected condition is met. Configure settings carefully.
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e Cross-Sectional (One-time survey): Conducts a study where participants
are surveyed at a single point in time.

* Longitudinal (Repeated survey): Surveys the same participants over time
to analyze changes.

Study Timeline
Set the start and closeout dates to define the survey period.

e Start Date: The date when the survey will be available to participants.

e Closeout Date: The date after which the survey will no longer accept
responses.

Survey Scope

Define whether the survey is the main study or a preliminary test.

e Main Survey: The primary data collection survey.

e Pilot Survey: A small-scale preliminary survey to test the study design.

Automatic Survey Termination

Set conditions for automatic closure when specific criteria are met:

e Enable: The survey will automatically close when conditions are fulfilled.

e Disable: The survey remains open until manually closed or until the
closeout date.

2. Question Presentation & Editing

Question Order / Rotation Settings
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Determine how questions appear to respondents:

* Keep all questions fixed (default)
e Shuffle all questions (random order)

* Fix some, shuffle others (partial randomization)

Make All Questions Required
Specify whether responses to all questions are mandatory:

e Yes: All questions must be answered.

* No: Respondents can skip questions as per configuration.

Answer Option Format

Define how answer choices are displayed (e.g., numerical, text, etc.).

Lock Survey Instrument

Prevent modifications to questions and logic once finalized:

e Once locked, questions and routing logic cannot be changed without
unlocking.

Show Timer
Decide if a system-generated timer will be displayed to respondents:

¢ No Timer (default)

e Exact time spent (tracks respondent time)

3. Survey Access and Response Settings
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Survey Access Control
Decide whether survey links can be shared:

* Yes: Allows forwarding and open participation.

* No: Restricts access to email invitees only.
Response Management

Edit Previous Answers

e Yes: Respondents can edit previous responses before submission.

e No: Prevents answer editing.

Allow Save and Continue

e Yes: Enables participants to save progress and resume later.

e No: Disables save functionality.

Allow Response Editing After Submission

* Yes: Participants can revise their responses post-submission.

¢ No: Responses are final once submitted.

Multiple Entries

¢ Yes: Allows multiple submissions per participant.

* No: Restricts to a single submission per participant.

4. Survey Feedback & Security
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Participant Feedback

* Yes: Allows respondents to provide feedback on survey experience.

e No: Disables feedback collection.

Post-Survey Responses View

e Yes: Participants can see their submitted responses.

* No: Prevents post-survey response viewing.

Quiz Setup & Timer Controls

e Set as Quiz: Converts the survey into a quiz format.

e No Timer / Timed Quiz: Enables/disables quiz timer.
Survey Security

Audit History

View a log of survey modifications and access history.

Password Protection

e Yes: Requires a password for survey access.

* No: Open to all participants.

Block IP Addresses

e Yes: Restricts access from specified IP addresses.

e No: No restrictions.
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Saving Your Settings

Click Save Settings to apply your configurations.
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Getting Started / Data
Collection / Survey
Design / Settings /
Themes and
Appearance

This guide provides a step-by-step walkthrough on how to navigate to the
Themes & Appearance section from your survey interface. This section allows
you to customize the look and feel of your survey, including layout, colors, and
branding.

Prerequisites
Ensure the following before proceeding:

e You are logged into your account on the platform.
* You have access to the Survey Design interface.

e Your survey is at least in the Prelaunched state.

1. Go to the Settings Menu

e At the top of the screen, locate and click on the Settings tab found in the
navigation bar next to “Manage Collected Data”.

2. Open the Dropdown Menu
e Click Settings to reveal a dropdown menu.
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/ Test Survey

Test Survey [&

Q Searchanything..

Survey D SURV-4001A-001K Mode Cross-Sectional Status: @ Paused Questionnaire Iterr v Last Modified: May 23,2025

Questionnaire Design  Manage Collected Data  Settings

Questionnaire Rearrange Questions

All Questionnaire ltems  |[LCELENE II@ Themes and Appearance

S/N Label

1 whatisyourgfbQO
2 whatisyourmdd9
3 ioftenfeelasbé

4 ifinditdifkos?

1 (& surveyTitle, Aims and Other Info

{5 SurveyMode, Dates and Access

qu & Manage Participants and Reminders
vy @ Incentives and Payments

WE £ Survey Launch Settings
Mul @& Offfine Data Collection

& AlControls

@ Manage Contributors
lof

Likert Scale

1find it difficult to concentrate when under stress.

3. Select "Themes & Appearance”

Chisquares

.

Show Flags

e In the dropdown menu, locate and click on: Themes & Appearance

e This will direct you to the customization interface.
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Page Settings, Themes & Appearance

Customize the look and feel of your survey

Layout and Appearance IE. Welcome Page

Question Layout

C Or YOUr sunvey questions
e D0
_—
One question per page °
Show Question Number
Choose whether to display a number besides questions or not
£
) Yes No
Answer Option Format
Choose the format for your survey’s answer options to enhance clarity and guide respondents effectively
Numbers v
SelectTheme
Select a preferred theme for your survey
ar D9 wmr DO e DO
- ]
—_— f—
Default e Modem Compact Playful Pulse
Default theme with no specific style

Page Background Image and Colors

Cancel

1. Layout and Appearance
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This section helps users define how survey questions appear and how the
survey page is designed.

1.1 Question Layout
Users can choose how questions are displayed to participants:

e One question per page: Displays each question on a separate page.

¢ All questions at once: Displays all questions on a single page.

1.2 Show Question Number
Enables or disables question numbering:

e Yes: Displays a number beside each question.

* No: Hides question numbers.

1.3 Select Theme

Users can select from pre-designed themes to apply a consistent look to the
survey. The default theme is selected by default.

1.4 Page Background Image and Colors
Users can modify the background appearance by:

e Setting a background color (default: #FFFFFF)

* Uploading a background image to customize the survey interface.

1.5 Page Fonts

Users can customize text appearance by selecting:
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* Font family: Choose from available fonts (e.g., Roboto).
* Font color: Adjust text color.
* Font size: Modify the text size (default: 14px).

1.6 Page Button Display

Users can modify button styles and colors:

e Button Style: Choose between a filled or border stroke button design.

 Primary and Secondary Button Colors: Set custom colors for survey
buttons (default: #03CDAA).

2. Welcome Page

This section allows users to create a professional introduction for their surveys.

2.1 Survey Page Header

Users can customize the survey title and branding:

e Survey Display Title: Enter a title that participants will see.
e Brand/Company Name: Optional field to display the organization’s name.

e Brand/Company Logo: Upload and position a logo (Left or Right).

2.2 Welcome Page Settings

e Enable or disable the welcome page to display an introduction before
the survey begins.

e Survey Welcome Prompt: Customize the message displayed to
participants when they first access the survey.
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2.3 Survey Tagline

Users can add a tagline above the title for additional context.

2.4 Collection Start and End Date

Users can enable or disable displaying survey start and end dates.

2.5 Welcome Page lllustration

Users can select an illustration or upload a custom image for the welcome
page.

2.6 Start Button Label

Users can modify the label text for the button that initiates the survey (default:
"Start Survey").

Saving Changes

After customizing the survey appearance, users must click Save Settings to
apply their changes.
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Getting Started / Data
Collection / Survey
Design / Settings /
Manage Participants
and Reminders

1.0 Overview

The "Manage Participants and Reminders" functionality on the Chisquares
platform enables users to manage survey participants, send invitations,
schedule reminders, and send notifications. It consists of four main submenus:

1.1 Adding Participants (Submenu:
Participant List)

Users can add participants using three methods:



Author name Chisquares

Manage Participants X

Manage your survey participants.

Participant List Invitation Messages Reminders Motifications

Add Participants

@ Batchlinvitation: Participants are organized into batches. You can place all participantsin a single batch or create multiple batches as
needed. Members of the same batch receive email invitations simultaneously.

Batch Name

Batch1

This name will help you identify this group of participants later.

Name Email

lohn Doe johndoe@gmail.com B
Name Email

James Doe j-doe@gmail.com B
Name Email
+ Add more 3 participants added

Schedule invitation for later

S/N Batch Name Number of Emails Date Added Status

1.1.1 Manual Entry

e Click Add Participant.
e Enter the participant Name and Email.
e Click + Add More to add additional participants.

e Optionally, customize participant email messages by clicking "Customize
participants email messages? Click here".
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e Use the Search Participants bar to find specific entries.
e Click Download to export the participant list.

e Click Add Participants to confirm and save entries.

1.1.2 Copy and Paste

* Paste a list of participant emails separated by a comma (,).

e Click Customize participant's email messages? Click here to edit
invitation content.

e Click Add Participants to confirm entries.

1.1.3 Upload File

Ensure the file follows the correct format:
o XLSX, CSV, or TXT format.

o Email addresses in the first column labeled "EmailAddress".

o Optional names in the second column labeled "Name".

Drag and drop or click to upload the file.

Customize participant email messages if needed.

Click Add Participants to complete the upload.

1.2 Sending Invitation Messages
(Submenu: Invitation Messages)

e The Survey Invitation message is sent to invite participants.
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Manage Participants X

Manage your survey participants.

Participant List Invitation Messages Reminders Notifications

Survey Invitation Add New Template
This is the message sent to the userinviting them to start your survey.

Add new template

Subject

Survey Invitation Message

Click Here to generate default content.

£ Write @ Preview placeholder % Normal B I U %

T

Invitation Template List

This are the message you can send 1o the user inviting them to start your survey.

e Users can:
o Edit the Subject.
o Write or generate default message content.
o Preview the message.
e Email Delivery Options:
o Immediately after the survey is launched.
o 2 days before data collection starts.

© Author name 2025-05-28 Page 302 / 565



Author name Chisquares

o Immediately after data collection starts.

e Send Sample Email:
o Enter an email to receive a test invitation.

o Note: This email will be added to the participant list.

1.3 Scheduling Reminders
(Submenu: Reminders)

e Users can schedule automatic reminders for incomplete surveys.
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Manage Participants

Manage your survey participants.

Participant List Invitation Messages

Reminders

Notifications

How oftenwould you like automatic email reminders to be sent to participants who have not yet completed the survey?

Weekly A

Maximum number of reminders

1 v

Survey Reminder Message

This is the message sent to the participants email reminding them to take your survey.

Message body

Survey Reminder
Click Here to generate default content.

& Write @ Preview Placeholder W

Send sample email

e Options:

Cancel

Normsl B I U %

o Frequency: Weekly (default, adjustable).

o Maximum number of reminders: 1 (default, adjustable).

e Users can:

o Edit the Survey Reminder Message.

o Generate a default message.

o Preview the content.
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e Send Sample Email available for testing.

1.4 Sending Notifications to
Participants (Submenu:
Notification)

e Users can create and send notifications to survey participants or external
contacts.
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Manage Participants

Manage your survey participants.

Participant List Invitation Messages Reminders Motifications

< Add Notification

Describe your notification

Enter description text

Senderemail address Choose from collaborators
exampleg@email.com

Please choose the recipient for this notification.

[ ] Survey Participants Other Recipients

Select recipient email fisld

Choose recipient email field
Setrecipient logic
Subject
Enter notification subject
Message Use from existing template

& Write @ Preview  Placeholder % Normal B I U% = = I

Email delivery

Select delivery option

Add Participant Responses to Email
The responses will be sent as a link with the email.

» Steps:
o Click Add Notification.

o Enter Notification Description.
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Choose Sender's Email Address from collaborators.

Select Recipients:
= Survey Participants

= Other Recipients (Enter email addresses or select from
contributors).

Set Trigger Event Logic (optional).
Enter the Subject and Message.
Use an existing template if needed.
Configure Email Delivery Settings.

Click Save Settings or Send Sample Email.

Chisquares

1.5 Downloading Participant Data

e Click the Download button to export participant data.

e Data includes participant names, email addresses, and participation status.

© Author name

2025-05-28

Page 307 / 565



Getting Started / Data
Collection / Survey
Design / Settings /
Incentives and
Payments

1.0 Overview

The "Incentives and Payments" functionality on the Chisquares platform allows

users to offer rewards to participants, encouraging engagement and completion
of the survey.

1.1 Accessing the Incentives and
Payments

1. Open the desired survey/project.
2. Navigate to the Settings dropdown menu.

3. Click on Incentives and Payments.
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/ TestSurvey

TestSurvey [4

SURV-4001A-001K ® Cross Sectional ® Paused hd

Questionnaire Design  Manage Collected Data Settings @

Questionnaire Rearrange Questions | @& surveyTitle Aims and Other Info

> SurveyMode, Datesand Access

All Questionnaire ltems LEENETIEE I @ Themes and Appearance

S/N Label & Manage Participants and Reminders

I@ Incentives and Payments I

whatisyourgfbQ
ﬁ Survey Launch Settings

Offline Data Collection
2 whatisyourmdd9

& AlControls

3 ioftenfeelasbé @ Manage Contributors

4 ifinditdifkos?

Ifind it difficult to concentrate when under stress.

onascaleoftpu3

Q Searchanything.

May 23,2025

Onascale of 1to 10, how would you rate your average stress level during exam periods?

¢ Click Create Incentive.

e Choose an Incentive Type:

Chisquares

o Auto Reward (automatically distributed based on survey completion).

o Custom Voucher (manual distribution of promo codes or gift cards).

1.2 Setting Up Auto Reward

Incentive

e Select Auto Reward as Incentive Type

¢ Select an Incentive Plan:

o Incentive Payout for Everyone (fixed reward for all participants).

¢ Define the Number of Incentives.

e Choose the Currency (e.g., USD).
e Enter the Amount per Person.

e Define the Target Population:
o Whole survey population.

o Subset of survey participants.
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* Name the incentive for easy identification.

e Click Proceed to Payment.

¢— Create Incentive

Choose Incentive type

(g Autoreward ® ¥ Ccustomvoucher

Choose an Incentive Plan

Incentive payout for everyone

Mumber of Incentives

Entervalue
Currency Amount per Person
uspo hd Enteramount

Choose your preferred prompt for this incentive
Select

Approval Requirement

Don't require approval

Population
® Whole Survey Population

Subset of the Survey Population
Enter a name to easily identify this incentive (This will not be shown to participants)

Entername

© Author name 2025-05-28

Chisquares

Benefits of setting up
incentives

Incentives make your survey maore
engaging and ensure higher
participation rates. Reward
respondents for their time and
valuable feedback, increasing the
overall completion rate and guality
of responses.

Step

o Step1: Setup Incentives

‘ Complete the form to set up incentives

Step 2: Make Payment

|2 ™ Pleaseclick the checkoutbuttonts
- complete your payment for the selected
ncentives,

() The disbursement of incentives
willbe handled by our third-party
partners.

Cancel Proceed to payment
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1.3 Setting Up Custom Voucher

Select Custom Voucher as Incentive Type

Choose how to upload voucher codes:
o Upload File (XLSX, CSV format; max 5MB).
o Copy/Paste (enter voucher codes separated by commas, new lines, or
semicolons).

Set redemption instructions and contact details.

Click Proceed to Payment.
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«— Create Incentive

Choose Incentive type

@ Auto reward = Custornvoucher (=)

(i) Youcanofferany type of digital reward as a voucher, such as gift cards or
promo codes. Ensure participants understand how toredeem their
vouchers by including clear instructions in the exit prompt or consent
document (e.g., “Toredeem yourvoucher, visit [website] and enter the
provided code”). Provide contactinformation, such as an email, so
participants canreach you if they encounterissues. When uploading the
voucher spreadsheet, ensure it contains only one column and each
unigue code s in its own row under the header.

Uploadfile  Copy/Paste

[0 This file contains a header
® uploadFile s

@ Maxirnurn file size 5mib. Supported formats: XLSX, C5V.

Choose your preferred prompt for this incentive

Select ~

Approval Requirement

Don't require approval w

Population
® Whole Survey Population

Subset of the Survey Population

Enter a name to easily identify this incentive (This will not be shown to participants)

Enter name
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Benefits of settingup
incentives

Incentives make your survey more
engaging and ensure higher
participation rates. Reward
respondents for their time and
valuable feedback, increasing the
overall completion rate and guality
of responses.

Step

Step 1: Setup Incentives
o Eachincentive should be redeemable via
aunique identifier{e.g.. code orvoucher
‘ Dl uploadedina spreadshest.

Step 2: Upload the
@ spreadshest

The spresdsheet should contain only a
single column. which should be the unigue
redeemable codes.

() The systemn will distribute one
reward to each participant at the
end of the survey, until all
rewards have been claimed.
Include clearinstructions in the
incentive prompt, shown at the
end of the survey, on how
participants can redeem their
reward.

Chisquares
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Getting Started / Data
Collection / Survey
Design / Settings /
Survey Launch Settings

The "Survey Launch Settings" on the Chisquares platform allow users to launch,
schedule, and manage survey statuses.

Survey Launch Settings X

Launch, schedule, or manage your other survey statuses here.

Survey Guide v
Before launching your survey, consider completing the following tasks to ensure a smooth process. Tasks marked with an (*) are
mandatory
Provide study overview *
Setup study timeline *

Setup automated gift card sending if incentives will be provided..
Develop the study questionnaire *

Upload the email addresses of participants (bulk upload), or generate a survey link to be shared to launch your study.

Survey Status: @ Lau ed
This survey was Launched on Apr 29, 2025,12:00 AM

57
av

Pause Survey Close Survey

Survey Timeline  LaunchHistory

ﬁ Start Date End Date

Edit
Apr29,2025 May 30, 2025 | |
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1.1 Survey Guide

Before launching, users should complete:

e Study Overview (mandatory).

Study Timeline (mandatory).
Automated Gift Card Setup (if applicable).

Study Questionnaire (mandatory).

Participant Email Upload or Survey Link Generation.

1.2 Survey Status

e Displays the real-time status:
o Prelaunched

o Launched
o Paused

o Closed

1.3 Scheduling Survey Launch

e Click Schedule Launch.

e Set Start Date and End Date.
e Select the Timezone.

e Click Save Schedule.

1.4 Launching the Survey

e Click Launch Now to start the survey immediately.
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¢ A confirmation message appears upon successful launch.

1.5 Survey Timeline Management

e Displays:
o Start Date (editable via Edit button).
o End Date (editable via Edit button).

Survey Launch Settings

Launch, schedule, or manage your other survey statuses here

Survey Guide

Before launching your survey, consider completing the following tasks to ensure a smooth process. Tasks marked with an(*) are

mangatory:

Provide study overview *

Setup study timeline *

Set up automated gift card sending if incentives will be provided..

Develop the study questionnaire *

Upload the email addresses of participants (bulk upload), or generate a survey link to be shared to launch your study.

Survey Status: ® Launched
This survey was Launched on Apr 29, 2025, 12:00 AM

Survey Timeline I Launch History

ﬁ Start Date End Date
Apr29,2025 May 30, 2025

Pause Survey Close Survey

[’ Edit ']

1.6 Launch History

e Logs all actions related to survey launching, pausing, and resumption.

e Data includes:
o Action Date

© Author name 2025-05-28 Page 315 /565



Author name Chisquares

o Survey Wave

o Action Taken (Launched, Paused, Resumed)
o Start and End Date

(o]

User who performed the action

Survey Launch Settings X

Launch, schedule, or manage your other survey statuses here.

Survey Guide v

Before launching your survey, consider completing the following tasks to ensure a smooth process. Tasks marked withan (*) are
mandatory:

@ provide study overview *
(] Setup study timeline *

Setup automated gift card sending if incentives will be provided.
(/] Develop the study questionnaire *

Upload the email addresses of participants (bulk upload), or generate a survey link to be shared to launch your study.

Survey Status: ® Paused

Ry S
This survey was Paused on Apr 02, 2025, 11:56 AM esume survey

Survey Timeline | Launch History

ActionDate Survey Wave Action Taken StartDate - End Date User

Apr2,2025 Baseline Paused Apr2,2025 - Apr5,2025 Michael Adio
Apr2,2025 Baseline Resumed Apr2,2025 - Apr5,2025 Michael Adio
Apr2,2025 Baseline Paused Apr2,2025 - Apr5,2025 Michael Adio
Apr2,2025 Baseline Launched Apr2,2025 - Apr5,2025 Michael Adio
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Getting Started / Data
Collection / Survey
Design / Settings /
Offline Data Collection

Offline Data Collection

Offline data collection on the Chisquares platform enables users to gather data
in areas with limited or no internet access. The platform ensures seamless data
capture by storing information locally on devices, preventing disruptions due to
connectivity issues. Once an internet connection becomes available, the stored
data automatically synchronizes with central databases, ensuring efficient and
secure data management.

Enabling Offline Data Collection

To activate the offline data collection feature, follow these steps:

1. Navigate to your survey and click on Settings.

2. From the settings drop-down list, select Offline Data Collection.
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Q Searchanything...

(@ / Survey Design / Test Survey

TestSurvey &

Survey D SURV-4001A-001K Mode: Cross-Sectional Status: @ Paused Questionnaire ltems: & v Last Modified: May 23,2025
Questionnaire Design  Manage CollectedData ~ Settings ~
Questionnaire Rearrange Questions | & surveyTitle, Aims and Other Info

&) SurveyMode, Datesand Access
All Questionnaire Items  JLEEREII I @ Themes and Appearance
S/N Label Qu & Manage Participants and Reminders

vl (3 Incentives and Payments

1 whatisyourgfbO

Wh 53 Survey Launch Settings

Mul I® Offline Data Collection I
2 whatisyourmdd9

& AlControls

Like
3 ioftenfeelasbé L @ Manage Contributors

I

Likert Scale
4 ifinditdifkos?

I find it difficult to concentrate when under stress.

3. This will open the Offline Data Collection dialog box.

4. Toggle Enable Offline Collection to activate the feature.
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Offline Data Collection X

Manage your offiine data collection.

@ Need to conduct surveys in the field or in areas without internet access? Add agents to help administer surveys. They'll have accesstoa b4
dedicated platform, and you can view collected data here

Offline data collectionis currently disabled or paused for ~ Offiine surveylink

this survey. https://chisquares-offliineportal-e3zfegihla-uc.a.run.app/? © Copy
@ Enable Offfine Collection projectld=856 Link
Data Collectors Incentives for Offline Collection
Data Collectors List Add Collector

No data collectors added yet.

Add data collectors to help administer onsite or
offfine surveys

Managing Data Collectors
The Offline Data Collection section consists of two main tabs:

1. Data Collectors

2. Offline Incentives

Data Collectors Tab

Users have two options for adding data collectors:
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e Manual Entry: The investigator must input the names, emails, phone
numbers, and locations of collectors individually.

Offline Data Collection X

Manage your offline data collection.

@ Need to conduct surveys in the field or in areas without internet access? Add agents to help administer surveys. They'll have accesstoa >
dedicated platform, and you can view collected data here

Offline Status:. Active Offline urveylink

0 Disable Offfine Collection https://chisquares-offlineportal-e3zfegihla-uc.a.run.app/?projectld=856 IO Copy Link

Data Collectors Incentives for Offiine Collection

Manual Entry  JUpload from file

COLLECTOR1

Name Ermail Phone Location

Kame Er B 41 Enter locatio T
} Add More

Data Collectors List

e Upload from File: The investigator can upload an XLSX, CSV, or TXT file
containing the list of data collectors, streamlining the process of assigning
field workers.
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Offline Data Collection

Manage your offiine data collection.

@ Need to conduct surveys in the field or in areas without internet access? Add agents to help administer surveys. They'llhave accessto a x

dedicated platform, and you can view collected data here.

Offline Status:. Active Offiine survey link

‘) Disable Offfine Collection https://chisquares-offliineportal-e3zfegihla-uc.a.run.app/?projectld=856 D) CopyLink

Data Collectors  Incentives for Offiine Collection

Manual Entry | Upload fromfile

To ensure successful email uploads, they must be in the correct format. Click the highlighted text for examples of properly formatted XLSX, CSV or TXT files. For
O] CSV files, email addresses should be in the first column labeled "EmailAddress” with optional names in the second column labeled "Name™. The first column must
contain emails, and empty rows are not allowed. The "Name” column must be present even if it’s empty.

Click here to upload your file or drag and drop

Supported Formats: XLSX, CSV, TXT

Data Collectors List

Chisquares

By following these steps, users can efficiently set up and manage offline data

collection, ensuring accurate and reliable data gathering in various field
conditions.
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Getting Started / Data
Collection / Survey
Design / Settings / Al
Control

Chisquares integrates Al-powered assistance to enhance survey design and
methodology reporting. Users have the flexibility to enable or disable specific Al

features based on their research needs.

Accessing the Al controls

To configure Al controls settings

1. Open the desired survey/project.

2. Navigate to the Settings dropdown menu.
3. Click on Al controls.
4.

The Al Controls panel will appear, allowing users to toggle various Al
assistance features on or off by selecting the appropriate radio button:
“Yes” to enable (On) or “No” to disable (Off).
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Questionnaire Design  Manage CollectedData  Settings A

Questionnaire Rearrange Questions | & surveyTitle, Ams and Other Info
& SurveyMode, Dates and Access
@D ThemesandAppearance
& Manage Participants and Reminders o
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©3 Incentives and Payments

£9 surveyLaunch Settings

® Offline Data Collection

I{é} AlControls I

& Manage Contributors

sign your questions here.

from scratch or reuse existing ones 1o save time
100se a guestien source te begin

Choose Question Source V'

@ Show guide

Chisquares

¢ Upgrade
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Al Assistance features

1. The Aims Suggester:

The Aims Suggester generates study aims based on the provided research
context, helping researchers refine their objectives more efficiently.

2. The Keywords Suggester:

The Keywords Suggester suggests relevant keywords, improving the
discoverability and relevance of research topics.

3. The Label Suggester:

To facilitate data organization, the Label Suggester provides variable names for
survey guestions based on their stems. This ensures a structured approach to
data collection and analysis.

4. The Introduction of Methodology Report:
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The Introduction of Methodology Report feature generates an introductory
section based on the study aims. Even without Al, a methodology report can be
created based on the aims you provide. However, Al ensures the introduction is
coherent, tailored, and aligned with best scientific writing practices.

5. Thematic analysis of qualitative data:

Codes open-ended responses and identifies emerging themes. Without Al,
analysis of unstructured data will be limited to word cloud analysis. This enables
deeper insights that go beyond surface-level patterns.

6. Extraction of responses from paper questionnaires:

Extracts responses from scanned paper questionnaires using Optical Character
Recognition (OCR), powered by artificial intelligence. This ensures efficient
digitization and prevents data loss from manual entry.

7. Synthesis of recommendations from pooled comments:

De-identified comments from collaborators are evaluated by Al to identify key
action points for each question. This transforms scattered feedback into clear,
actionable strategies.

Enabling or Disabling Al Features

Users can customize their Al experience by selecting Yes or No for each feature.
Once preferences are set, clicking Save Setting applies the changes.
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With these Al controls, Chisquares optimizes survey design while allowing
researchers to maintain full control over their study components.

© Author name

Al Controls

Select the survey aspects where youwant to enable Al assistance.

Chisquares

Aims Suggester

ly

Keywords Suggester

ly key

Label Suggester

Suggests labels for q basedonth
whichwill become the variable names.

Introduction of methodology report

Generates your report. Even without
Ala based on th
provide.

Thematic analysis of qualitative data

Codes op:

Without Al, analysis of 10
analysis.

Extraction of responses from paper questionnaires

Extracts responses fromscanned paper questionnaires using Optical
Character (OCR), powered by artif

Synthesis of recommendations from pooled comments
De-identified byAlto
identifykey action points foreach question.

Yes

No
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Getting Started / Data
Collection / Survey
Design / Settings /
Manage Contributors

The Manage Contributors feature on the Chisquares platform enables project
owners and authorized collaborators to regulate team access, assign roles, and
monitor contributions across a research project. This powerful tool ensures
streamlined teamwork by offering a clear overview of who is involved, their

responsibilities, and their activity status. This manual provides detailed
guidance on using the feature effectively.

Accessing the Manage Contributors
Panel

Method 1: Through the Settings Dropdown

1. Open the desired survey/project.
2. Navigate to the Settings dropdown menu.

3. Click on Manage Contributors.

Method 2: Through the User Icon

1. Locate the User/People Icon on the right-hand border of the screen.

2. Click the icon to open the Contributor Tab Panel.
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Contributor Tab Panel Overview
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Email
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Actions
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88 Actions
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@new env @ L @

PreviewSurvey (SIS

Upon accessing the panel, you will see a tabular display showing all current
contributors. The table includes:
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Manage Contributors X

Regulate collaborator access and responsibilities for your study

Role " Add Contributor(s

Total Contributors: 1 Q  Search Contributors T Filter  ~ @ Download

SN NAME EMAILL ROLES STATUS ACTIONS
1 MA madio@chisquares.com Owner Accepted
Showing 1of Tresults < Previous 1 Next >

Summary Information

e The Total Contributors count is displayed at a glance.
o Example: Total Contributors: 1

Available Actions

1. Search Contributors

Use the search bar to locate contributors by name or email.

2. Filter Contributors

You can filter contributors by:

Status:

© Author name 2025-05-28 Page 328 / 565



Author name Chisquares

e Pending
e Accepted

e Rejected
Role:

e Project Owner

e Co-Lead

e Co-Author

e Senior Author

e Research Mentor
e Project Supervisor
e Admin Assistant
e Proof-Reader

e Peer Reviewer

3. Download Contributor List

Click the Download button to export a .CSV file of contributors. This file
contains detailed information for administrative and documentation purposes.
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Manage Contributors X

access and responsibilities for your study

Contributors Role Management Add Contributor(s)

Total Contributors: 1 Q  SearchContributors |

@ Filter ~ || ® Download |

S/N NAME EMAIL ROLES STATUS ACTIONS

1 MA madio@chisquares.com Owner Accepted

Showing 1of 1results < Previous 1 Next >

4. Add Collaborator(s)

The Add Collaborator(s) button is available in the Contributor Tab Panel. This
feature allows you to invite new contributors to your project by entering their
email address and assigning them an appropriate role (System defined or User
defined).

Steps to Add a Collaborator:

1. Click the Add Collaborator(s) button.
2. Enter the collaborator’s email address.
3. Select a role from the dropdown menu.
4. Click the Send Invite button.

The invitation will be delivered to the invited collaborator via email and as a
notification on their Chisquares account.
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The invited collaborator has the option to either Accept or Reject the
invitation.

Manage Contributors X

Regulate access and resp i for your study

4 Add Contributors

Enter collaborator email [ AssignRole v ]

+Add more

Role Management Panel

System-defined Roles

The platform provides predefined roles with built-in permissions. Each role
includes a description and view permissions functionality:

e Admin Assistant (SYSTEM)
e Co-Author (SYSTEM)

e Co-Lead (SYSTEM)

e Owner (SYSTEM)

e Peer Reviewer (SYSTEM)

e Research Mentor (SYSTEM)
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e Senior Author (SYSTEM)
e Supervisor (SYSTEM)

Custom Roles

l*fanage Contributors

Regulate access and responsibilities for

Contributors Role Management

Manage Roles
+  AddCustomRole

Admin Assistant SYSIEM

Admin Assistant

CoAuthor | SYSTEM

Co-Author

Co-Lead s¥sTeM

Co-Lead

Owner | SYSTEM
Ouner

PeerReviewer SYSTEM

PeerReviewer

ResearchMentor  SYSTEM

ResearchMentor

Senior Author  SYSIEM

Senior Author

Supervisor | SYSIEM

Supervisor

Chisquares

@ Filter v

The platform allows users to define custom roles and assign user-defined

permissions tailored to the specific needs of a project. This ensures flexible and

controlled access management for different team members.

Permission Assignment Made Easy

While assigning permissions to a custom role, a search bar is provided to

streamline the process. Users can quickly search for specific permissions by
name, eliminating the need to manually scroll through the extensive list.
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Manage Contributors X

Regulate access and responsibilities for your study

Contributors Role Management

Manage Roles @ Filter  ~

+ AddCustomRole

Name your custom role

Enter a descriptionfor the role

Select permissions forthis role Q Searchby permissionname

Permission [ Status

CanAdd Paper Response

Can Add Question

Can AddResource Note

Can Assign General Collaborator To Project
Can Change Dataset

Can Comment

Admin Assistant  SYSTEM

Examples of Available Permissions
Permissions available for assignment include, but are not limited to:

e Can Delete Project

e Can Delete Question

e Can Delete Resource Note
e Can Delete Task

e Can Delete Workspace

e Can Download File

e Can Download Report

e Can Edit Main Settings

e Can Edit Project

e Can Edit Question

e Can Edit Response Dataset

e Can Export
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e Can Import External File
e Can Invite Collaborator
e Can Launch Project

e Can Launch Survey

e Can Link Resource

Conclusion

The Manage Contributors feature ensures effective project collaboration by
providing intuitive tools for managing team roles, permissions, and statuses. It
supports transparency, accountability, and structured teamwork throughout the
research lifecycle.
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Getting Started / Data
Collection / Survey
Design / Actions

The Actions dropdown menu in the Data Collection Module on the Chisquares
platform serves as the central hub for managing all aspects of a survey. It
provides users with streamlined access to essential tools for handling survey
data—ranging from viewing and analyzing responses to downloading datasets
and reports. Users can also manage offline responses, apply for ethical
approval, embed surveys on external platforms, translate questionnaires, and
share or delete surveys. Each feature within the menu is designed to enhance
workflow efficiency and ensure data integrity throughout the research process.
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89 Actions Pr

(E} View Responses

(b. Download Dataset »
(b. Download Report »
@ Codebook

(©) Preview Dataset

@ Analyze Survey Data

@ Manage Paper Response
Embed This Survey

(b. Download >
@ Languages & Translations

E] Apply for Ethical Approva

e o i~
|zJ Delete Survey

Share Survey

1. View Responses

This feature allows users to access and review collected survey responses in a
clear, structured format. It enables easy browsing of individual submissions and
provides tools for analyzing the data to uncover patterns, trends, and
actionable insights. Whether for academic research, organizational decision-
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making, or program evaluation, this functionality supports informed analysis
and evidence-based conclusions.

2. Download Dataset

Users can download survey datasets in two formats:

* 2.1 Raw Dataset: Captures the original questionnaire responses without
any modifications.

e 2.2 Cleaned Dataset: Provides a recoded dataset ready for analysis,
ensuring consistency and accuracy.
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g9 Actions

@ View Responses

Chisquares

Preview Survey Resume or Close survey

(b Download Dataset »
d) Download Report »
@ Codebook

(@ Preview Dataset

[j Analyze Survey Data

@ Manage Paper Response
Embed This Survey

d) Download b
@ Languages & Translations

[E] Apply for Ethical Approval

e
ET Delete Survey

Share Survey

Raw Dataset
This dataset captures raw
questionnaire responses

Cleaned Dataset

for analysis

Download the recoded dataset, reac

3. Download Report
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This feature provides multiple report download options:

3.1 Methodology Report: Describes the study details, including who
conducted it, the purpose, methodology, and timeline.

e 3.2 Analysis Report: Provides a descriptive analysis and visual
representation of survey responses.
o 3.2.1 Download for a subset of the population

o 3.2.2 Download for the whole population

e 3.3 Comprehensive Report: Includes all the above reports plus the
questionnaire.
o 3.3.1 Download for a subset of the population
o 3.3.2 Download for the whole population
* 3.4 View Download History: Track and re-download previously generated
reports. A notification appears when a download is initiated, and completed
files are accessible in the history table.
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@ View Responses
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Preview Survey

d‘; Download Report »
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@ Codebook

(@ Preview Dataset

[:] Analyze Survey Data

@ Manage Paper Response
Embed This Survey

d‘; Download >
@ Languages & Translations

[E] Apply for Ethical Approval

ET Delete Survey

Share Survey

Methodology Report
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how of the study

Analysis Report

Descriptive analysis and visual
representation of each question

Comprehensive Report

Compilation of all three above and
guestionnaire

&  View Download History

o=
D &
O £
D &
O £

2025-05-28

Chisquares

0o

Page 340 /565



Author name Chisquares

4. Codebook

The Codebook is a central tool for reviewing and managing variables in an
uploaded dataset. It provides an immediate overview of the dataset’s structure,
including file details, variable summaries, and missing data. Users can explore
individual variables, view descriptive statistics, and perform actions like
renaming, recoding, changing data types, cloning, or visualizing variables.
Notes and searchable tags can be added for organization, and all actions are
logged for traceability. While all collaborators can view the Codebook, only
users with edit privileges can modify variables. It streamlines data preparation
and supports collaborative, transparent analysis.

5. Preview Dataset

Allows users to preview dataset details such as:

e Dataset ID

* Number of rows and columns
e Last modified date

e Search and filter functionality

e Zooming in and out for better visualization
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[S Preview Dataset: GYTS_Senegal_12345

GYTSSNIZ3

Search anything

SIN FinalWwGT
1 41.032785
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6. Analyze Survey Data

YV Filter Columns

Fr

eq_Cigad

Chisquares

Filter Columns v
Display Colored
Freq_Cigas

1
1

1

+ 100%

This feature enables users to analyze survey data using built-in analytical tools.

It supports various types of data analysis based on collected responses and

offers multiple import options tailored to different data sources.

Import Options:

1. Upload Datasets

e Upload files from your local device.
e Supported formats: CSV, XLSX, JSON.

2. Import Dataset from Your Survey

e Seamlessly import data collected via surveys.

e Designed for in-depth analysis of survey responses.

3. Import from Peers
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Bring in datasets shared by collaborators.

Ideal for team-based or group research projects.

4. Import from Other Platforms

Connect to external sources or tools to fetch data.

e Supports third-party data integrations for broader analysis.

/ The Impact Of Social Media On Spending Habits Among Young Adults

Data Analysis: The Impact of Social Media on Spending Habits Among Young Adults

Import your dataset to start your analysis by choosing an option below.

Upload datasets Import dataset from your
T Choose your file to begin analyzing ,i' survey
;’ and visualizing your data. Supported @ @ Seamlessly bring inyour survey data
formats: C5V, XLSX, ISON forin-depth analysis and insights.
rgw " Import from peers 3) (3 Import from other
fﬂ‘l':f‘ Easily bring in data shared by your \® platforms
—_— peers for collaborative analysis Connect and import data from
Selectafile togetstarted various platforms to enhance your

analysis. Choose a platform to begin.

7. Manage Paper Response

The Manage Paper Response feature is specifically designed to enable users to
submit, monitor, and organize responses that were collected through traditional
paper-and-pen questionnaires. This functionality ensures that manually
gathered data can be seamlessly integrated into the digital analysis workflow,
allowing for efficient tracking and management of offline survey responses.

There are two basic ways of submitting these;
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e Using the copy answer code: This method allows users to enter responses
from paper-based questionnaires by inputting unique answer codes into the
designated text box, separated by commas. The left panel provides step-by-
step instructions along with a visual example to guide the process. The
interface includes Cancel and Submit buttons to facilitate data entry and

submission.

Steps & CopyAnswer Code

Enter the codes in front of the selected answers on each paper questionnaire into the box
below, separating codes withcommas. Please, refer to the instructions on the left for
guidance.

Enter the unique codes in front of all selected answers in the textbox below (comma
separated)

a2
152

e After entering the answer code shown in step 1, adi
entering the answer code for the next question a
1.1.233,1.1.243,1.1_456,1.1_456,1.1_456,11_456,1_1_451,1_1_254, Cancel
1.1.356,1.1.656,1.1_356,1.1.856,1.1.952,1.1.156,1.1.556,1.1_876,
1.1.156,1.1.256,1.1.566

e Repeat steps 1and 2 for all the quastions in a paper questionnaira
Allthe an: | the participants' paper questionnaires

combined gointc & box

Stilldon't understand the above guide?

View Demo Video

e Upload paper response: This approach allows users to upload scanned or
transcribed copies of paper-based questionnaires. Users can upload files in
supported formats including .jpg, .png, .docx, and .pdf by clicking the
Upload Files button. A notification at the top informs users that uploaded
questionnaires will be validated for data accuracy. The system offers free
validation for the first 100 respondents in a single project, with a nominal
fee (1 cent per response) for any additional entries. Once files are
uploaded, users can proceed by clicking the Continue button.
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« Upload paperresponse

@® Foraccurate data, we validate transcribed questionnaires after you upload scans. Allow a
few days for validated dataset. Free validation for first 100 respondents in a single project,

|
S

1cent/extra afterward.

Upload Files

@ Supported formats: .jpg, .png, .docx, .pdf

8. Download

Menu options for downloading the survey questionnaire:

e 8.1 View-Only PDF Questionnaire: Best for emailing and content review

(not suitable for data collection).
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e 8.2 Bar-Coded PDF Questionnaire: Suitable for offline data collection
with unique identifiers for each participant.

88 Actions Preview Survey Resume or Close survey

{E} View Responses

d) Download Dataset »
d by Download Report ’ Q) Searchbytype, label or question
@ Codebook

© Preview Dataset Action

[j Analyze Survey Data

A D)

&
i i

(b. Download ¥ View-Only PDF Questionnaire (“:

@ Manage Paper Response

Embed This Survey

Best for emailing and content review.
@ Languages & Translations Not enabled for data collection in the
fizld. One copy will be downloaded.

[E] Apply for Ethical Approval
Bar-Coded PDF Questionnaires

Best for offline data collectionwith

the _ unigue identifiers. The system prints a
|z/ Delete Survey unique questionnaire for each specified
participant
Share Survey @ View Download History
D < W
?
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9. Language and Translation

The Language and Translation function allows users to manage multilingual
versions of their survey questionnaires. This feature supports manual
translation, template-based translation, and Al-powered translation, depending
on the user's subscription plan.

9.1 Language Settings Panel Overview

The panel includes a table that provides a summary of all translations. The
table includes the following columns:

Column Description
Active _ , . ,
Lists all available languages in the project.
Languages
Mode Indicates the translation mode: Manual, Template, or Al.
Shows translation completion status: Complete or
Status
Incomplete.
Offers actions based on mode:
* Download as PDF
Actions * Copy Translation

* Rename Translation
* Remove Language

Users can also:

e Change the default language by clicking the Change link.
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e Use the Search bar to locate items by keyword.

e Apply Filters using the filter dropdown with options:
All, Completed, Incompleted, Pending, Processing, Failed.

Language Settings
Please select a default language, after which you can add languages to be translated using the
defaultlanguage as the source.

Default Language ¢ Change
English Q Searchlanguage ARSI  Add new language

Active Languages Mode Status Actions
Arabic Auto Pending (O A
German WebForm Incompleted /;
Korean WebForm Incompleted 2
Yoruba WebForm Incompleted f;

4 added languages

9.2 Adding a New Language
To add a new translation:

1. Click the Add New Language button.

2. Choose from the three translation modes (tabs):
o Manual Translation with Web Form (Free under paid plans)

o Upload Template Translation (Free for all plans)

o Full Al Translation (Free under Professional plan)
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Language Settings

Please select a default language, after which you can add languages to be translated using the

default language as the source.

Default Language ¢ Change
English

< Selecttranslation type

Chisquares

Add new language

Ly

No language added
Click the button belowto add a
language for translation.

Add new language

@ After this selection, you will be prompted to select the target language(s).

= Manual translation with web form

5]

Free under paid plans

mp Full Altranslation

=
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Upload Template Translation
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9.2.1 Manual Translation with Web Form

This method enables manual input for each translatable item in your survey.

e Click Start under the manual tab to begin.
e Choose the Target Language.

e A translation interface loads, showing:
o Source Language Items on the left.

o Editable translation fields on the right.

Features:

* Rich Text Editor: Offers formatting tools (bold, italic, underline, link
embedding).

e Magic Wand Icon: Al translation suggestion for each item.

e Search Button: Enables keyword search in both columns.

* Find and Replace: Bulk update phrases across the target text.

* Filter Translated/Untranslated Items: For workflow optimization.

* Display Format Selector:
o Full Questionnaire (maintains original order)

o Reduced Questionnaire (skips duplicates)

Translation Progress Bar: Tracks completion percentage.

Note: System-generated text like navigation prompts is included for
completeness. Duplicates are removed to streamline translation.

After translation:

e Click Save Translation to complete.

e Status changes to Complete, and the translation becomes available in the
Participant Portal.

e You may save progress at any time and return later.
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< Web Form X

(1) Selectalanguage you'lllike totransiate and enter the corresponding translation for eachitemin the box provided below. This form helps you transiate survey content
effectively. llems are deduplicated for translation purposes, so each appears once, evenif repeatedin the survey. After submitting your translations, the systerm recreates the
original questionnaire layout seamlessly, ensuring accuracy and a smoaoth final product

Please, note that the list of items to be translated include navigational content not in your questionnaire but required to provide direction and guidance for participants.

If you decide to use the Al suggester for translation, keep in mind that its accuracy may vary depending on the target language.

Polish Q Find and Replace Allltems v Display Format v
Source language Targetlanguage
English Polish

Impact of Technological Advancements on the Learning Outcomes of T[j Normal H B I U Q@ A B I 7

Secondary School Students

Q1 SectionA © Nomal # B I U ® A @& T #
@1 Whatis your gender? T Normal : B I U % A w I Z
Male () Nomal $ B I U @ A & T, Z

Translation Progress: 129 items of 245 Save Translation

9.2.2 Upload Template Translation

This method allows offline translation using a structured CSV file.

Steps:

1. Choose or create a language.

2. Click Download Template to get a CSV with columns:
o CODE FOR ITEM TYPE

o CODE FOR ITEM SEQUENCE
o |TEM SUBTYPE
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o TEXT TO BE TRANSLATED

o TRANSLATED TEXT
3. Fill in the TRANSLATED TEXT column.
4. Upload the file via the Upload button.

Important: Ensure the file structure matches the template format to avoid
errors.

Upon upload:
e The new language is added to the table.

* It becomes available to participants once translation is verified.

< Manual Translation Template Upload X

Your uploaded document needs ta beinaccordance with the format of the language template.
Select alanguage from the dropdown or enter a language and download the template before you proceed

——

Clickto upload or drag and drop your translated spreadsheets.

9.2.3 Full Al Translation
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This fully automated option uses Al to translate entire surveys.
Steps:

1. Select the Full Al Translation tab.
2. Review the message:

"Each language typically incurs a translation fee, but with your current
subscription, this cost is waived—you'll pay $0..."

3. Select one or more target languages.

4. Click Proceed to complete the checkout process (no actual payment
required).

Note:

* Processing time may vary by language and survey size.

e Translations may appear after a short delay and can be accessed via the
Language Settings panel.
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< Select translation type X

Selectlanguages for Al translation

Each language typically incurs a translation fee, but with your current subscription, this cost is waived—you'll pay $0. You will sti
proceed through the checkout process. though no payment will be required.

Please note that after completing the checkout process, there may be a brief delay before the selected languages appear in your
transaction history. You may continue with other activities and return later to review the update.

Translation time may vary depending on the number and type of languages selected

Arabic x Dutch x French %

3language(s) added

10. Apply for Ethical Approval

Allows users to submit their research for IRB approval. The form includes fields
for:

e Data identifiability

e Target sample size

e Inclusion/exclusion criteria

e Consent process

e Privacy protection measures

e Data storage and retention

e Team members and their roles

e Upload required documents: consent forms, CVs, research protocol, ethics
certificates
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Datasios IRB Form X

Submit your research for ethical review to ensure participant protection, risk minimization, and compliance with regulations.

Choose one option below that describes data identifiability in your study.

Select ~

Indicate the Target Sample Size

List Inclusion Criteria.

“
List Exclusion Criteria.

A
Explain the process of inviting participants and obtaining their consent.

A

Outline any potential risks or discomforts for participants and describe measures taken to mitigate these risks.

Save and continue later Cancel m

e Action buttons: Save and Continue Later, Cancel, Submit

11. Delete Survey

Permanently delete the survey from the platform.
Note: This action is irreversible.
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12. Share Survey

The Share Survey feature enables the distribution of survey content to
participants through two primary methods:

1. Using the Online tab

This method enables users to distribute a survey using various digital methods.
With link forwarding enabled, multiple participants can access and complete the
survey using the same unique URL provided. The platform generates a
shareable survey link along with a corresponding QR code, allowing participants
to access the survey either by clicking the link or scanning the code. Users can
also choose to download the QR code for offline sharing. Additionally,
Chisquares offers integrated options to upload email addresses for participant
invitations or share the survey directly via social media. This streamlined
interface simplifies survey distribution, making it easy to reach a wide and
diverse audience through multiple access points.
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Share Survey X
Online Surveys Offline Surveys
@ Link forwarding enabled o
Multiple participants can use this link to take your survey

You can share this survey with the link, QR code, social media, or email options below.

https://urlshortner-v2-461987414798.us-centrall.run.app/romShd7z m

Anyone with this link can access your survey.

Scan or Download the QR code

& Upload emails to Invite Participants <  Share on social media

12.1 Copy Link: Generates a shareable URL.

12.2 QR Code: Allows scanning or downloading of a QR code.

12.3 Upload Emails to Invite Participants:
o Add participant emails and manage their invitations

o Access participant list, invitation messages, reminders, notifications

12.4 Share on Social Media: Distribute the survey link via X, Facebook,
Instagram, LinkedIn, and WhatsApp.

2. The Offline tab
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This approach is designed to facilitate data collection in environments without
internet connectivity. It offers users two flexible offline options for survey
administration. The first option is to use paper-and-pencil questionnaires with
bar-coded technology. Users can specify the number of copies required, and the
system will customize each with unique barcodes. Once the forms are
completed in the field, they can be scanned and uploaded for digital processing
or their codes entered into the platform manually. The second option allows
users to use a phone, tablet, or other device to capture data offline. By enabling
offline data collection mode and assigning research assistants via email, users
can download the necessary app and start data collection without internet
access. Once the device reconnects to the internet, all collected data
automatically syncs with the main project database.

Share Survey X

Online Surveys Offline Surveys

Collecting datain areas without internet? No problem! Here are two options for you.

4 Use paper-and-pencil questionnaires with bar-coded technology.

Specify the number of questionnaire copies you need. The system will customize each for
the participant. Afterward, scan and upload the completed forms.

Click here to download the bar-coded questionnaires for sharing in the field.

4 Use your phone, tablet or other device to capture datain areas without internet

Enable offline data collection mode on your survey and add your research assistants' emails.
They'llreceive instructions to download the offline app and begin data collection. Once
they're back online, the collected data will sync with the rest of your data.

Click here to switch to offline mode for your survey to enable data collection in the field.
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Getting Started / Data
Collection / Survey
Design / Preview
Survey

The Preview Survey feature in Chisquares allows users to view and interact with
their survey exactly as a respondent would. This tool is essential for verifying
question layout, logic flow, and the overall user experience before launching
the survey. By using the preview function, researchers can identify and correct

potential issues, ensuring the survey is clear, functional, and ready for data
collection.

Steps to Preview Your Survey

1. Access the Survey Design Tab

Navigate to the Survey Design tab and click on Preview Survey, as illustrated in
the diagram below.

@ Data Collection -
N SURV-0094G-009R Cross-Sectional ® Prelaunched v Apr3,2025
Survey Design
Questionnaire Design  Manage CollectedData ~ Settings Vv 88 Actions
Sampling _—
Sample Size Questionnaire Question Group Informed Consent logic v
External Survey Reports
CollaboWrite v
2] Data Analysis + v e @
% AiToolkit pa o
(@3]
® More
Design your questions here. o
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2. Review the Preview Information Note

Upon selecting Preview Survey, a brief informational note will appear. This note
explains that the preview simulates the actual respondent experience, allowing
survey designers to test and explore all survey functionalities, including

submission.

e Responses submitted during the preview are not included in the final
dataset.

e Preview data is refreshed every five minutes to reflect the latest changes.

* If recent edits were made, users may need to wait before previewing again

to see updates.

3. Start the Survey Preview

Close the note, then click Start Survey to begin the preview and test the flow
and functionality of your survey.
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Getting Started / Data
Collection / Survey
Design / Launch Survey

Launching a survey refers to the process of making the survey officially active
and accessible to participants. Once launched, the survey can be distributed via

a shared link or through other distribution methods, allowing responses to be
collected in real-time. This action marks the transition from the survey design

phase to the data collection phase.

How to Launch a Survey on
Chisquares

To launch a survey on the platform:

* Navigate to the Survey Design tab and select the survey you wish to

launch.

e Click the Launch Survey button, as shown in the illustration below.

© Data Collection ~
N SURV-0094G-009R Cross-Sectional ® Prelaunched v Apr3,2025
Survey Design
Questionnaire Design Manage CollectedData ~ Settings Vv 88 Actions Preview Survey
Sampling —_—
Sample Size Questionnaire Question Group Informed Consen t logic v
External Survey Reports
CollaboWrite v
E Data Analysis + = - o
& 1 " o
(% AiToolkit pa o
[e3]
© More
Design your questions here. S
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Before launching, users are guided through the Survey Guide, which
outlines essential setup tasks. Mandatory steps are marked with an asterisk
(*) and include:

o Providing a study overview
o Setting up the study timeline

o Developing the study questionnaire

| SurveylLaunch Settings X

Launch, schedule, or manage your other survey statuses here.

Survey Guide v

Before launching your survey, consider completing the following tasks to ensure a smooth process. Tasks marked with an (*) are
mandatory:

| Provide study overview *

I Set up study timeline *
Set up automated gift card sending if incentives will be provided.
Develop the study questionnaire *

Upload the email addresses of participants (bulk upload), or generate a survey link to be shared to launch your study.

% Survey Status: @ Prelaunched Schedule Launch

SurveyTimeline  LaunchHistory

) S ———
Survey timeline has not been set. Settimeline

\ J

Optional steps may include:

e Configuring incentive settings (e.g., automated gift card sending)

e Uploading participant email addresses for bulk invitations
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Once all required tasks are completed, users may choose to either schedule the
launch or click Launch Now to activate the survey immediately. The survey
status will then be updated from Prelaunched to Launched accordingly.

Launch History

The Launch History section logs all key actions related to the survey’s
deployment. This includes:

e Launching the survey
e Pausing or resuming data collection

e Closing the survey

Any activity performed in relation to the launching will be recorded here,
providing a clear timeline for reference and tracking.
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Getting Started / Data
Collection / Survey
Design / Participant
Portal / All Question
types

Multiple Choice Question

A simple single-select multiple-choice question that offers several answer
options, allowing the participant to choose only one. It is designed to identify a
clear preference or factual response, promoting precise and unambiguous data
collection—ideal for categorical analysis.

What the participant is expected to do:

Select one correct or preferred answer from the options provided (e.g., What is
the main objective of monetary policy?).
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S 5 of 15 completed English %

Q150115
Whatis the main objective of monetary policy?

o Toreduceincome ineguality
o To control the money supply and interest rates
o Toregulate international trade

e Toincrease government spending

Previous

Made with
[E crisourrss

Dropdown Question

A dropdown question presents a list of predefined options in a compact menu,
allowing the respondent to select only one. This format is ideal for demographic
questions or when presenting a long list of mutually exclusive options. It helps
conserve space and keeps the interface clean, especially on mobile devices.

[ ] 30of 10 completed Select alanguage o

Q30f10
what is your level of education?

Please select

Previous

Madewith
B crisausres

What the participant is expected to do:
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Select your appropriate response (e.g., level of education) from the dropdown
list. Only one option can be chosen to proceed.

Item Matching Question

Iltem matching questions ask participants to pair related items from two lists.

This is often used to test understanding or knowledge. This format is valuable
for gauging comprehension, especially in educational or technical surveys. It

provides insight into how well a participant can associate concepts.

) 80f 10 completed Selectalanguage
Q80ofl10
Match eachtype of data source with the correct description.
Primary Data Options v
Secondary Data Options v
Mixed Data Options ~
‘ Previous ‘ m

What the participant is expected to do:

Match each item on the left (e.g., types of data) with the most appropriate
description from the dropdown options on the right.

Matrix Question

Matrix questions display a grid of items (rows) and response options (columns)
that share a consistent scale, such as agreement level or frequency. This format
allows for efficient data collection across multiple related items, encouraging
consistency and enabling easy comparison.
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[ ) 50f10 completed Selectalanguage
Q50f10
Foreach of the following expense categories, please indicate how your household spending has changed in the past 6 months due to inflation.
Decreased Significantly Decreased Slightly No Change Increased Slightly Increased Significantly
Transportation (Fuel, etc.)
Groceries
Housing (Rent/Mortgage)
Utilities (Electricity, Gas)
O Reset Selection
Previous m

Made with
[ crisaunres

What the participant is expected to do:

Rate each item (e.g., expense categories) using the provided scale (e.g., from

“Decreased Significantly” to “Increased Significantly”). Choose one response
per row.

Multiple Response Question

This question type allows participants to select multiple answers from a list of
options. Useful for capturing real-world behavior where multiple answers may
apply (e.qg., platforms used for online learning). It provides a more complete
view of participant habits and preferences. Useful for capturing real-world
behavior where multiple answers may apply (e.g., platforms used for online
learning). It provides a more complete view of participant habits and
preferences.
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[ ) 30f 10 completed English
Q30110
‘Which platforms do you regularly use for online learning? (Select all that apply)

(] o Zoom &

O e Google Classroom

O o WhatsApp

O o Microsoft Team

O e Other (please specify)

‘ Frevious ‘ m

What the participant is expected to do:

Check all the options that apply to you. You may select one or more platforms
that you regularly use.

Date/Time Question

A question format that allows participants to input a specific date (and

sometimes time), typically using a calendar picker. To capture temporal data
such as start dates, birthdates, or important timelines relevant to the study.

Date-based responses are essential for time-sensitive analysis, such as tracking
behavioral trends or cohort analysis.
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G  100f 1 completed English 0 Pause

Q10 of 11
When did you start using digital learning platforms regularly?

(GMT+01:00) Lagos v~

[ revons | [

What the participant is expected to do:

Select the date when you started using digital learning platforms regularly
using the date picker. You may also be asked to confirm your time zone.

Multi-Line text Response Question

Open-ended questions provide a text box for participants to respond in their
own words. This format captures rich, qualitative insights and allows
participants to elaborate on their thoughts, experiences, or opinions.
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[ ] 60f 10 completed Selectalanguage

Qé0f10
What is the central bank in your country called?

Owords of 1min

‘ Previous ‘ m

Madewith
[ crisaunres

What the participant is expected to do:

Type your answer in the space provided. There is no word limit unless otherwise
stated. Please be as detailed as you wish.

Yes/No Question

A binary-choice format where participants select either “Yes” or “No” in
response to a closed-ended question. To confirm the presence or absence of a
behavior, condition, or belief. This format is quick to answer, easy to analyze,
and best for screening or filtering respondents.
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[ ) 8of16 completed English &
Q8ofl6
Do you feel adequately trained to use your institution’s digital learning platforms?
0 -
0 -
Previous Next
Made with
[B crisaunares

What the participant is expected to do:

Indicate whether or not you feel adequately trained to use your institution’s
digital learning platform by selecting “Yes” or “No.”

Likert Scale Question

A scale-based question type where participants express their level of
agreement, frequency, or satisfaction using ordered categories (e.g., from
“Strongly Disagree” to “Strongly Agree”). To measure attitudes, opinions, or
perceptions about a specific statement. It quantifies subjective feedback,
allowing researchers to analyze sentiments across a population
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G 1 of 1 completed English %

Qliof 1

The government should increase spending on public healthcare. How strongly do you agree or disagree with this statement?

o Strongly Disagree
Q Disagree

o Agree

o Strongly Agree
o Neutral

‘ Previous

Made with
E cwisaunres

What the participant is expected to do:

Read the statement provided (e.g., government spending on healthcare) and
select the option that best reflects your view from the scale.

Piping Question

Piping is a dynamic question type that customizes follow-up content based on a
participant’s earlier response. Improves personalization and relevance of the
survey. Helps maintain engagement and provides contextual continuity.

© Author name 2025-05-28 Page 372 / 565



Author name Chisquares

G 10 of10 completed Select alanguage
Q10010
When asked if inflation affects the value of money, you said "Yes" do you thinkit affectsin the short run?
o Yes
[
‘ Previous ‘ m

Made with

[B crisaunres

What the participant is expected to do:

Read the piped content from your previous answer and select the appropriate
follow-up response.

Single Value Response Question

This is an open-ended, single-line text input field where participants are
required to enter a brief response, such as a number, a name, or a short
phrase. The single text entry question is typically used for collecting factual or
quantifiable responses that are concise—such as numeric values, short
answers, or specific terms. It provides flexibility in response while allowing
researchers to capture exact, personalized input. It is particularly valuable when
multiple-choice answers would be too limiting or imprecise.
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G 17 of 7 completed English W Pause

Q170117

Whatis the current rate of inflation in your country?

‘ Frevious ‘ m

What the participant is expected to do:

Type in the current inflation rate in your country as accurately as you know. The
response should be brief, typically a number (e.g., "22.5%").

Simple Ranking Ordering Question

Ranking questions ask respondents to arrange a list of items in order of
preference, importance, or priority. Reveals the participant’s value judgments,
helping researchers understand what matters most to different respondent
groups.
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[ ] 70f 10 completed Select alanguage

Q70710

Please rank the following household expenses in order of priority during times of high inflation. (1 = Highest Priority, 5 = Lowest Priority)

Housing (Rent/Mortgage)
Transportation (Fuel, Public Transit)
Entertainment & Leisure
‘ Frevious ‘ m
Made with
[B cwisquares

What the participant is expected to do:

Assign a rank (1 = highest priority, 5 = lowest) to each item listed. Use the
dropdown or drag-and-drop feature depending on the interface.

Sliding scale Question

Slider questions allow participants to select a value along a continuous range
(e.g., 1-10) by moving a slider handle. Captures nuanced opinions with more
precision than multiple-choice scales. It’s visually engaging and intuitive on
both desktop and mobile.
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) 30f16 completed English E3

Q30f16
Move the slider torecord your answer as a number, including the lowest score.

How likely are you to recommend our service to a friend or colleague? (Use the slider to indicate your response. 1= Not at all likely, 10
= Extremely likely)

|/7\|
1
Next

Made with
[E cwisaunres

What the participant is expected to do:

Drag the slider to choose a number that best represents your opinion (e.g.,
level of inflation impact). The number will appear above the slider handle.

Discrete Choice Experiment Question

A standard multiple-choice question (MCQ) format in which participants are
allowed to select only one option is used to capture a definitive answer from a
set of mutually exclusive choices. This format simplifies analysis and is ideal for
classification-based data collection, such as preferences, categories, or
demographics.
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G 13 of 14 completed English %
QI30f14
Imagine you are choosing between two job offers. Please select the one you would prefer.
SCREEN1OF4
Hack m

Made with
B crisaurres

What the participant is expected to do:

Choose the one item you would prioritize (e.g., Monthly Salary, Job Security) by
selecting its corresponding rank.

Multimedia Response Question

This question type enables participants to submit a file—such as a document,
image, or audio recording—as part of their response. It is typically paired with a
prompt requesting explanation or context. This format is useful for gathering
media-based evidence or additional materials that text responses alone cannot
convey. Common applications include the submission of screenshots, reports,
voice recordings, or scanned documents. It enables the collection of rich,
contextual data and is particularly useful in technical assessments, customer
feedback, or visual documentation.
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o5 compiered English

QI8 of18

Describe a technicalissue you've recently encountered with your computer or a specific software application (Attach any available mediaif possible. NB:
maximum size should be 52mb)

> UploadFile

Previous

Made with
[E crisaunres

What the participant is expected to do:

Describe a technical issue you recently experienced with your device or

software, and upload a supporting file if available (maximum size: 52MB). This
may include screenshots, logs, or recordings.

Multiple Variant (A/B) Test Question

This question type includes multiple variants that are presented to participants
based on their responses to a preceding trigger or logic question.
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Public Perception of Inflation and Its Impact on Household Spending Behavior

G 11012 completed English <
QNof12
Have you ever visited Africa before?
° Yes
G No
‘ Previous m

Made with
B cuisaunres

The question shown in the diagram—"Have you ever visited Africa before?"—
serves as the decision point for branching the survey into one of two paths:

e Branch A: For Participants Who Answer "Yes"

Participants who respond "Yes" to the trigger question are presented with
the follow-up question:

"Which location in Africa do you consider the most beautiful among those you
have visited?"
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Public Perception of Inflation and Its Impact on Household Spending Behavior

G 120 12completed English %

Q12012
Whichlocation in Africa do you consider the most beautiful among those you have visited?

(o] o South Africa
(@] Q Uganda
O o Kenya

(o] o Other (please specify)

Previous

Made with

[E ewisaunres

e Branch B: For Participants Who Answer "No"

Participants who respond "No" are directed to a different follow-up question:
"What are the main reasons you have not visited Africa? (Select all that apply)"

Public Perception of Infiation and Its Impact on Household Spending Behavior

G 12 of 12 completed English %

Q120f12
What are the main reasons you have not visited Africa? (select all that apply)

D o Lackof interest

O o Cost of travel

O o Safety concerns

O o Lack of information or awareness

O o Others (Please specify)

‘ Previous

Made with
B crisnunres

This branching logic ensures that participants receive contextually appropriate
questions based on their previous responses, enhancing the relevance and
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quality of the data collected.
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Getting Started / Data
Collection / Survey
Design / Participant
Portal / Consent
prompt

The consent form serves as a critical first step in the survey process, ensuring
that participants are fully informed about the study before choosing to take
part. It outlines the purpose of the research, explains how the data will be used,
and assures participants of their rights, including voluntary participation and
confidentiality.

By presenting this information clearly and transparently, the consent form helps
build trust and supports ethical standards in research.

Design and Outlook

The interface adopts a clean, contemporary design that directs attention to the
core content. A prominent header titled "Consent Form" is followed by well-

structured information displayed within a content box, which improves
readability.

The Decline and Accept buttons are prominently placed at the bottom,
following Chisquares’ user-friendly design principles to facilitate easy and
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intuitive interaction. Directly above these buttons is a confirmation statement,
allowing participant agreement to be logged clearly.

To enhance inclusivity and user experience, the prompt includes a language
selector and a light/dark mode toggle, making the form more accessible to
diverse participant groups.

The footer contains essential legal and privacy links, such as the Terms of Use
and Privacy Policy, in alignment with Chisquares’ commitment to compliance
and transparency.

Finally, the “Made with Chisquares” branding element reinforces platform
identity and builds user trust.

English

Consent Form

Please, read the information below carefully.

The purpose of this survey is to gain better insights on the topic: "Public Perception of Inflation and Its Impact on Household Spending
Behavior’

Your unique perspectives and personal experiences will be an invaluable contribution to generating insights for evidence-based
practice and enhancing our shared knowledge base. Your participation s entirely voluntary, and you have the freedom to withdraw or
discontinue the survey at any time. Rest assured that we prioritize your privacy and will handle all the information you provide with
strict confidentiality.

We want to assure you that none of the questions require personal identifying information, and all the information you provide will
remain confidential. The study findings may be summarized and shared in various forms, such as reports, scientific publications,
conference presentations, press releases, and social media, for the benefit of others. However, your individual responses will never
be disclosed. and the results will only be presented in aggregate to protect your privacy.

If you have any questions or concerns about the study or your rights as aresearch subject, you may contact the survey team.

Iconfirmthat I have read and understood the information provided above and 1 agree to participate in the study.

Made with
B crisaunres
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Getting Started / Data
Collection / Survey
Design / Participant
Portal / Eligibility
prompt

This screen introduces the eligibility check process, which is designed to ensure
that only participants who meet the study's predefined inclusion criteria
proceed with the survey. It features a concise headline— “Screening questions
to determine eligibility”—followed by an explanatory message that thanks
participants for their interest and requests their cooperation in answering a
short set of preliminary questions.

The purpose of this stage is to promote a diverse and qualified participant pool

by filtering responses based on key criteria. A centrally placed "Next" button
initiates the screening process.

This prompt plays a vital role in the survey process by helping researchers
preserve sample quality while clearly communicating to participants the
purpose of the initial screening questions.
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Public Perception of Infiation and Its Impact on Household Spending Behavior

Screening questions to determine eligibility

We appreciate yourinterestin participating in our survey. To ensure eligibility and a diverse participant pool, we kindly request your cooperationin answering a few
questions. This will help us determine if you meet the criteria for participation

Eligible Screen

This screen is displayed to respondents who successfully meet the predefined
inclusion criteria for a survey. It informs participants that they are eligible to
proceed and encourages them to answer the following questions honestly. The
message emphasizes that there are no right or wrong answers and highlights
the value of their input. A “Next” button is provided to continue the survey. The
accompanying illustration and minimalist design create a user-friendly,
reassuring transition into the main questionnaire.
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English

You are eligible to participate

Youmet the criteria for participating in our survey. Please, answer the
following questions honestly to the best of your knowledge. There are no
wrong or right answers. Your input is invaluable to us.

Next

Ineligible Screen

This screen is presented to respondents who do not meet the eligibility criteria.
The message, “You are not eligible to participate,” is followed by a courteous
note thanking the participant for their interest and time. A single “Exit Survey”
button allows the user to close the session gracefully. The use of a lock icon
reinforces the concept of restricted access while maintaining a respectful and
professional tone. This prompt ensures a smooth exit experience for ineligible
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participants.

English £

You are not eligible to participate =! .

Thank you for yourinterestin participating, but you are currently ineligible ® 9
due to the criteria. We appreciate your time

\ y,

Made with
AllRights Reserved . Privacy Policy - Termsand Conditions - Termsof Use - Manage cookies B cwisaunres
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Getting Started / Data
Collection / Survey
Design / Participant
Portal / Exit prompt

This screen serves as the final step in the survey process, providing participants
with a courteous conclusion to their experience.

It features a simple, clear message: “Thank you for your response,”
followed by a brief note expressing appreciation for the participant’s time and
effort.

A single Exit button is displayed prominently, allowing users to close the
survey.

The right side of the screen includes a colorful, friendly illustration of individuals
celebrating completion, reinforcing a sense of accomplishment.

At the bottom, standard footer elements include links to the platform’s privacy
policy, terms of use, and cookie management, alongside the “Made with
Chisquares” brand label.

This exit prompt improves the user experience by recognizing participant
contributions and providing a clear, positive conclusion to the survey process.
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Public Perception of Inflation and Its Impact on Household Spending Behavior

Thank you for your response.

2
¥}
> |

Thank you for your participationin this survey. We genuinely appreciate your

time and effort. ‘
1 |

gaaag

Made with
[ cHisoumres
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Getting Started / Data
Collection / Survey
Design / Participant
Portal / Incentive
prompt

The incentive prompt features a clear headline: “We are appreciating our
participants” — followed by a brief message informing users of an incentive
reward and inviting them to enter their email to claim it.

A privacy note assures respondents that their email address will only be used
for sending the incentive and not for any other purpose.

Below this, an input field allows users to enter their email, accompanied by two
action buttons: Get incentive and Exit Survey.

On the right side, an illustration reinforces the theme of feedback, rewards, and
survey participation, maintaining visual consistency with the Chisquares
brand.

At the bottom of the page, a standard footer includes links to privacy policies,
terms, and cookie management, along with the platform's branding: “Made
with Chisquares.”

This prompt supports participant engagement and enhances user satisfaction
by delivering a professional, transparent, and easy-to-navigate incentive
experience.
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We are appreciating our participants.

Thank you for completing this survey. We have anincentive to appreciate you for your
participation. Enter your mail below to claimit.

@ We are requesting your mail only for the purpose of sending you the survey link,
and we will not use it for any other purpose.

{ Enter your email ]

Y

Made with
[E cHisaurres

©2025 Chisquares. Al Rights Rese PrivacyPolicy - Termsand Conditions - Terms of Use - Manage cockies
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Getting Started / Data
Collection / Survey
Design / Participant
Portal / Quota prompt

The quota prompt on the platform is an automated message that appears when
a respondent attempts to access a survey after the maximum number of
participants with a similar profile has been reached. This feature serves as a
control mechanism to prevent over-sampling and ensure a balanced
representation of respondents. As a core component of the platform's survey
control infrastructure, the Quota Message Screen plays a crucial role in ensuring
that data collection is strateqic, fair, and efficient. By automatically notifying
respondents once their quota group is full, it supports scientifically rigorous
sampling and reinforces Chisquares’ commitment to user-centered and ethically
sound survey practices.

Select alanguage

=
Unfortunately, we have met the -
assigned quota v
e rescherthe i o pariponts maichig o ot )
| | —
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Getting Started / Data
Collection / Survey
Design / Participant
Portal / Welcome
prompt

This introductory screen serves as the participant's first point of contact and is
designed to create a positive and professional first impression. It features a
clear survey title, a warm introductory message expressing appreciation for the
participant’s time, and a brief explanation of the survey’s purpose—to generate
meaningful, evidence-based insights.

Two primary action buttons are provided: Start Survey for new participants
and Continue Your Paused Response for returning users.

Additional accessibility features include a language selector and a light/dark
mode toggle at the top-right corner.

The right side of the screen displays a vibrant illustration with a large
"WELCOME" sign, visually reinforcing a friendly and engaging atmosphere.

The footer includes essential legal links such as the privacy policy, terms of
use, and cookie management settings.

Overall, this welcome page reflects Chisquares’ commitment to user-centered
design, ethical research practices, and a seamless participant experience.
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Version 2 of the Chisquares Platform Test

Preview mode

Status: i

Version 2 of the Chisquares
Platform Test

Weextend our heartfe

de foryourwilingness to participate in this survey. Yourinput

ispivotalin cur mission to effect positive change and drive meaningfulimpact. Your
dedication of time and effortis genuinely appreciated, and we ook forward toreceiving
yourresponses. Your unigue experiences and perspectivas willundoubtedly serve as

invaluable ass:

15, contributing significantly to the insights that fuel evidence-based
practice and furtherenrich our collective knowledge.

(@ Youcanupdate the content of this page in your survey settings. Click here learn more.

Start Survey Continue your paused response

© 2025 Chisquares. AllRights Reserved . PrivacyPolicy - Termsand Conditions - Termsof Use - Manage cookies
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Getting Started / Data
Collection / Survey
Design / Getting
Started with Surveys
on the Chisquares
Platform

On the Chisquares platform Users can create, customize, and analyze with
Ease. Unlock valuable insights and drive informed decisions using expertly
crafted survey tools.

Starting a New Survey

To start a new survey as a new user, on the Chisquares platform, Click + Create
Survey button from the dashboard.
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[ cHisourres

Welcome to Chisquares, Michael!
@ Dashboard

Surveys Started
®

© DataCollection v °

CollaboWrite
ViewDetails >

2 DataAnalysis

Q Searchanything

j| AnalysisStared
- 0

View Details >

2% AiToolkit ra + Create Survey © write Manuscript ol Analyze Data

@ SurveyBank

Show activity for:

Others
Responses
O storage
¢ Upgrade Selectasurvey
@ Bilings

& Account Settings

Notifications

Manuscripts | | Analysis

No Survey Insights Yet

Itlooks like there are no insights to display at the moment.
Start collecting responses from your surveysto unlock
valuable insights and trends!

@ Michael Adio @ Help?

Alternatively, navigate to the Survey design submodule under the Data

R®F 4 Upgrade @ New

Manuscripts Started
o

View Details >

? Determine Sample

Chisquares

«00 @

& Access Al Toolkit

Recent Notifications

No notification

Youdon't have any notifications at the moment.
Stay tuned—updates, alerts, and important
messages will appear here.

Enjoy exclusive analytics features
and extended storage space with

our Premium Plan.

Limited-time discount available!

Collection module. You will see an interface as shown below.

[5 cHisauRRrEs (<]

(O Dashboard

@ / Survey Design

Create, Customi
Want tolearn hof

With Ease. Unlockinsights and

© DataCollection ~
© SurveyDesign
AllSurveys Pending Invites 1
¥ Sampling —_——
© Sample Size
CollaboWrite
2 DataAnalysis

1% AiToolkit 7

@ SurveyBank

Others

O storage

4 Upgrade

@ Billings

& Account Settings

2\ Notiications 0]

@ Michael Adio (@ Help?

Click any of the highlighted buttons:

e Get Started
e Start New Survey

© Author name

Q Searchanything

No Survey here yet

Clickthe button below to start a survey

2025-05-28

®F P @ new env @ 1) @
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e Start New Survey +

An instructional popup will appear as shown below:

Before you start a survey...
Kindly read the instructions below:

These are the two types of surveys that can be carried out on our platform

1. Cross-Sectional Study  pefaurt 2. Longitudinal Study

Conductastudyinwhichdataare collected ~ Conductastudy thatinvolves repeatedly
from each participant only once. Any type of collecting data from the same participants
data — quantitative, qualitative, or both— over an extended period to track changes
maybe gathered and trends overtime

The following tasks should be considered when creating a survey:

Provide study overview and set up study timeline.
Develop the study questionnaire.
Develop the consent form.

Upload the email addresses of participants {bulk upload), or generate survey link to
be shared to launch your study.

Setup automated gift card sending if incentives will be provided.
Configure follow-up details for alongitudinal survey.

Post-launch study management.

Having understood the instructions, click Continue to proceed with the survey.

© Author name 2025-05-28 Page 397 / 565



Author name Chisquares

Before you start asurvey... X
Kindly read the instructions below:

These are the two types of surveys that can be carried out on our platfarm.

1. Cross-Sectional Study pefaur 2. Longitudinal Study

Conduct a study inwhich data are collected Conduct a study that involves repeatedly
from each participant only once. Any type of collecting data from the same participants
data — quantitative, qualitative, or both — over an extended period to track changes
may be gathered. and trends over time.

The following tasks should be considered when creating a survey:

® Provide study overview and set up study timeline.
® Develop the study questionnaire.
® Develop the consent form.

Upload the email addresses of participants (bulk upload), or generate survey link to
be shared to launch your study.

® Setup automated gift card sending if incentives will be provided.
® Configure follow-up details for a longitudinal survey.

® Post-launch study management.

=

Selecting a Survey Type

You’ll be prompted to select a survey type: Choose from the options below to
start your survey:
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e Standard Survey (ProSurvey)
A comprehensive survey designed for power users in research and
professional contexts, featuring all advanced options.

e QuickForm
A simplified version of the standard survey, tailored for casual users with
less complexity compared to professional use cases.

Each survey types, when selected displays information on how the survey types
can be used and the different applications to ensure users are guided to
selecting the right kind of survey suitable for their used case.

Standard Survey (ProSurvey)

A comprehensive survey designed for power users in research and
professional contexts, featuring all advanced options.

Chisquares standard survey offers a sophisticated suite of tools for data
collection, analysis, and reporting. It offers a vast array of advanced tools,
such as:

[J Simple and Advanced Question Types

[] Cross-sectional and Longitudinal Surveys

# Complex Logic

[] Financial Incentives

[] Consent Forms (assent, parental, etc.)

[] Detailed Reports (methodology, analysis, codebook)
[J Survey Translation (auto/manual/file upload)

= Paper and Pencil Questionnaire Processing

0 Survey Bank

...and several other advanced features

It is ideal for in-depth surveys with scheduling, email delivery, and
collaboration options. It also provides greater control and flexibility for
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professional use.

Simple Survey (QuickForm)

A simplified version of the standard survey, tailored for casual users with
less complex needs compared to professional use cases.
The features of this survey include

] Basic Question Types

xLimited Response Collection Settings

Survey is open by default. No need to set dates. There is a "Close survey"
button

[JAnalysis Report (no methodology report or codebook)

[lmport Questions from Survey Bank

xLimited Response Collection Settings

Survey is open by default. No need to set dates. There is a "Close survey
button

=Paper and Pencil Questionnaire Processing

JAnalysis Report (no methodology report or codebook)

[JSurvey Translation (webform only)

You can also switch from this survey type to a standard survey if needed.

Starting the Survey

Having selected your choice of the survey, click "Start Survey".

Filling Out Survey Details
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Depending on the survey type, different forms will appear:

For Standard Survey
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+ Back

Survey Design

Please provide some basic details to help set up your survey [0 Click here to learmmore

Survey display title 6]

Enter display title here
0250 words

Enter location(s) where your data will be collected (0]

Enter location(s)

What are your project aims? Q

Enter aim

Select main keyword(s) relating to this survey @

Enter keyword

Check any of these that apply to your study &

‘Your study may require ethical review and approval if any of the following apply.

Type of data to be collected Total Population

Any deception or coercion Sexworkers, priscners, or homeless people

Sensitive topics such as mental health, sexual Pregnant women or children

behavior, d : iminal activit ) . .
ENAVICK, Cniguse, or criminal acliviy People with a specific disease or disability

Any identihable, potentially identifiable or
sensitive data

Children or minors

Audio orvideo recording

Benefits or Risks

a Financial incentives or other material benefits
Substantial risk of physical, social, inancial, emcticnal, psychological or other harm

Substantial risk of breaching conhdentiality and privacy of participants

Required Fields:
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e Survey Display Title

» Data Collection Locations
e Project Aims

e Main Keywords

e Ethical considerations checklist:
o Type of data

(o]

Sensitive topics

(o]

Use of incentives

[e]

Vulnerable populations

[e]

Data privacy risks

Click Create Survey to proceed.

For QuickForm Survey

& Back

Survey Design
Please provide some basic details to help set up your survey [0 Click here to learn more

Survey display title ©

Enter displaytitle here

0/250 words

Only the Survey Display Title is required.

Click Create Survey to continue.
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Example: Creating a QuickForm

1. Click "Start New Survey"
2. Select "QuickForm"

3. Enter survey title:
Example: "Weekly Evaluation Form for Employee”

4. Click "Create Survey"

« Back

Survey Design
Please provide some basic details to help set up your survey [2 Click here tolearn more

Survey display title @

Weekly Evaluation FcrmforEmponeel ‘

35/250words

A pop-up appears:

“Your default language for this survey is English
Would you like to change your language?"
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Your default langu:
Wouldyoulike to

Select your preferred language from the dropdown list of languages or search
for your preferred language.

If you choose to close the pop-up page, Your default language for the survey will
be set as English.
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Your default language for this surveyis English. X

Would you like to change your language?

® Mote that all existing items will not be automatically
= updated.

Search Language v

Afrikaans

Albanian
Arabic
Armenian
Agssamese
Aymara

Azerbaijani

Survey Management Interface

Once you are done setting up your preferred survey language, you can now
proceed to:

* Add Questions using the “Choose Question Source” button
e Change survey settings using the “Settings” drop-down button

e Perform actions using the “Actions” button:
o View Responses

o Analysis Report

o Download
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o Delete Survey
o Share Survey
* Preview survey using the Preview Survey button
* Launch the survey using the Launch Survey button

e Switch survey using the Enable full-feature survey button to
transform into standard survey types.

l Q Searchanything... ®F £ Upgrade @ New en v o o @

/ Jhuioj

Weekly Evaluation Form for Employee (&

SURV-4001A-002L ® Prelaunched May24,2025 | || Enablefull-feature survey,
Questionnaire Design -Semngs ~ 88 Actions Preview Survey

Questionnaire Rearrange Questions

="
Q
o]
N . [a3]
Design your questions here.
Create questions from scratch or reuse existing ones to save time. :é
Choose a question source to begin

&

Choose QuestionSource V'

@® Show guide

Additional Features for Standard
Surveys

These survey types include:

Rearrange Questions - Customize question order

Informed Consent - Add Assent/Consent Form and consent logic

Routing Logic - Add skip patterns, inclusion/exclusion criteria, quotas

Manage Collected Data - View and manage data
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* Analyze Result - Analyze collected data
e Switch Survey Mode - Switch between Cross-sectional and Longitudinal

modes

B cvisaunnes pp— xr Y X -

liness And Emplayee Productivty
(@ Dashboard
Workplace Wellness and Employee Productivity 4
5 3 .
Ejbaiacalacten SURV-01064-O13H  Pralaunched v #pr29,2025

Questionnaire Design | Manage CollectedData ~ Settings

sampling

Questionnaire Rearrange Questions Informed Consent it RoutingLlogic v
Sample Size
CollaboWrite
@ DataAnalysis .
D
L% AiToolkit 7 \“
\ @
() SurveyBank . 2
3
Designyour questions here.
<

O storage

¢ Upgrade
@ Billings
& Account: Settings

Notifications 0

@ riereino ® Help?

You're Ready!

With your survey created, begin collecting insightful data and making evidence-
based decisions. Happy surveying on Chisquares!
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Getting Started / Data
Collection / Sampling

Sampling is crucial in research, balancing precision with practicality.
Understanding sampling principles ensures meaningful and applicable findings.
The Chisquares platform enhances study reliability and validity, offering
features like Automatic Representative Sampling and Probability Sampling on a
Sampling Frame. Here's a detailed guide on how to perform sampling.

Automatically Draw Representative
Sample

The ability to automatically draw representative samples allows you to leverage
the power of advanced algorithms to efficiently and impartially select samples
that accurately mirror the characteristics of the larger population. This
approach contributes to the scientific rigor of research studies and addresses
threats to external validity that may arise from non-coverage bias.

Getting Started

To use the Sampling module effectively, follow these simple steps:

How to use Automatically Draw Representative
Sample

1. Log in to your Chisquares account.

2. From the dashboard, click on Data Collection in the navigation bar.
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3. From the dropdown, click on Sampling.

E CHISOURRES

Q Dashboard

@ Data Collection ~

© Survey Design

Y Sampling

© Sample Size
© External Survey Reports

CollaboWrite v

4. Click on Start New Sampling.

5. Select Automatically Draw Representative Sample as the sampling
task.
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(m) / Data Collection / Sampling / Sampling Calculator

Sampling

Increase your study's external validity

Sampling Task O]
Select option v

Select option

Automatically Draw Representative Sample

Perform probability sampling on a sampling frame

6. Select the Country, State, or Province that you want to sample from.
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Sampling Task O]
Automatically Draw Representative Sample -
Select Country @
Selectoption -

Select option

Afghanistan }
Albania

: Algeria
Andorra
Angola

| Argentina
Armenia

| Australia
Austria
Bahamas

| Bahrain
Bangladesh
Belarus
Belize

Benin

7. Choose the number of administrative divisions.
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Sampling

Increase your study's external validity

Sampling Task 0)

Automatically Draw Representative Sample v

Select Country ®

Nigeria he

Select State, Province or Equivalent (leave blank if goalis national sample) @

Select... A%

Abia
Adamawa
Akwalbom
Anambra
Bauchi

Bayelsa

8. Input the number of clusters desired.

9. Input your desired sample size across the selected clusters.
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Sampling Task ®
Automatically Draw Representative Sample v

Select Country @)
Nigeria A

Select State, Province or Equivalent (leave blank if goal is national sample) @
Bauchi x

Select the number of clusters you canreach to sample from ®
16

Number selected: 16
Total available: 20

Select desired sample size across all selected clusters (i.e., total sample size for study) @
- ~

78232 :

L J

Number selected: 78232
Total available: 3722448

10. Click on Get Sample to get the result either as a map or a table.

Result as table
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Sampling Result E

Table Map [ Edit |
Interpretation
The program employs a two-stage sampling process to create a self-weighting sample, ensuring an equal final (joint) selection probability for all participants. The first stage of the two-stage selection
imvohves choosing clusters with a probabilit yOr selection proportional to their size, meaning that larger clusters anemone likely tobe selected., Inthe second stage, a fied number of participants is chosen
fromeach selected cluster. Since the number of individuals remains constant imespective of population size, this second stage prioritizes smaller clusters, granting individuals from these clusters ahigher
probability of selection. The contrasting probabilities between the first and second stages counterbalance each other, ensuring the sample's self-weighting nature, For adetailed explanation of this
sampling approach, including why large clusters have the same number of people selected in the second stage. refer 1o this World Health Organization (WHO) white paper, Link

Selected Sample (Migeria) Clusters Selected: 16 Participants Selected: 78232

County State Number Sampled Population Cluster Prebability Individual Prebability Joint Probability
Bauchi Bauchi 4890 493730 1 <0.0001 <0,0001
Bogore Bauchi 4890 B3809 =0.0001 =0.0001 <0.0001
Dambzan Bauchi 4890 1s0212 <0.0001 =0.0001 =0.0001
Daraze Bauchi 4890 249946 <0.0001 <0.0001 <0.0001
Dass Bauchi 4890 f0M4 <0.0001 =0.0001 <0.0001
Gamawsa Rsaichi AR90 2R44M <0 NN <0 N0 <0 0001

Result as map

Sampling Result %

Table Map Edit

Interpretation

The program @mploys a two-stage sampling process to create a self-waighting sample. ensuning an equal final (jaint) selection probability for all participants. The first stage of the two-stage selaction
involves choosing clusters with a probability of selection proportional 1o their size, meaning that larger clusters are more likely to be selected. In the second stage. a fwed number of participants is chosen
fromeach selected cluster. Since the number of individuals remains constant imespective of population size, this secend stage prioritizes smaller clusters, granting individuals from these clusters a higher
probability of selection. The contrasting probabilities between the first and second stages counterbalance each other, ensuring the sample's self-weighting nature. For a detailed explanation of this
sampling approach. including why large clusters have the same number of people selected inthe second stage. refer to this Werld Health Organization (WHO) white paper. Link

Selected Sample (Nigeria) Clusters Selected: 16 Participants Selected: 78232
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Probability Sampling on a Sample
Frame

1. Log in to your Chisquares account.
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2. From the dashboard, click on Data Collection in the navigation bar.
3. From the dropdown, click on Sampling.
4. Click on Start New Sampling.

5. Select Perform Probability Sampling on a Sampling Frame.

Sampling

Increase your study's external validity

Sampling Task @)
Perform probability sampling on a sampling frame v

Upload the sampling frame (xlsx/csv) @

6. Upload the sampling frame.

Upload the sampling frame (xlsx/csv) @
&, Clickhere to upload
mm  Health' Workers Samling Frame, xlsx ]i[
r 5.34KB

For simple random sampling, the IDs or names of the items to be sampled
should be in a single column in your Excel spreadsheet. For systematic
sampling, the IDs or names of the items to be sampled should be in a single
column in your Excel spreadsheet. There should also be another column with
the sorting variable with which to arrange the sampling elements before
selection. For PPS sampling (i.e., sampling with the probability of selection
proportional to size), the IDs or names of the clusters to be sampled should be
in a single column in your Excel spreadsheet. There should also be another
column with the measure of size for each cluster.
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7. Select the sampling approach (i.e. Simple Random Sampling, Systematic
Sampling, or PPS sampling).

Sampling

Increase your study's external validity

Sampling Task @
Perform probability sampling on a sampling frame v

Upload the sampling frame (xIsx/csv) ®
& Click here to upload

Select sampling approach @)
Select an option v

Select an option

Simple Random Sampling
Systematic Sampling

| Cluster sampling withtwo-stage PPS (Probability Proportional to Size)

8. Enter other input parameters for the desired sampling approach, as
applicable.
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Cluster sampling with two-stage PPS (Probability Proportional to Size) w
Select aunique identifier (optional) ®
State v

Olnclude only the selected identifier from the sampling frame

Olnclude coordinates orlocations

Select the measure of size variable ®
Total Number of Health Workers v
Select the number of clusters you canreach to sample from @

14

Number Selected: 14
Total Available: 37

Select desired sample size across all selected clusters (i.e., total sample size for study) @

5637

Number Selected: 5637
Total Available: 176800

| Back Get Sample

9. Then click on the Get sample button to get the result to get the results in a
tabular form.
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Sampling Result

Sampling Probability Proportional to Size

Table Edit Download

Interpretation

The program employs a two-stage sampling process to create a self-weighting sample, ensuring an equal final (joint) selection probability for all participants. The first stage
of the twa-stage selection involves choosing clusters with a probability of selection proportional to their size, meaning that larger clusters are more likely to be selected. In
the second stage, a fied number of participants is chosen from each selected cluster. Since the number of individuals remains constant irrespective of population size, this
second stage prioritizes smaller clusters, granting individuals from these clusters a higher probability of selection. The contrasting probabilities between the first and second
stages counterbalance each other, ensuring the sample’s self-weighting nature, For a detailed explanation of this sampling approach, including why large clusters have the
same number of people selected in the second stage, refer to this World Health Organization (WHO) white paper.

Desired samplesize: 5637 Achieved sample size: 5642

Identifier State Total Number of Health Workers Cumulative Number_sampled Initial_row_for_selected_cluster Pr_Cluster Pr._
Abia Abia 3400 3400 403 1 0.2692

Adamawa Adamawa 4200 7600 403 2 0.3324 0.C
Bayelsa Bayelsa 2600 24000 403 ] 0.2059 0.1
Borno Bomo 3700 32000 403 8 0.293 0.1
Ekiti Ekit 2900 52600 403 13 0.2296 0.1
Kano Kano JRO0 A2800 403 19 0.8174

Click on Download to download the result on your device as a spreadsheet.

Additional Feature

e Information Tooltip (i ): Hover over the info icon next to the Sampling
Task label for quick explanations of each option.

Best Practices

e Ensure Data Completeness: Before using probability sampling, confirm
that the sampling frame is well-structured and complete.

e Choose the Right Sampling Method: Select representative sampling
for general population studies and probability sampling for statistically
rigorous research.

* Validate Your Sample: Always review your sample distribution to ensure
it aligns with study goals.
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Conclusion

The Sampling module on the Chisquares platform provides robust tools for
researchers to enhance study reliability. By leveraging automated
representative sampling and probability-based selection, users can
streamline the sampling process while maintaining methodological rigor.

For further assistance, access the Help? button in the lower-left for extended
support.
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Getting Started / Data
Collection / Sample
Size

Sample size, a pivotal consideration in research, directly influences the
reliability of study outcomes. Determining the optimal sample size balances
statistical power with practical constraints. The Chisquares Platform allows you
to perform a series of sample size calculation types i.e. Cross-sectional study,
Comparative Study with 2 arms, Comparative study with 3+ arms, Cluster
Randomized trial, Equivalency trials, and Longitudinal study with staggered
entry. Here's a detailed guide on how to calculate sample size.

Getting Started

To use the Sample size module effectively, follow these simple steps:

How to Calculate Sample Size
1. Log in to your Chisquares account.
2. From the dashboard, click on Data Collection in the navigation bar.

3. From the dropdown, click on Sample Size.
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E CHISOUARARES

(D) Dashboard

@ Data Collection A
© Survey Design
¥/ Sampling

[ Sample Size

© External Survey Reports

CollaboWrite v

4. Click on the Start New Sample Size button.
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Make Inferences With Confidence

Unleash the power of adequate sample size for precise and valid results.

Calculate sample sizes for all study types, whether experimental or observational

Recent Sample Size History

Study Category Outcome Type Sample Size Date Time Ac

Longitudinal Study Longitudinal Study with Staggered Entry 14 2770142025 21:35M :

MNon-inferiority trial MNon-inferiority trial 7308 27/01/2025 21:33:29 :

5. Choose the study design to the calculate sample size.
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Sample Size

Calculate sample sizes for all study types, whether experimental or observational

Choose study design

Select an option v
Select an option

Cross-sectional study

Cross-Sectional Study: % as outcome

Cross-Sectional Study: mean as outcome

Comparative study with 2 arms

Two-Arm Comparative Study: % as outcome

Two-Arm Comparative Study: mean as outcome

Comparative study with 3+ arms

Multi-Arm Comparative Study: % as outcome

Multi-Arm Comparative Study: mean as cutcome

Clusterrandomised trials

Cluster-Randornized Two-Arm Trial: % as outcome

Cluster-Randomized Two-Arm Trial: mean as outcome

Cluster-Randomized Multi-Arm Trial: % as outcome

Cluster-Randornized Multi-Arm Trial: mean as outcome
Non-Inferiority Trial

Longitudinal Study with Staggered Entry

Diagnostic Accuracy Study

TEC TS D0 LT POl OIS e ST v

6. Fill in the fields required based on your choice of study design selection.
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Calculate sample sizes for all study types, whether experimental or observational

Choose study design

Cross-Sectional Study: % as outcome w

Lewvel of confidence desired D)
95

Prevalence of outcome @
50

Population size 0]
1000000

Will cluster sampling be performed? {:D
Mo o

Maragin of arror o
5

Anticipated response rate {D
30

)

7. Then click on the Get sample button to get the result.
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Result

Required sample size

Total: 1281

Show reference

8. Click on the Show Reference button to preview the result formula.
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Result

Required sample size

Total: 1281

Formula for Cross-Sectional Study: Categorical Outcome {D

Z: x 7 x (1—m)

5.2

n =

i.; Download Formula

Where:

-nis the required sample size overall

- £9%s the Z-score comresponding to the desired level of confidence (e.g., .94 for a 5% confidence
leval).

.17 is the expected prevalence or proportion of the outcome in the population

-1-r is the probability of the outcome not happening.

- gis the margin of error.

Citation:

Chisquares Inc. Sample Size Calculation for Cross-sectional Studies with Percentage as Outcome.
Available at www.chisquares.com. Accessed Jan 30, 2025.

(L) Copy Citation

Hide reference

Additional Features

e Tooltips: Hover over the information (i) icon next to each field for detailed
explanations.

e Custom Adjustments: Users can modify power and confidence levels as
needed.
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Conclusion

The Sample Size module on Chisquares streamlines the calculation process for
various study designs, ensuring robust and well-powered research. By selecting
the appropriate design and inputting key parameters, users can determine the
optimal sample size for their study.

For further assistance, access the Help? button in the lower-left for extended
support.
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Getting Started /
Collabowrite /
Document Settings

The settings tab

e Submission timeline: When toggled on, the user can determine the start
and end date of the survey which could be in days or weeks.

e Document word limit: This allows to set the maximum word limit for the
whole document. From the dropdown list provided, you can choose between
No limit (default) to set Global limit, set a limit for each section and set both
Global and section limit. Various sections of the document are also made
available for editing their individual word limit.

 Enable Al Writing: Turning it on allows the Al Assistant to generate
document sections, whereas turning it off disables this functionality. When
tuned on also, it avails to the user the opportunity to change the writing
style. This style could be first person singular, first-person plural or in third
person.

e Set tables and figures limit: The drop-down arrows enable to increase or
reduce the total number of tables that will be allowed in the survey.

e Number of references allowed: This feature sets the total number of

references that should be included in the survey. It is dependent on the
researcher.

The Share/export tab
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The Export/Share tab in CollaboWrite allows users to easily share and export
their documents in various formats. This section provides key functionalities to
facilitate collaboration and distribution of content. This on the platform can be
done either in PDF, DOC or Latex formats.

Switch Editor tab

This tab grants the user access to switch between the segmented and classic
editor. With the segmented editor, the document is divided into multiple
segments, making it easier to manage complex write-ups. Each section can be
worked on independently, allowing multiple users to contribute without
conflicts. Writers can focus on specific parts of the document, reducing
distractions from unrelated sections. Once completed, the segmented content
can be merged into a cohesive document for final export.

The Classic Write-Up in CollaboWrite on the other hand, provides a traditional,
continuous document format for seamless writing and editing. Unlike the
segmented approach, it maintains a single, unified text flow, making it ideal for
essays, reports, and narratives that require coherence and readability. This
format allows for smooth transitions between sections, ensuring a natural
writing experience. Users can freely edit, review, and format the content
without interruptions, making it well-suited for solo writing or collaborative
projects that don’t require divided sections.

The Style Tab
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€§3 Settings BS Actions ﬁ Switch to Analysis

Page Style : ®

sample description .
Comment

TYPOGRAPHY
Anonymouse Pro v
Citation
NormalText ~ 1.0 ¢ . h —
) Navigate
B iU L <> A
Style
SPACING
Letter Line @M
@
A
1Al O : 0 Language
Indent

The Style tab in allows users to customize the appearance and formatting of
their documents. It provides options to adjust fonts, text size, line spacing,
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alignment, and color schemes, ensuring a professional and visually appealing
layout. Users can apply predefined styles or create custom formatting to
maintain consistency throughout the document. This tab is particularly useful
for structuring headings, emphasizing key points, and improving readability,
making it ideal for reports, presentations, and academic writing.

The Write Tab
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Al Writing Assistant (B ®
Improve your writing with A . .

.Ommen
Generate document section with Al

% Abstract v @
#/; Introduction ¥ Citation
“A Methods v

% Results

Navig

4]

jak]

L . .
"/« Discussion ¥

% Conclusion E?

% References Style
% Limitations

@
Show more sections @

D

Check
The Write tab serves as the main editor for drafting and refining content. It
offers a clean, distraction-free interface where users can compose and modify
text in real time. With auto-saving, formatting tools, and collaborative editing,
multiple users can work on the document simultaneously without conflicts. This
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tab is designed to streamline the writing process, making it ideal for drafting
reports, articles, research papers, and other structured documents. The tab also
includes Al-powered assistance to generate and structure various segments of a
study, enhancing efficiency and coherence in academic and research writing.

The Translate Tab

The Translate allows users to convert their document into different languages
seamlessly. It provides Al-powered translation, ensuring accuracy while
maintaining the original context and structure of the content. Users can select a
target language and apply translations to specific sections or the entire
document. This feature is particularly useful for multilingual collaboration,
academic publishing, and global accessibility of research materials.
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® preven 0

-] X

£53 Settings 32 Actions | {7 Switchto Analysis

Language (B
Selectlanguage, paraphrase, shorten,
expand, or translate to refine your text.

Set Default Language Expand

Shorten Paraphrase Translate

Translate

Select language, paraphrase, shorten,
expand, ortranslate to refine your text.

Select alanguage

How it works Learn Mare

Translate Your

* Select aword or text from the
document, or paste your
content.

* Youcantranslate up to 500
words ata time.
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The Check Tab

This tab provides tools for reviewing and refining a document to ensure clarity,
accuracy, and consistency. It includes features such as grammar and spelling
checks, plagiarism detection, and readability analysis to enhance the quality of
the text. Users can identify and correct errors, improve sentence structure, and
verify originality before finalizing their work. This tab is essential for ensuring
professional, polished, and high-quality writing, particularly for academic and
research documents.
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Checks (B )
Review your writing with Al Comment
, ™\

E[) Pre-peer review

Qur Al provides a comprehensive @

scientific and editorial review of your Citation

work, ensuring both accuracy in the
science and precisioninthe grammar .

Review Document Navigate

s

Style

%

Language

Check

®

Versions

®

The Version Tab
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Version History (3
Upload New Version Compare Revert @
Mix and Match Backup
Versions

The tab allows users to track and manage different versions of a document. It
provides a version history, enabling users to view previous edits, compare
changes, and restore earlier versions if needed. This feature ensures that
important modifications are recorded, making collaboration more efficient by
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preventing data loss and allowing for easy revision control. It is particularly
useful for academic writing, research papers, and collaborative projects where
multiple contributors are involved.

The Handwrite Tab

The Handwrite feature in CollaboWrite allows users to input text using freehand
writing or stylus support, making it ideal for annotating documents, sketching
diagrams, or writing notes naturally. This feature is particularly useful for users
who prefer a handwritten approach, such as researchers making quick
annotations, educators providing feedback, or individuals drafting ideas visually.
It enhances flexibility by enabling a more intuitive and personalized writing
experience within the document.

The Citation Tab
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o X

Citations
Reference to source information.

Search Citation library

PubMed (Naticnal Library of Medicine) v
Search for a topic or author name

Q

APA(Jones & Lee, 2021) v

No citations found.

The tab helps users manage and insert references seamlessly within their
document. It provides tools for generating, formatting, and organizing citations
in various styles such as APA, MLA, Chicago, and IEEE. The platform also offers
access to numerous reference sources and citation styles, allowing users to
easily find and incorporate relevant sources. Additionally, the tab enables
citations to be searched or imported directly, streamlining the process of
gathering references. Users can add citations manually, import them from
reference management tools, or utilize built-in reference databases. This
feature ensures proper attribution of sources, enhancing efficiency and
accuracy in academic and research writing.
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The Preview

Preview allows users to view their document in a read-only format, providing a
final look at the content before exporting or sharing. This feature ensures that
formatting, structure, and citations appear as intended without the risk of
accidental edits. It is useful for reviewing the document’s layout, verifying
consistency, and making final assessments before submission or publication.

The Publish Tab
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Publish X

Preprint Selection and Author Declarations

Submit to Chisquares Preprint

This document has already been submitted to Chisquares Preprint.

- ——- -—- ---—- View Publication

Peer-Reviewed Journals

Q

string -

. ) . . @ Guidlines
First Year Published --- S5SN(electronic) --- OpenAccess ---
string

. ) . . &2 Guidlines
First Year Published --- SSN(electronic) --- OpenAccess —-—-
string -

. ) . . @ Guidlines
First Year Published --- SSN(electronic) --- OpenAccess ---
string

. ! . ! 2 Guidlines
First Year Published --- SSN(electronic) --- OpenAccess ——
string

) 2 Guidlines
First Year Published ——-  S5SN(electronic) -—— | Onoen Access ——
Cancel Publish

This tab enables users to submit research documents to preprint servers and
peer-reviewed journals. The tab includes an option to submit the document to
Chisquares Preprint, with a status update indicating whether it has already been
submitted. If a submission has been made, details such as the status, date
captured, submission ID, and a link to view the publication are shown.
Additionally, the tab supports submissions to peer-reviewed journals, allowing
users to search for partnered journals and submit their work in just one click.
Journal details, including the first year of publication, electronic ISSN, and open
access availability, are displayed to help users choose the right publication
outlet. Submission guidelines are also accessible for reference. At the bottom of
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the tab, users can either cancel the process or proceed with publishing. This
feature simplifies the submission workflow, making it easier for researchers to
share their work efficiently.
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Getting Started /
Collabowrite /
Documents

Building and Editing Your
Manuscript with CollaboWrite

What Is CollaboWrite?

CollaboWrite is Chisquares’ built-in, Al-enhanced manuscript writing
environment. It combines real-time collaborative editing, structured scientific
templates, citation tools, and automated content generation to streamline the
publishing process. It is seamlessly integrated with the analysis engine so
results from there can be pushed to a project within CollaboWrite.

When to Use It

Use CollaboWrite when you:

Are ready to begin drafting your manuscript

Want to insert tables and figures with auto-generated text

Need a collaborative space for editing, commenting, and versioning

Plan to submit to a journal or preprint server
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Where to Access It

From your Das

CollaboWrite

[ ceHisoumres

@ Dashboard

© DataCollection ~
CollaboWrite

(2 DataAnalysis

{F AiToolkit 7

() SurveyBank

Others

O storage

& Upgrade

® Bilings

& Account Settings

Notifications

hboard, click:
then create or open your project

Q Search anything

Welcome to Chisquares, Josiah!

Surveys Started

® 5 ul

Analysis Started
2

ViewDetails & View Details &

+ Create Survey Write Manuscript | 0 Analyze Data

Show activity for:

Analysis

Responses

No Survey Insights Yet

It looks like there ar
Start collecting re:

todisplayat the moment
your surveys to unlock
and s

Chisquares

- Y XK -
(m Manuscripts Started
=9

View Details &

P Determine Sample & Access Al Toolkit

Recent Notifications

i
\
\
No notification
Youdon'thave any notifications at the mement.

Stay tuned—updates, alerts, andimportant
messages willappear here.

You will enter the writing interface structured like a scientific paper:

e Title Page

e Abstract

¢ Introductio

e Methods

e Results

e Discussion

e References
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* Tables & Figures
e Supplemental Material

You can toggle between the segmented and unsegmented editor.

Key Features and How to Use Them

1. Section Navigation

Use the side panel to jump between manuscript sections. Sections auto-expand
when you add content.

2. Real-Time Collaboration

e Colored cursors show who's editing what
e Edits and comments are synced live across all users

3. Insert Figures, Tables, and Auto-Generated Text

e Click Insert —» Select item
e Chisquares generates structured scientific language based on your results
e Edit as needed

4. Word counter

A Progress Bar tracks completion of major sections and records the number of
words per section.

5. Lock and Unlock Controls

Only Project Owners can lock/unlock the manuscript
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e Prevents unwanted edits during review
e Temporarily unlock to allow batch revisions

6. Writing Assistant

Click Al Help in any section to:
e Summarize content
e Rephrase or restructure paragraphs
e Suggest citation or conclusion phrasing

7. Citation Management

e Add references manually or import from PubMed, BibTeX, or DOI
e Insert citations inline using @ symbol (e.g., @smith2020)
» All references automatically format per selected journal style

8. Author Declarations and ICMJE Forms

CollaboWrite handles:
e Author contributions (via WoHrD index)
e Conflict of interest declarations
e ICMJE form completion and export

9. Version History and Recovery

e Access previous manuscript versions

e View changes, revert, or compare drafts
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e Export any version as Word or PDF
10. Publishing to Preprint or Journal
e Click Publish —» Choose preprint server or export for journal submission

e Assign DOI and generate submission packet

[5 Theimpact ofRising Living Costs on Consumer Spending Habits and Lifestyle Choices o © Preview

JosiahGwar (16

Document v Authors v Sections v @ settings BB Actions @ SwitchtoPlainMode 3 Switch toAnalysis

Q © O Nomaltextv 16 v Av & v @i~ Dy @ BRE xx Page Style u}]
TYPOGRAPHY S
ABSTRACT § % GeneratewithAl Anonymouse Pro v

Introduction: The abstract provides an overview and context for the research, identifying the problem statement and the study's objectives. This study aims to address
the lack of research on the specific impact of rising living costs on consumer spending habits and lifestyle choices. By examining the relationship between these rising spacinG
costs and changes in lifestyle choices, the study seeks to inform public health and policy decisions, particularly in addressing the adverse effects on vulnerable groups.

Methods: The study utilized data from a 2019 survey conducted in the United States with a sample size of 1000 participants. The study population consisted of 0 0
consumers exploring the impact of rising living costs on their spending habits and lifestyle choices. Key measures included consumer spending habits and lifestyle

Syie
choices. The statistical analysis involved descriptive analysis and regression models, using SPSS version 27.00 with a p-value threshold of 0.05. i

Results: The survey received a 85% response rate from a representative sample of the population, including an equal distribution across demographics such as age,

gender, income, and education levels. The prevalence of adjusting lifestyle choices due to rising living costs was reported at 65% of the total population. However,

HEADER
significant differences were found across subgroups, with individuals from lower income levels reporting a higher prevalence of 80% compared to those with higher

income levels at 50%. Regression analysis revealed a positive association between income levels and consumer response to rising living costs (OR = 1.75, 95% CI: 1.12- B coverimage [ o)
2.72, p<0.05). Furthermore, the study identified individuals between the ages of 25-34 as the most affected demographic group in terms of consumer spending ‘T Subtitie [ o]
habits, with a prevalence of 70%. This highlights the need for targeted interventions and support for this age group in managing the impacts of rising living costs. & Autors o©
Conclusion: Based on the findings, it is evident that rising living costs greatly impact consumer spending habits and lifestyle choices. The study highlights the = Tableor Conent ©

significance of income levels as a crucial factor in consumer response and stresses the need for targeted interventions for the most affected demographic groups.
Therefore, it is recommended to educate and provide resources for managing rising living costs, particularly for those with lower incomes. These results have
important implications for programs, practice, policy, and the advancement of the field.

(3 DateUpdated

METHODS i # GeneratewithAl

Methodology: This study was designed as a cross-sectional study, which aimed to examine the perceptions of individuals aged between 18 to 24 years in rural areas.

Confidential

Why Use CollaboWrite?

e Integrates writing, data, and analysis in one place
e Eliminates messy Word files and email chains
e Reduces writing time with structured templates and Al support

Keeps all authors in sync and compliant with journal standards

Managing References and Usin
the Citation Engine
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What Is the Citation Engine?

The Chisquares Citation Engine is a built-in reference management tool that
helps users collect, format, insert, and organize citations and bibliographies
within manuscripts written in CollaboWrite.

When to Use It

Use the Citation Engine when you:
* Need to add inline citations to support your manuscript content
e Want to import references from trusted sources (PubMed, DOI, BibTeX)

e Require correctly formatted bibliographies for different journals

Where to Find It
In CollaboWrite, click:

References » Add New Reference or Manage Citations

How to Add References

=

. Add by DOI

Paste a DOI (Digital Object Identifier)

Chisquares fetches metadata and imports the full citation

2. Search PubMed

Enter author, title, or keywords
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e Select matching entry from results
e Click “Add to Library”

3. Upload a BibTeX File

e Import a full reference library from Zotero, Mendeley, or EndNote

4. Manual Entry

e Fill in citation fields (author, year, title, etc.) manually

How to Use Citations in Your Manuscript

1. Select the text you wish to cite; a tray will display with the citation option,
or

2. Select citation from the side panel to trigger its display.

Chisquares inserts an inline citation and updates the References section
automatically.

Formatting the Reference List

e Select target journal from a dropdown menu (APA, AMA, Vancouver, etc.)
e Chisquares reorders and formats the bibliography automatically

* Updates occur live when citations are added, removed, or edited

Advanced Features

* Recent Citations: Quick access to frequently used references

e Multiple Styles: Easily toggle between journal styles
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e Citation Preview: Hover to preview full citation

Why Use the Citation Engine?
e Eliminates formatting errors
e Saves time by pulling reference data automatically
* Maintains a centralized reference list across collaborators

e Supports reproducibility and submission compliance

Publishing to Preprint Servers and
Journals

What Is Publishing on Chisquares?

Once your manuscript is complete in CollaboWrite, you can either submit it
directly to a journal or publish it on the Chisquares preprint server — complete
with a DOI, metadata, and all supplementary files.

When to Publish

Publish when:

All manuscript sections are completed

Tables, figures, and references are finalized

ICMJE forms and author declarations are filled

The manuscript has been locked by the Project Owner
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Where to Access the Publish Feature
Inside CollaboWrite:

Click Publish in the upper-right corner of the manuscript screen You'll be
prompted to:

=

. Select your Publishing Destination:

Chisquares Preprint Server

External Journal Submission (via export)

N

. Complete required metadata fields
3. Choose included files: manuscript, tables, figures, supplemental material

4. Assign a Digital Object Identifier (DOI) if publishing to preprint

How to Publish to Preprint Server

=

. Click Publish -» Choose Chisquares Preprint Server
2. Fill in:

e Article Title

* Abstract

e Author Order and Affiliations
e Keywords and Subject Areas

3. Upload:

e Final manuscript file (auto-generated or custom)

Tables, figures, appendices (optional)
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4. Confirm Author Declarations and ICMJE Forms
5. Click Submit

Once approved:
e Your article is assigned a DOI

e A public landing page is created for sharing and citation

How to Export for Journal Submission

1. Click Publish - Select target journal

2. Chisquares generates:

e Fully formatted manuscript

e Cover letter template

e Figure files and supplementary material
e Completed author declaration forms

3. Download as a zipped submission package, which is automatically sent via

email. You will also be copied on the communication to keep a record of the
files.

Why Use Chisquares for Publishing?

e Eliminates manual formatting
e Ensures all forms and files are complete

e Saves time preparing submissions
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e Allows early visibility of research via preprint server

Managing Project Versions and
Tracking Changes

What Is Version Control in Chisquares?

Version control in Chisquares enables you to track, manage, and restore
different versions of your manuscript, datasets, and outputs. This functionality
ensures transparency, reversibility, and traceability in collaborative research
projects.

Where to Find Version History
In any CollaboWrite project, go to:

Manuscript Toolbar - Version History

How Version Tracking Works

For Manuscripts
e Every save action is timestamped and stored
e Authors can view a timeline of prior versions
e Options available:
o Compare two versions side-by-side

o Revert to any saved version
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o Download a specific version (Word or PDF)

Why Version Tracking Matters

Supports auditability and reproducibility

Encourages collaborative accountability

Prevents loss of critical content during fast-paced editing

Streamlines journal and preprint submission workflows
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Getting Started / Data
Analysis

The Data Analysis module in the Chisquares platform is designed to help users
uncover trends, make informed decisions, and drive impactful results. This

feature provides an intuitive interface for analyzing collected survey data
efficiently.

Whether you're conducting academic research, business analytics, or
healthcare studies, the Data Analysis module streamlines the process, allowing
you to derive meaningful insights.

Features
The Data Analysis module offers powerful functionalities, including:

Data Processing & Analysis

e Import and analyze survey responses with built-in analytical tools.
e Perform statistical operations to identify trends and patterns.

e Generate visualizations for better data interpretation.

Search, Filter & Sorting Options

e Search Bar - Quickly locate past analyses using keywords, names, or IDs.
* Filter - Narrow down results based on specific parameters.

e Sort - Organize analyses based on predefined criteria (e.qg., date,
relevance).

Automated Insights

© Author name 2025-05-28 Page 456 / 565



Author name Chisquares

Get Al-driven recommendations based on response patterns.

Identify outliers and trends with smart analytics.
Export & Reporting

Export analysis results in multiple formats (CSV, PDF, etc.).

Generate summary reports with actionable insights.

Getting Started

To use the Data Analysis module effectively, follow these simple steps:

1. Accessing Data Analysis Module*

e Log in to your Chisquares account.

e In the left-hand navigation bar, select Data Analysis.
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(1) Dashboard
@ Data Collection v

CollaboWrite v

2 DataAnalysis

7% AiToolkit

4L, Polls

() More

Workspaces

88 View all workspaces

£3 Create aworkspace +

2. Launching the Data Analysis Section
Once you click Data Analysis, you will be taken to the Data Analysis page.

Features on This Page:
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e Intro text and onboarding link.
e A searchable list of recent analyses.

e A prominent Start Analyzing Now button

Data Analysis i

Recent Data Analysis

Search by name, id or keywords Y Filte

No analysis yet!

3. Creating a New Analysis Project

Click the Start Analyzing Now button to create a new project.

Required Inputs:

* Project Title (mandatory)

* Project Description (optional)

After filling in the details, click Start Analyzing to proceed.

Uploading and Managing
Datasets
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What Can You Upload?
Chisquares supports the upload of:

* CSV (.csv)

* Excel (.xls, .xIsx)

 Public datasets (cleaned and curated)

* Survey data collected using the platform itself

Each uploaded dataset becomes part of the current project and can be used for
immediate analysis.

When to Upload a Dataset

Upload a dataset when:

* You begin a new analysis

* You want to use public data stored by Chisquares

* You've collected survey responses through the platform

* You're replacing an old dataset with a newer version

How to Upload
1. Go to the Project.
2. Click on Upload Dataset.

3. Choose a source:
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o Your Device: Upload CSV or Excel
o Your Storage: Use previously uploaded files

o Public Repository: Browse and select from preloaded government/public
datasets

o Collected Surveys: Use data gathered through the Chisquares survey engine

4. Validate file:

o The platform checks file type, structure, and size
o File is converted into a secure and efficient format for internal use

5. Review metadata:

o Dataset name and label

o Number of rows/columns, missing values, date imported

Where to Access Uploaded Data

* Go to the Dataset Codebook (automatically loaded post-upload)

Who Can Upload or View Datasets?
» All collaborators in a project can upload and view datasets

Only Project Owners can delete datasets
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Start A New Analysis
Create a project to uncover insights and drive results!

Project Title *
Name this analysis.

Project Description (optional)

Enter description

4. Importing a Dataset

You'll now choose how to import data into your project.

Import Options:

e [] Upload datasets (CSV, XLSX, JSON)

0 Import from your survey

0 Import from peers

[l Import from other platforms

[l Import from public datasets

Choose the most relevant option for your analysis.
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Data Analysis:

T Upload datasets

Choosayou e tobagi anahang and v ang yous cita Suppote ats: CSV

Chisquares

Import your dataset to start your analysis by choosing an option below.

Import dataset from your survey
~B—,  Seamlesslybiing in your surveydata for n-depth a

248

(]

. Importfrompeers /@y (@) Importfrom otherplatforms
—

5. Uploading a Dataset

OrImportfrom Public dataset

If you select Upload datasets, you'll see a file picker screen.

Steps:

e Select from *Recent Files, My Storage, or manually *Upload*

¢ Click to check the dataset

e Click Import
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Upload Dataset

() Youcanonlyupload one file at atime

@ Recent Files E My Storage (+) Upload

Q Search
Name Size Last Modified
voucher_token_no_header.xlsx 8.35KB Apr22,2025
voucher_tokens_header.xlsx 8.45KB Apr22,2025
dataset (10).xlsx 3410KB  Apr22,2025

0% of memory used (0 Bytes of 14305.11MB)
Public Datasets Cancel m

6. Viewing and Managing Your Dataset
Once the dataset is imported:

Key Elements on Screen:

Dataset information (ID, source, import date, etc.)

List of variables and their types

Buttons for Data Processing, Estimate, Test, and Analysis Wizard.

Prompt to enable Weighted Analysis (optional)

Click Yes to set weights if needed, or No to proceed unweighted.
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dataset(10) ® Rename

#0092-001 0 o @ ishaya@chisquares.com 01-Jan-0001 Storage
i
dataset (10)
SN Variable name Variable Type Actions
1 Unique_ID_Chisquares Categorical BE | 8 summary | & Tags & Notes 2
2 Participant_ID_Chi s Cat I .
articipant_ID_Chisquare stegorica Be batasetlD
Collection_Wave_Chisquares Count BB : Data Source
4 Data_Source_Chisquares Categorical B5E Imported by
DateImported
Date_Collected_Chisquares Categorical Be
Last Modified
Surv squares Cat :
6 Survey_Language_Chisquare stegorical Be e
7 Data_Quality_Score_Chisquares Count ®E : No of Variables (Columns)
. . - No of Participants (Rows)
8 X_0_2_1_0_consent_form Count BE
Completed Columns
9 M_1_country Categorical B8O
B
‘ Weights Specified
20 -
10 X_1_30_1_0_country Count BD :

Step 7: Verify Dataset Information

Chisquares

D,
a8 &7
Unweighted ®
Set Weighted Analysis.
This datasetis currently not weighted. !
Do youwant to weigh this dataset?
Action v
0092-001
Storage

@ ishaya@chisquares.com
22-Apr-2025

01-1an-0001

0.03M8

o

o

7

e Check the Dataset ID and Name at the top left to ensure you're working

on the correct dataset.

e Review the Owner and Import Metadata:
o Imported by: Confirms who uploaded the da

o Date Imported: Date when data was upload

o Number of Variables (Columns) and Parti
quick overview of dataset size.

Step 8: Use the Codebook Panel
Click the Codebook panel (top right) to:

e View detailed metadata of the selected variable.

taset.
ed.

cipants (Rows): Gives a

e See its distribution and value labels (for categorical).

e Check if the variable has missing values or notes.
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Use this before proceeding with analysis to understand your data.

Exploring the Dataset Codebook

What Is the Codebook?

The Dataset Codebook is your control panel for understanding and managing
variables in your uploaded dataset. It provides a live overview of your dataset’s
structure and offers quick access to variable-specific actions like renaming,
recoding, visualization, and more.

When Do You Use It?

Immediately after uploading a dataset or whenever you want to:

Review dataset structure

Check for missing data

Perform basic descriptive stats

Rename, recode, or manage variable types

Where to Find It

Once a dataset is uploaded, Chisquares automatically redirects you to the
Dataset Codebook page.

How to Use the Codebook

1. View Dataset Overview ¢ Dataset label and actual file name
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* Import date and user
e Size: number of rows (observations) and columns (variables)
* Number of missing data

2. Access both Dataset and Variable View Check the box beside the entire
dataset, or beside the specific variable you wish to view its attributes.

* Dataset Attributes (summary of all variables)

* Variable Attributes (details of selected variable)
3. Explore Variables

Click on any variable to see:

* Five-number summary (for numeric variables)

* Frequencies (for categorical variables)

* Unique values and missing counts

4. Edit or Transform Variables

Next to each variable, you can:

Rename or Relabel

Recode values

Respecify Type (e.g., from integer to categorical)

Clone a variable

Delete (with recovery option)
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* Visualize: plot a graph for the variable

* Cross-tabulate with another categorical variable
5. Add Notes and Tags

Tagging helps organize variables:

* Add project-specific notes

* Use searchable tags for easier variable management
6. Review Analysis History

Track all actions taken on the dataset:

* Transformations

* Analyses

* Recode operations

7. Monitor Dataset Modifications

A “Last Modified” tag at the top shows the date and time of the most recent
change.

Who Can Use the Codebook?

e All collaborators can view and interact with the codebook

* Only users with edit privileges can modify variable settings or delete variables

Why Use the Codebook?
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* Gain rapid insight into your dataset’s health and readiness
* Efficiently prepare data for analysis

* Collaborate seamlessly with full traceability of changes

Working with Variables (Rename,
Recode, Clone, Delete)

What Is Variable Management?

Variable management allows you to refine your dataset by renaming labels,
reclassifying types, cleaning values, and performing basic transformations — all
without writing code.

When to Use These Tools

Use these features when:

* Preparing your data for analysis

* Cleaning inconsistent or unclear variable names

* Adjusting variable types (e.g., converting integer to categorical, such as a
socioeconomic status indicator coded as “1”, “2”, “3” which should be treated
as categorical, not numeric)

* Creating working copies or simplified versions of variables

Where to Find These Options
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In the Dataset Codebook or Variable Navigation Bar, hover over or click the
three-dot icon beside any variable to access the following actions:

Actions Menu -» Rename / Recode / Clone / Delete / Respecify Type
1. Rename Variable Label

* Purpose: Make variables easier to understand without affecting the original
data name.

* Use Case: Rename “v1 _age” to “age_at_enrollment”
» Steps:

o Click the three-dot menu -» Rename

o Enter a new label (max 20 characters)

o Save

» Validation:

o Label must be unique

o0 Must use letters, numbers, or underscores only

2. Recode Variable Values

* Purpose: Change values or categories (e.g., merge “Male” and “Other” into
one group)

* Use Case: Combine similar responses into fewer categories
* Modes:
o Visual (drag-and-drop interface)
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o Classic (condition-based logic)
* Features:
o Create new variable or replace original
o Treat selected values as missing
o0 Recover deleted or merged categories
3. Clone Variable
* Purpose: Create an exact copy of a variable to test transformations
» Use Case: Clone “age” as “age_grouped” for categorization
* Steps:
1. Click the three-dot menu - Clone
2. Provide a unique name for the new variable
3. Save
4. Delete Variable
* Purpose: Remove an unwanted variable from your dataset

* Use Case: Remove a variable that was erroneously created to avoid
confusion. * Steps:

1. Click the three-dot menu — Delete
2. Confirm deletion

3. Restore from history using “Recover” option

© Author name 2025-05-28 Page 471 /565



Author name Chisquares

5. Respecify Variable Type

* Purpose: Adjust how a variable is treated during analysis (e.qg., integer vs.
categorical)

* Use Case: Reclassify a scale score as categorical for group comparisons
* Steps:

o Click the three-dot menu — Respecify Type. You can also reclassify variables
from the arrow beside each variable’s classification on the codebook

o Select new type (numeric, categorical, date, string)
o Confirm
* Validations:

o Note that the system automatically ensures that each type switch is
compatible with data format.

o E.g., cannot convert string to numeric unless values are strictly numbers

Why This Matters

Clean, accurate, and well-structured variables: ¢ Improve analysis quality

e Reduce manual errors

Visualizing Variables and Creating
Charts
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What Is Visualization in Chisquares?

Visualization lets you convert variable distributions into clear, customizable
graphics. It helps explore data trends, identify outliers, and generate
publication-ready figures.

When to Visualize Variables
Use visualization to:

* Understand variable distributions

* Compare groups and categories

* Create manuscript-ready figures

* Explore relationships between variables

Where to Find It

You can visualize any variable by:
1. Going to the Dataset Codebook or Variable Navigation Bar
2. Clicking the visualize icon next to a variable

3. Once the visualization is shown, you can change the type into any of the
alternatives shown.

How Visualization Works

1. Default Visualization

* When you click “Visualize,” Chisquares creates a basic histogram by default.
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* Missing values are excluded. ¢ Visualization is done with unweighted data.

Why Visualize?

* Improve understanding of data distribution and spread
* |[dentify errors or outliers before analysis

* Generate figures for publication or peer review

* Save time on formatting and exporting visuals

Transforming Data - From Simple
Calculations to Complex
Recoding

What Is Data Transformation?

Data transformation allows you to modify existing variables or create new ones
from them — whether by performing arithmetic, changing formats, or grouping
values. It's the bridge between raw data and insightful analysis.

When to Use Transformations

Use transformation tools when you need to:

* Convert continuous data into categories (e.g., age groups)
* Calculate new variables (e.g., BMI, income-to-poverty ratio)

* Extract information from strings or dates
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» Standardize formatting for analysis

Where to Access Transformation Tools
There are two main places to initiate transformations:
* From the three-dot menu next to a variable in the Variable Navigation Bar

* From the Data processing panel in the Dataset Codebook

Types of Transformations Available

[0 Single Variable Transformations

* Numeric Adjustments: log, sqrt, exponent, cube, reciprocal
* Scaling and Standardizing

* Extract Date Components: Year, Month, Day

* Calculate Date Differences (vs. a fixed date)

* String Split by Delimiter

* Arithmetic with Constants: Multiply/divide/add/subtract a constant
[0 Recoding Variables

* Visual Recode (Drag & Drop):

o Reclassify categorical or continuous variables

o Merge, rename, isolate or group values

* Classic Recode (Rules-based):
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o Create rules using logical operators (e.g., Age = 18 AND < 35)

[] Composite Variable Generation * Boolean Logic Builder:

o Create categories based on multiple variables (e.g., Male AND Smoker)
« Mathematical Functions:

o Add, subtract, multiply or divide multiple variables

* Date Interval Calculations:

o Number of days/months/years between two date variables

* Unique Combinations:

o Cross-classify two categorical variables

How to Perform a Transformation (Example:
Recoding Age)

1. Click the three-dot icon beside the variable “Age”

N

. Choose Recode — Visual Method

W

. Drag 0-12 into a group and label “Preteens”

4. Drag 13-19 into a group and label “Teens”

5. Continue for “Young Adults”, “Middle-Aged”, “Older Adults”
6. Choose whether to:

o Replace the original variable OR

© Author name 2025-05-28 Page 476 / 565



Author name Chisquares

o Create a new one (e.g., age_grouped)

7. Click Confirm

Who Can Use Transformation Tools?

All project collaborators have access to transformation tools, but only those
with edit permissions can apply irreversible changes like deletion.

Why It Matters

Transforming your data prepares it for meaningful analysis. These tools are
designed for:

* Flexibility (visual or logic-based options)
* Transparency (actions tracked in history)

* Speed (no-code interface with point-and-click)

Running Your First Analysis with
the Estimate Section

What Is the Estimate Section?

The Estimate section is where you generate tables and figures summarizing
your data. This includes population characteristics, mean and prevalence
estimates, trends, and regression models. It supports seamless manuscript
generation by allowing you to insert outputs directly into your document — with
explanatory text.
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When to Use It

Use the Estimate section when you're ready to:

Describe your sample (e.g., age, sex, education)

Report descriptive statistics (means, prevalence)

Examine trends over time or across groups

* Run regressions (logistic, linear, etc.)

Populate your manuscript with text and figures

Where to Find It
Navigate to:
Analysis —» Estimate Section

Then select one of the available modules:

Population Characteristics

Mean Estimates

Prevalence Estimates

Trend Analysis
* Regression Models

* Analysis Wizard (guided setup)

How to Run an Estimate
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Step 1: Select the Population

* Analyze the entire dataset (default), or

* Define a subset using filters (e.g., Age = 18, Gender = Female)
* A live count of matching rows will appear

Step 2: Choose Your Variables

» Select one or more outcome variables (numeric or categorical)
 For stratified analysis, optionally choose grouping variables

» Specify variable types or reclassify if needed

Step 3: Customize Output Settings

* Choose confidence intervals or standard deviations

* Toggle inclusion of missing values

» Set cutoff thresholds for precision (e.g., coefficient of variation)
Step 4: Click “Analyze”

* Chisquares generates a modal popup with:

o Table of estimates

o Figure (auto-generated chart)

o Metadata (population subset, weights, method, etc.)

Step 5: Push to Manuscript

© Author name 2025-05-28 Page 479 / 565



Author name Chisquares

Choose one of the following:

Push Table to Manuscript (adds with text summary)

Push Figure to Manuscript (adds with caption)

Push Both

Download results or share via link/email

Why Use It?

The Estimate section:

* Produces manuscript-ready outputs

* Includes structured text based on results

* Automatically tracks source variables, filters, and settings

* Saves hours on formatting and copy/paste tasks

Using the Regression Analysis
Module

What Is Regression Analysis?

Regression analysis allows you to examine the relationship between one or
more independent variables and a dependent (outcome) variable. It is essential
for uncovering trends, associations, and predictive relationships in your data.

When to Use It
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Use regression when you need to:

» Adjust for confounding variables

* Predict outcomes based on multiple inputs

* Estimate associations between variables (e.g., odds ratios)

* Test hypotheses about linear or non-linear relationships

Where to Find It

Navigate to:
Analysis —» Estimate Section -» Regression Models

You'll find options for:

Linear Regression

Binary Logistic Regression

Probit Regression

Ordinal Logistic Regression

Multinomial Logistic Regression

Poisson and Negative Binomial Models

How to Set Up a Regression Model
Step 1: Choose subsetting of the population

* You may run models on subsets of your dataset or on the whole dataset
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If using a subset of the population, define subset criteria using filters and
operators (e.g., Age = 18)

Step 2: Choose Outcome Variable

* Must be numeric or categorical, depending on model type
* The platform filters variable types based on selected model
Step 3: Choose Predictor Variables

* Use multi-select dropdown to choose independent variables
* Recode or respecify variables if necessary

Step 4: Specify Settings

* Choose reference groups for categorical predictors

» Select data weighting (if applicable)

Step 5: Run the Model

* Click Analyze

* Chisquares displays:

o Regression coefficients

0 95% Confidence Intervals

0 p-values

o Goodness-of-fit indicators (R?, pseudo R?, etc.)

0 Metadata and model diagnostics

© Author name 2025-05-28 Page 482 / 565



Author name Chisquares

Step 6: Push to Manuscript
* Add results as:

o Table only

o Figure only

o Both table and figure

o Full text interpretation

Why Use This Module?

The regression module:

* Ensures model validity with smart defaults and validations
* Generates formatted outputs and interpretations

* Reduces risk of coding errors and inconsistencies

* Supports transparent and reproducible modeling

Creating and Using Tables for
Prevalence and Means

What Are Prevalence and Mean Tables?

These are structured summary tables that show either: « Prevalence: Percent
of the population with a given characteristic

* Mean: Average value of a numeric variable
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These outputs are manuscript-ready and can be stratified by one or more
grouping variables. The tables are designed to mirror what's expected in
scientific publications.

When to Use This Feature

Use when you need to:

 Report percentages or averages

* Compare metrics across subgroups (e.g., age, gender)
* Highlight public health trends or disparities

* Generate tables with text for the Results section

Where to Find It

Go to:

Analysis —» Estimate Section - Prevalence Estimates or Mean Estimates

How to Create a Table
Step 1: Define Population
» Default: Analyze the entire dataset

* Optional: Define a subpopulation using filters (e.g., Gender = Female, Age =
50)

* Live preview shows number of eligible rows

Step 2: Choose Outcome Variables

© Author name 2025-05-28 Page 484 / 565



Author name Chisquares

* For Mean Tables: Only numeric variables are allowed

* For Prevalence Tables: Only categorical variables are allowed

* Use “Show Eligible” button to filter based on variable type

Step 3: Choose Stratification Variables (Optional)

» Select one or more categorical variables to break down results by group
* Automatically generates separate results for each subgroup

Step 4: Customize Display

* Choose output style:

0 Means with standard deviations

0 Means with 95% confidence intervals

* Adjust Coefficient of Variation cutoff to suppress imprecise estimates
Step 5: Click “Analyze”

Chisquares generates:

* A table with your results

* A figure for visual summary

* Metadata on filters, stratification, and weights used

What You Can Do With the Output

* Push Table to Manuscript: Inserts formatted table and descriptive text

© Author name 2025-05-28 Page 485 / 565



Author name Chisquares

Push Figure to Manuscript: Inserts graph only

Push Both: Complete results + graphics

Download Table: Save locally as CSV or Excel

Share Results: Send link to collaborators

Why Use This?
» Automates formatting for publication
 Built-in logic ensures accurate stratification and interpretation

* Saves hours on manual calculations and chart building

Performing Trend Analyses Across
Time or Groups

What Is Trend Analysis?

Trend analysis allows you to evaluate how a variable changes across time or
across categories such as geographic regions or demographic groups. It is
especially useful in epidemiological and public health studies to detect patterns
and shifts.

When to Use Trend Analysis
Use trend analysis to:

* Detect increases or decreases in prevalence or means
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* |[dentify seasonal or regional variations

* Evaluate intervention effects over time

Where to Access It

The trend analysis feature is not a stand-alone feature but is nested within
Mean estimate or Prevalence estimate set-ups. There is a checkbox, which
when enabled, allows the user to supply the time variable for trend, which must
be an integer variable.

To access trend analysis, navigate to:

Analysis —» Estimate Section -Mean/Prevalence Estimates Trend
Analysis checkbox

How to Run a Trend Analysis

Step 1: Select the Population

* Analyze full dataset or define a subset (e.g., Females age = 50)

» Use filters to define subgroups

» System displays eligible rows in real-time

Step 2: Choose the Outcome Variable

» Select a categorical or numeric variable whose trend you want to assess
* Examples: smoking status, income level, BMI

Step 3: Choose the Trend Variable
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* Select the variable that defines time or group order

* Must be ordinal (e.qg., Year, Age Group, Region Rank)

» Use respecify tool if your trend variable is misclassified

Step 4: Optional - Stratify by Additional Variables

* Add a secondary grouping variable (e.g., Gender)

* Enables side-by-side trend comparison

Step 5: Run the Analysis

* Click Analyze

* Chisquares generates:

o A line chart visualizing the trend

o A trend table with summary statistics

o Statistical output including p-values for linear trend (if applicable)
o Metadata about dataset, filters, and groupings

Step 6: Export or Insert Into Manuscript

* Push figure, table, or both to the manuscript with accompanying text

* Download as image/CSV or share a link

Why Use This?

* Visually summarize changes over time or ordered categories
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* Automatically test for statistical significance of trends
* Quickly populate your manuscript with interpretable figures

* Saves time generating graphs and formatting text

Using the Analysis Wizard (for
Beginners)

What Is the Analysis Wizard?

The Analysis Wizard is a guided, step-by-step assistant that helps new or non-
technical users set up their analyses quickly and accurately. It simplifies the
decision-making process by suggesting options and validating choices at each
stage.

When to Use It

Use the wizard if you:
* Are unfamiliar with statistical methods
* Want help selecting variables, models, or settings

* Prefer a conversational setup process

Where to Find It
Navigate to:

Analysis —» Analysis Wizard
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How the Wizard Works

Step 1: Choose One Main/Primary Outcome (1 single variable)
* Choose the main outcome variable

» Specify or confirm its type

Step 2: Choose 1-5 Secondary Outcomes

* Choose your secondary outcome variables (numeric or categorical) * Specify
or confirm their type

* The wizard checks variable type and compatibility
Step 3: Select Main Predictor or Exposure Variable
* Choose the main predictor variable

* Specify or confirm its type

Step 4: Choose the Demographic or other key variables (e.g.,
confounders)

* Choose independent variables for regression

» Select categorical variables to stratify outputs
* Wizard filters available options by type

Step 5: Review Summary

* The Wizard displays your selections:

o Population characteristics
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o Outcome and predictors
o Type of analysis suggested
Step 6: Run Analysis

* Click Continue to launch the appropriate module (e.g., regression,
prevalence, trend)

* Output is generated as usual with table, figure, and metadata
Step 7: Push Results to Manuscript
* Choose to push outputs directly into your manuscript

* Download, export, or share with your collaborators

Why Use the Wizard?

* Speeds up analysis setup

* Removes guesswork for beginners

* Prevents invalid selections and incompatible inputs

* Provides explanations and examples along the way

Exporting, Sharing, and Saving
Your Results

What Can You Export or Share?
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Once your analysis is complete, you can export or share: » Tables (CSV, Excel,
or HTML)

* Figures (PNG or SVG)
* Auto-generated text (editable)

e Full datasets or transformed versions

When to Export or Share

* Finalizing your manuscript

* Collaborating with co-authors or reviewers
* Presenting your results externally

» Backing up key outputs

Where to Access Export and Sharing Options
From any modal or result popup:

Click Download, Share, or Push to Manuscript buttons at the bottom You
can also access:

» Data Export tools from the Dataset Codebook

Exporting Results

Tables

* Export as CSV, Excel, or HTML
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* Automatically formatted for manuscript or submission
Figures
* Download as PNG (for presentations)
Auto-Generated Text
e Text pushed to the manuscript can be copied, exported, or edited directly
Step 9: Prepare Your Data
Click the Data Processing dropdown for options such as:

e Clean Data: Handle missing values, remove duplicates.
* Recode Variables: Combine or modify values in categorical variables.

e Create Derived Variables: Generate new variables from existing ones.
Ensure your dataset is tidy and formatted before running tests.
Step 10: Choose Analysis Type
You have three main options:

1. Estimate
Use this when you want to:

e Compute descriptive statistics (e.g., mean, median, proportion).

e Estimate confidence intervals.

2. Test

e Use this to perform parametric and non-parametric statistical tests.

e Select your test from the Test dropdown menu.
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3. Analysis Wizard
For guided analysis:

e Click Analysis Wizard to launch a step-by-step assistant.

¢ |deal for non-technical users or those unfamiliar with stats.

Additional Features

Actions Menu (for Each Variable) Each variable has an Actions column with
icons for:

e Viewing variable distribution.
e Editing metadata or applying transformations.

e Tagging for quick filtering.
Weights & Modes

* Analysis Mode: Unweighted indicates that weights are not applied.

e If weights are needed, use Data Processing > Apply Weighted
Analysis.

Best Practices

e Always start with a Codebook review before analysis.
e Tag key variables to organize large datasets.
* Use Notes to document analytical assumptions or data issues.

e Periodically export or back up analysis from the Analysis History.

Conclusion
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The Chisquares Data Analysis module is a powerful tool for transforming survey
responses into actionable insights. With an intuitive design and robust filtering
options, users can efficiently analyze their data and make informed decisions.

For further assistance, access the Help? button in the lower-left for extended
support.
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Getting Started / Al
Research Toolkit

The Al Research Toolkit on the Chisquares Platform is an intuitive and
intelligent module designed to streamline your research processes. Whether
drafting a proposal, crafting a journal cover letter, generating research
questions, or developing consent forms, this toolkit leverages Al to accelerate
your research workflow.

Each tool within the module offers simple input fields tailored to specific
research needs. Users are encouraged to refine and customize Al-generated
content to ensure accuracy and relevance.

[E cHisaurres ([ AlTookit -

@ Dashboard

AlResearch Toolkit -

grants, research questions, and manuscripts with our Al assistant support. Justinput your topic, and get the resuits you need, ready to download. Simple ov
Yoy
L]

fast, and effective

Choose a section that suit your expected outcome ‘

S g8 B
AlResearch Proposal Builder AlJournal Cover Letter Writer Al Consent Form Generator

o

Al Research Question Generator

Helps you develop

Accessing the Toolkit

1. Log into your Chisquares account at l-r:https://chisquares.com.
2. Navigate to the Al Toolkit section.

3. Select the desired tool from the tool tabs:
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[e]

Al Research Proposal Builder

[e]

Al Journal Cover Letter Writer

o

Al Consent Form Generator

(o]

Al Research Question Generator

You may switch tools using the Switch Tools dropdown menu at any time
without losing saved progress.

Tool-by-Tool Guide

Tool 1: Al Research Proposal
Builder

Purpose: Guides users step-by-step in creating a structured and compelling
research proposal.

Input Fields:

* Project Title (Required). Enter the title of your proposed research.

 Research ldea (Required). Describe your idea, including elements of
person, place, and time (Max 500 characters).

e Study Type (Required). Choose the appropriate study design (e.qg.,
Prospective Cohort, Cross-Sectional).

e Location (Required). Select the country where the research will be
conducted.

¢ Research Team:
o Name: Enter full name.

o Qualification: Select the qualification from the dropdown.
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o Role: Choose the role (e.qg., Principal Investigator, Co-Investigator).

o Relevant Experience: Describe each member’s relevant experience
(Max 500 characters).

o Use "Add Team Member" to include additional personnel.

Actions Buttons:

e Create Proposal: Generates and displays the Al-powered proposal.

e Cancel: Clears the form without saving.
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Al Research Proposal Builder SwitchTools v | X

Helps you create a comprehensive and persuasive research proposal that you can refine further.
Project Title*

Enter project title

Researchldea *

Enter your research description, including elements of person, place, and time

“
0 /500 characters left

Choose Study Type*

study type v

Please choose where this research will be conducted*

Select country v

ResearchTeam *

MName Qualification Role

Enter full name Select V Selectrole e

Relevant Experience

Enter relevant experience

A
0 /500 characters left

+ Addteammember

-~ " _
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wance

Tool 2: Al Journal Cover Letter
Writer

Purpose: Automatically creates a polished and customized cover letter for
journal submissions.

Input Fields:

* Name of Journal (Required). Enter the full name of the target journal (Max
500 characters).

* Manuscript Title (Required): Provide the title of your manuscript (Max 500
characters).

e Abstract (Required). Paste the abstract of your manuscript (Max 5000
characters).

Actions Buttons:

e Create Cover Letter: Generates a ready-to-use cover letter.

e Cancel: Clears the form.
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Al Journal Cover Letter Writer SwitchTools v | X

Autormatically creates a personalized and compelling cover letter to accompany your manuscript
submissions.

MName of Jlournal *

Enter the name of the target journal

0 /500 characters left
Manuscript Title *

Enter manuscript title

0 /500 characters left
Enter your Manuscript’s abstract *

Enter your manuscript's abstract

4

0 /5000 characters left

Cancel Create Cover Letter
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Tool 3: Al Consent Form
Generator

Purpose: Generates ethically compliant and participant-friendly consent forms.

Input Fields:

e Title of Project (Required). Provide the project title.
e Purpose of Project (Required). Describe the study’s purpose.
* Project Sponsor (Required). Name the funding sponsor.

* Estimated Survey Time (Required). Specify how long the survey will take
(in minutes).

e Data Usage (Required). Explain how the information will be used.

* Benefits or Harms (Required). Describe any potential risks or benefits to
participants.

¢ Additional Conditions: (Optional checkboxes)
o Study involves invasive procedures

o Study approved by an ethical review board
o Study collects identifiable information

o Study includes financial incentives

Actions Buttons:

e Generate Consent Form: Creates the participant consent document.

e Cancel: Clears the form.
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Al Consent Form Generator SwitchTools ~ | X

Creates clear, comprehensive, and compliant consent forms for your research, ensuring ethical
practices andinformed participant consent.

Title of Project *

Enter project title

Purpose of Project *

Enter purpose of project

Project Sponsor*

Enter sponsor's name

How many minutes does the survey take? *

Estimated survey time

How will the information be used? *

Explain how the collected information will be utilized

Please describe any foreseeable benefits or harms *

Outline any potential benefits orharms orrisks for participants

Please select any of the following that apply

Studyinvolves invasive proceduresie.q., Study has been approved by an ethical
injections) review board
Study collects identifiable information Study Involves financial incentives
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Tool 4: Al Research Question
Generator

Purpose: Helps formulate clear, concise, and impactful research questions.

Input Fields:

* Research Title (Required). State the title of your research.

 Research ldea (Required). Provide a brief description of your idea.

Actions Buttons:

e Generate Questions: Outputs a list of relevant research questions.

e Cancel: Clears the form.
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Al Research Question Generator SwitchTools v~ | X

Helps you develop focused and impactful research questions that drive meaningful and relevant
research outcomes.

Research Title*

Enter project title

Researchidea™

Enter your description

Cancel Generate Questions
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History and Document
Management

The toolkit provides access to all previously generated content for quick
reference and reuse.

Viewing History:

e Click the "History" button to open a searchable and filterable list.

e Each entry includes:
o S/N (Serial Number)

o Title
o Category (Proposal, Cover Letter, Consent, Questions)
o Created Date

o Actions (View)

Filter Options:

e Search by Title or Keyword

e Filter by Tool (Proposal Builder, Cover Letter Generator, Consent Form
Generator, Research Questions Generator)

* New Journal suggestion: New Journal suggestion dropdown menu enable
easy navigation back to any of the tools.

Sample Entries:
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[ cHisQuRArEsS AlToolkit &

(@ Dashboard

7

/History

AlResearchToolkit #-

@ Michael Adio

Create grants, research questions, and manuscripts with our Al assistant support. Justinput your topic, and get the results you need, ready to download. Simple.

fast, a

Chisquares

@

New Journal suggestion v

% Filter v

SN Title Category Created Date Actions

1 Assessment of Workplace Ergonomics and lts Impact Consent Form Generator Tdaysago View

2 Workplace Ergonomics and Employee Well-being: AnA. Cover Letter Generator Tdaysago View

3 Impact of Air Pollution on Respiratory Health Amon. Proposal Builder Tdaysago View

4 Effects of Chronic Stress on Cardiovascular Health Research Question Generator Tdaysago View

5 Impact of Air Pollution on Respiratory Health Amon. Proposal Builder 26Mar 2025 View

6 Workplace Ergonomics and Employee Well-being: AnA. Cover Letter Generator 26Mar 2025 View

7 Assessment of Workplace Ergonomics and lts Impact Consent Form Generator 26Mar 2025 View

8 Effects of Chronic Stress on Cardiovascular Health Research Question Generator 26Mar 2025 View

9 Assessment of Workplace Ergonomics and lts Impact Consent Form Generator 26Mar 2025 View

10 Knowledge, practice, and challenges of diabetes fo, Cover Letter Generator 26Mar2025 View
Items perpage (10 v| Showing1-10of 18 results <Previous 1 2 Next >

Output Management and Important
Notice

Each generated output is accompanied by the following:

© Author name

Delete Icon Deletes the generated result

Share Link: Generates a Shareable URL.

2025-05-28

Al Generated Result: The final draft created by the Al.

Copy Content: Copies the text to clipboard.

Download [Document Typel: Saves the file in a downloadable format.

Page 507 / 565



Author name

[E cHisaurres AlToolkit  setaversior

(@ Dashboard

IE AiToolkit

@ Michael Adio

/ Research Question Details
« Back

YourRequest

Categories Question Generator | Date

ated: March25,2025 | CrossSectiona!
itle

Addiction and learning outcome

(® Important Reminder

The Chisquares Platform uses Al to generate content quickly, but userinput s es sential for customizing and refining the final output. While Al provid:

Chisquares

framework, it
perfectly aligned withthe text due to automatic search. Please review and adjust the content to ensure accuracy and relevance to your specific needs.

notbe

Al Generated Result

| [ Copy Content || & ShareLink
Q Istherea i ictionand I

|| ® Download Questions

Aim: Investigate the relationship between addiction and
Objectives:

ic per incoll tudents.

« Objective 1: Analyze the prevalence of addiction among college students.

« Objective 2: Examine the impact of addiction on academic achievement.

« Objective 3: Investigate potential demographic factors that may influence the relationship between addiction and academic performance
Hypothesis: There willbe anegative correlation between addiction and academic performance in college students

Aim 2: Compare ing outcomes of indivi ith

Objectives:

ion to those without addiction in the workplace.

« Objective I: Examine the differences in productivity between individuals with addiction and those without.
« Objective 2: Analyze the impact of addiction onjob performance

« Objective 3: Investigate potential demographic or occupational factors that may moderate the relationship between addiction and job performance

Important Reminder:

The Chisquares Platform uses Al to generate content quickly, but user input
is essential for customizing and refining the final output. While Al provides
a strong framework, it may occasionally make errors, and references may
not be perfectly aligned with the text due to automatic search. Please

review and adjust the content to ensure accuracy and relevance to your
specific needs.
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Important Notes

e While the toolkit uses Al to generate accurate and formatted content, users
must review and customize the outputs to ensure relevance and
correctness.

e Reference lists, if included, may not always align perfectly. Always verify
sources before submission.

e Documents are intended as first drafts to speed up your writing process,
not final submissions.

Frequently Asked Questions
(FAQs)

Q: Can | use the Al output directly in my submission?
A: You should review and revise all Al-generated content for accuracy, tone, and

alignment with your objectives.

Q: Can I exit the Al Toolkit module while content generation is in
progress?

A: Yes, you can. Once content generation begins, it will continue running in the
background. You can access the generated content anytime via the History tab,
where all drafts are saved for review and editing.

Q: Is the content saved automatically?
A: Yes. Every generated file is saved to your account under History.

Support

For technical assistance, feature requests, or bug reports, contact our support
team at info@chisquares.com or visit our help center.

© Author name 2025-05-28 Page 509 / 565


https://app.chisquares.com/chisquares-docs/docs/mailto:info@chisquares.com

Author name Chisquares

Stay productive and elevate your research with the Chisquares Al Research
Toolkit.

© Author name 2025-05-28 Page 510/ 565



Author name Chisquares

Getting Started /
SURVEY BANK

The Survey Bank on the Chisquares platform provides users with access to a
meticulously curated collection of survey questions designed to enhance your
data collection efforts. This feature promotes knowledge sharing and
collaboration by allowing users to contribute their unique survey questions to
the database. With easy exploration and contribution capabilities, the Survey
Bank is your go-to resource for efficient survey design and development.

Features

The Survey Bank offers two primary functionalities designed to streamline your
survey creation process:

Explore

e Browse the extensive question bank to save time on survey development.
e Avoid duplicating questions by leveraging existing, validated options.

e Search and filter questions by categories, topics, or research objectives.

Contribute

e Add your survey questions to enrich the public database.

e Support the generation and regeneration of knowledge within the research
community.

e Ensure your contributions are credited and visible to other researchers on
the platform.

© Author name 2025-05-28 Page 511 /565



Author name Chisquares

Getting Started

To use the Survey Bank effectively, follow these simple steps:

Accessing the Survey Bank

1. Log into your Chisquares account.

2. Navigate to the left-hand sidebar and select More from the navigation
menu, if Survey Bank is not already pinned to the menu.

3. Click on Survey Bank
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EEHIEIJIJFIR'EE l

() Dashboard

@ Data Collection v
CollaboWrite

2 Data Analysis

7% AiToolkit e

(3 SurveyBank

Others

(O Storage

{% Upgrade

(&) Billings

o lliya Ishaya (1) Help?
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Chisquares

Page 513 /565



Author name Chisquares

4. Once the Survey Bank interface loads, choose between the two options
displayed under the Get Started section:

o Explore: Browse and select questions from the database.

o Contribute: Upload your survey questions for public sharing.

Welcome to our Survey Bank! ".e /

Get Started

Explore Contribute

Exploring the Question Bank
1. Click the Explore icon.

2. Select a category from which you desire to explore surveys (you can skip)

© Author name 2025-05-28 Page 514 / 565



Author name Chisquares

Explore Our Question Bank @l

VYOUWSNE 10 explone sutveys from

. Skip categaory selection »

g .- A -
™ ] 3 _ .
1 4 e D
Event/Program Related Health and Wellness Scientific Research Surveys Education/Evaluation

-
-

L

=.
be
3|

Customer/Client-related Legal/Compliance Selection, Recruitment and

3. Preview selected questions, ensuring relevance to your survey project, and
click on Add to Survey

Select acategory you would ke to explore
Seigntife Research Surveys e D BYE m

Scientific Research Surveys Survey Topics @ Quastions = Sortby: Recently Added

Filter by sub-categories Select All Questions on this Page (66) Addt sureey

How would you describe your primary sexual orientation? Flease

T 0N ANGWEr Deow.

-
B indectious Diseases

Enviranmental Health (] Haow long ago did you stop taking your HIV treatment as prescribed? Plaase give your best estimate and select one answer below:
w
ronic Dis uch
o ]
Which of the following do you think are the reasons for not achieving the viral suppression (i.e. viral load above 50 coples per millilites)?
w

4. Choose a survey to add the selected questions to and click on Continue to
Import Question(s)
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Choose a survey to add the selected questions to X
Q
Status
S/N Survey Title
1 Mental Health Status and Economic Hardship: A study among Urban Residents in Nigeria Prelaunched
< Previous 1 Mext >

Itemsperpage 1000 »  Showinglof lresults

Continue tolmport Question(s) >

Contributing to the Question Bank
1. Click the Contribute icon.

2. Click on Add to Survey Bank

€ Contribute

Choose from the options below

Select ona of the options
Add to Survey Bank

Add from Existing Survey
(@ imporn fromWord Document

(3 import from Exeel Document

3. Choose the source you are adding from.
4. Follow the instructions for each of the question sources to add questions to

the survey bank.
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Benefits

e Time-Saving: Quickly find pre-designed questions to enhance your surveys.

e Standardization: Use validated and expertly crafted survey content to
maintain high research standards.

e Collaboration: Actively contribute to a growing knowledge pool that
supports global research efforts.

Additional Information

e Data Privacy: Chisquares ensures that all publicly shared survey questions
are anonymized to protect proprietary research and intellectual property.

e Approval Process: Contributed questions undergo a verification process to
ensure quality and relevance.

e Support: For assistance or inquiries, click on the Help? button at the
bottom-left of the navigation bar or contact Chisquares support.

Conclusion

The Survey Bank is designed to be an essential tool for researchers and survey
designers. By providing a platform for exploration and contribution, Chisquares
enables users to efficiently create high-quality surveys while promoting
collaboration and innovation in research design. Dive into the Survey Bank
today and unlock new possibilities for your projects!
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Overview

The Storage System provides a seamless way to manage and organize files
efficiently. Users can upload, store, and access their files from different
locations. This manual will guide you through the functionalities and features
available within the storage system.

Accessing the Billing Section

e Log in to your Chisquares account.
e Navigate to the Storage tab in your dashboard.

o Full View Mode: The Storage option is located in the left pane under the
"Others" section.

o Collapsed Menu Mode: Click on the Storage icon ([]) to access the
Storage.
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User Interface Overview

®F ¥ Upgrade @ New en v o A4 @

Storage

Storage

All Your Files, One Place: Findable, Accessible, Interoperable, Reusable!

Special folder

0021

Recentfiles

Q search

Name
SPF

B Group.png

I% voucher_token_no_header.x

B information_security_policy

B freepik__upload__74312 jpeg

B 1pdr

B 1pg

B voucher_tokens_header.xisx

I% sample csv

B

Screenshot 2024-10-23 at 2

File type

Size

303Bytes

8.4KB

10.8KB

110.5KB

409.8KB

293.3KB

8.4KB

77 Bytes

867.1KB

Q. Searchanything

Modified Date

Feb1,2025

Dec13,2024

Feb 3,2025

Mar 6,2025

Jané,2025

Jan23,2025

Feb7,2025

Feb 3,2025

Dec13,2024

Nov 21,2024

Actions

Chisquares

Storage

14305.2 MB free

-55355Bytes space used

Details

@ Documents
9files

lB Video
Ofiles

Audio
&) oner

B o
24fles

The storage interface is divided into several key sections:

© Author name

2025-05-28

File Details: Categorizes files by type and size.

Action Buttons: Upload files and create folders.

Special Folder: A designated space for important files.

Storage Usage: Shows available storage and used space.

Recent Files: Displays the latest files uploaded or modified.

139.5KB
0Bytes
0Bytes

6.9MB
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Functionalities and Features

Uploading Files

Users can upload files into the storage system by clicking the Upload button.
Upon clicking, the following interface is displayed:

Steps to Upload a File:

1. Click the Upload button.

N

. A prompt appears with the option to drop files, browse files, or import from:

My Device

Dropbox

Google Drive

Link
3. Select a file and upload it.

Note: Only one file can be uploaded at a time.

Managing Storage

Under the My Storage tab, users can view and manage files. The displayed
interface is:

Actions in My Storage:
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* View Recent Files: Lists recently modified or uploaded files.
¢ Delete or Move Files: Available in the action menu for each file.

e Search Files: Use the search bar to find specific files quickly.

4.3 Creating a Folder

Users can create folders to organize files efficiently. Clicking the Create Folder
button brings up the following prompt:

Steps to Create a Folder:
1. Click the Create Folder button.
2. Enter a folder name.

3. Click Save Changes to finalize or Cancel to discard.
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Storage Details & Management

Users can track storage usage through the Storage section. This includes:
e Documents: Number of document files and total size.
e Images: Number of image files and total size.
e Videos & Audio: Number of media files and total size.

e Others: Any other file types stored.
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Storage Upgrade

If additional space is required, users can click the Upgrade button to purchase
more storage or explore alternative options.
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Summary of Action Buttons

Button Functionality
Upload Uploads a single file to storage
Create Folder  Creates a new folder
Upgrade Expands storage capacity
Cancel Cancels an ongoing action

Save Changes Saves the created folder

This manual provides a structured approach to using the Storage System
effectively. For additional support, visit the Help Center or contact technical
support.
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Getting Started /
Upgrade

Chisquares offers flexible subscription plans to suit different user needs,
ranging from individual researchers to large organizations. This guide provides
a step-by-step process for selecting and upgrading a subscription plan.

Accessing the Upgrade Section

1. Log in to your Chisquares account.
2. Navigate to the Upgrade tab in your dashboard.

e (Full View Mode: The Upgrade option is located on the left pane under the
"Others" section.

e Collapsed Menu Mode: Click on the Upgrade icon (5) to access the
Upgrade.)

Individual Subscription Plans

Chisquares offers four individual plans, available on a monthly or annual basis.
Users can save up to 15% by choosing an annual subscription.

Plan Options

Monthly Individual Plan
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Upgrade

Selectaplanthat wil be the best fit foryou.

Q Searchanything... ®F

Monthly Annually Saveup to15% Annually!

¢ Upgrade

Chisquares

@ New envo [9@

Individual Plan OrganisationPlan

Basic Plan
$49.00/montn

@ EverythinginFree Plan

Free Plan
$0.00/montn

@ Sample Size Caleulator
@ sampling Toolkit @ Descriptive Statistics
@ SurveyBank @ AlFeatures

@ PushtoManuscripts

Choose This Plan

@ Analysis Suggester

@ Unlimited Documents

Choose This Plan

Standard Plan
$69.00/montn

@ Everything in Basic Plan

© Collabowrite full Al

@ Surveys: Unlimited

@ Quiz/Exammode(No certificate)

@ Manual Translations

Choose This Plan

Professional Plan
$99.00/monn

@ Allfrom Standard Plan

@ AlTranslation (unlimited)

© Quiz/Exam mode(With certificate)
@ PushtoManuscripts (unlimited)

@ Final Comparisontable

Choose This Plan

Yearly Individual Plan

Upgrade

Select aplan that will be the best fit for you

Q Searchanything... #F

Monthly Annually | Saveupto15% Annually!

om0 O Q

Individual Plan Organisation Plan

Basic Plan
$529.00/year

@ EverythinginFree Plan

FreePlan
$0.00/year
@ Sample Size Calculator

@ Descriptive Statistics
© AlFeatures

@ Sampling Toolkit
@ SurveyBank

@ Analysis Suggester @ PushtoManuscripts

Choose This Plan

@ Unlimited Documents

Choose This Plan

Standard Plan
$745.00/year

@ Everythingin Basic Plan

© Collabowrite full Al

@ Surveys: Unlimited

@ Quiz/Exam mode(No certificate)

@ Manual Translations

Choose This Plan

Professional Plan “oent@er
$1,069.00/ear

@ Allfrom Standard Plan

@ AlTranslation (unlimited)

@ Quiz/Exam mode(With certificate)
@ PushtoManuscripts (unlimited)

@ Final Comparison table

How to Upgrade

1. Navigate to the Plan Upgrade section on your Chisquares dashboard.

2. Select the Individual Plan option.

3. Choose a monthly or annual subscription.

4. Click “Compare Plans” to review features.

5. Click “Choose This Plan” under your preferred option.

6. Complete the payment process.
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7. Your plan will be updated immediately upon successful payment.

Organizational Subscription
Plans

For teams and institutions, Chisquares offers Organizational Plans with
additional benefits such as 24/7 support and customized ad hoc assistance.
Members receive a unigue Organizational License Code, allowing them to
access premium features from their individual accounts.

Organizational Plan Pricing

Plan Options

Monthly Organization Plan

Q Searchanything ®F New en v ° 14 @
Upgrade

Select aplanthat will be the best fit foryou
Organisation Plan

Organisational Subscription Plans

Check a single box to see the monthly and annual subscription cost. You can check out immediately or contact our sales department for more tailored offerings. Access to every individual professional feature is provided with any
organisational plan. In addition, erganisational plans offer 24;7 support and customised ad hoc help. When you signup, you'llreceive a unique organisational code. This code lets your organisation's members access features from
their own personal accounts, to get your organisationlicence code contact sales

Save up to15% Annually!
Number of people in the organisation Academia Government Corperations Non-profits
2-5
6-10
1n-99
100-1,500
501-1,000
1,001-5,000
5,001-10,000
10,000- 999,999

Pricing

Yearly Organization Plan
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Q Searchanything BF £ Upgrade New en v o j? @

Select a planthat will be the best fit for you.
P Organisation Plan

Upgrade

Organisational Subscription Plans

Checka single box to see the momh\y and annual subscription cost. You cancheck oﬂummedwaleu orcontact our sales department for more tailored oﬂenngs Access to everyindividual professional feature is provided with any
organisational plan. In addition, organisational plans offer 24/7 support and customised ad hoc help. Whenyou signup, you'll receive a unique organisational code. This code lets your organisation's members access features from

their own personal accounts, to get your organisation licence code contact sales

e

Number of people in the organisation Academia Government Corporations Non-profits
2-5 o o] (o] (o]
6-10 @] o [e) o
n-99 (e} (e} O O
100-1,500 (e} (] O O
501-1,000 o)

1,001-5,000 o)

5,001-10,000 o)

10,000- 999,999 O

Pricing

4.2 How to Subscribe to an Organizational
Plan

1. Navigate to the Plan Upgrade section.

2. Select Organizational Subscription Plans.

3. Choose a monthly or annual billing cycle.

4. Select the number of users in your organization.

5. Click “Contact Sales” to receive a custom quote.

6. After purchase, receive an Organizational License Code.

7. Distribute the code to your team for premium feature access.
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5. Compare Plans

Chisquares

Easily explore the benefits of each plan and choose the one that suits your

needs best.

Q Searchanything

Compare Plans
Explore the benefits of each plan and choose the one that suits your needs best. Upgrade today and unlock new features!

®F

o w0 @@

Features Free Basic Standard Professional
Active Surveys 1(QuickForm) 4 Survey Unlimited Unlimited
Pilct / Longitudinal Surveys X X v v
Passwor o/ Outbreak Surveys x X X v
AlToolkit x Zitems/type/month Sitems/type/montt Unlimited
Analysis Suggeste v v v v
Descriptive Statistics v v v v
Multivariable Analys's x x v v
AlTranslation P: Pay-as-you-go Pay-as-you-go
Manual Translation x x v v
Quiz/Exam Mode X X Without Nith
Collabolrite Al Features e v v v
Push to Manuscripts 2Papers 5Pap: Uniimited Unlimited
ResearchServices (IRB, SAP) X X X Included
Price (annual plan broken monthly) $0 $529 $745 $1069

# Needhands-on help? Talk to an expert and find the best plan foryourteam ntact

6. Need Assistance?

For hands-on support in choosing the right plan, contact our Customer Support

Team:
e Website: Chisquares.com

e Email: support@chisquares.com

Upgrade today and unlock powerful features to enhance your research!
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Getting Started / Billing

The Billing section on the Chisquares platform allows users to manage their
payment details, view invoices, and handle team member billing permissions.
This guide provides a step-by-step walkthrough of the billing interface and its
functionalities.

E CHISOQUARES Q Search anything ®BF 6 Upgrade @ New en v o @

Billing

L% AiToolkit /- Manage your billing and payment details Click here to learn how

() SurveyBank

Professional Plan (Individual Plan)

' Upgrade Plan
Billed Annually at $1069.00 - -
Others
10 months 1day remaining Next Payment: Mar 24,2026
® Storage
¢ Upgrade Billing History Team Member
|| @ Bilings Search by invoice number ¢’ Filter v

& Account Settings

Invoice Amount Date Status Action
Notifications

INVO0000151 1069 24/03/2025 Paid View

INVO0000194 30 24/04/2025 Paid View

Accessing the Billing Section

1. Log in to your Chisquares account.
2. Navigate to the Billing tab in your dashboard.

e (Full View Mode: The Billing option is located on the left pane under the
"Others" section.

e Collapsed Menu Mode: Click on the Billing icon ([]) to access the Billing.)

4. You will see two main sections:
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e Billing History (default view)

e Team Member Management

Subscription Details

Current Plan: Professional Plan (Organizational Plan)

Billing Cycle: Annually at $324,000.00

Subscription Status: Active

Time Remaining: 11 months 29 days

Next Payment Date: January 27, 2026

Billing History

The Billing History tab provides a record of all invoices.

Viewing Invoices
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& Download Invoice

INVOICENO.  INVOICE DATE
E EHISOURRES INVO0000151 Mar24, 2025
I Invoice Paid
Receipt to: Receipt from
Josiah Gwar Chisquares

7000 Central Pkwy, Ste 1100, a
(GA30328, United States

ITEM BILLING CYCLE QUANTITY AMOUNT
Professional Annually 1 $1069
Total Amount $1069

Thank you forchoosing our serv yourbusiness. If you h i need further assistan

urservices.
please emailus atinfo@chisquares.com.

1. Locate an invoice from the list.

2. Click View under the Action column.

3. The invoice will display the following details:
e Invoice Number

* Invoice Date

e Billing Status (Paid/Unpaid)

¢ Receipt to (Customer Name)

e Receipt from (Chisquares)

e |temized List of Services

Total Amount Due

Downloading or Printing an Invoice

1. After opening an invoice, you have the option to:

© Author name 2025-05-28 Page 533 /565



Author name Chisquares

e Click Download Invoice to save a copy.

e Click Print Invoice to print a physical copy.

Filtering Invoices

Q Searchanything ®F ® New en v o D @

Billing

Manage your billing and payment details

Professional Plan (Individual Plan)
Billed Annually at $1069.00

Upgrade Plan

10 months 7 days remaining Next Payment: Mar9, 2026

Biling History ~ Team Member

Search by invoice number < Filter A

Invoice Amount Date Status
Study Design

INVO0000140 1069 09/03/2025 Paid Collaboltite

Data Analysis
Itemsperpage 10 Vv Showing 10of 1 results

Others

Users can filter invoices using the Filter button.

1. Click Filter.

2. Select a category:

e Project Containing:
o Study Design
o CollaboWrite

o Data Analysis
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e Created by:
o Me
o Others

3. View the filtered results.

Searching for an Invoice
1. Use the Search by Invoice Number bar.
2. Enter an invoice number (e.g., INVO0000007).

3. Press Enter to display results.

Team Member Management

The Team Member tab allows administrators to manage billing permissions for
team members.
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' Q Searchanything ®8F New en v o 1 @

Billing
Manage your billing and payment details

Professional Plan (Individual Plan)
Billed Annually at $1069.00

‘ Upgrade Plan ‘

10 menths 7 days remaining Next Payment: Mar 9, 2026

sy
Member added Searchbyrpn Copy and Paste Emails
Upload From File
Get | submission url

Nothing to show

Your team will be displayedhere

Adding a Team Member

1. Click Add Members.

2. Select an option from the dropdown list:

Copy and Paste Emails (Manually enter emails)

Upload From File (Upload a CSV or text file with email addresses)

Get Email Submission URL (Share a link for team members to join)

4. Once added, the team member list will display the added users.

Searching for a Team Member

1. Use the Search by Name or Email bar.
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2. Enter a team member's name or email.

3. Press Enter to locate the member.

Need Assistance?

For any billing-related inquiries, contact Chisquares Support:

e Email: info@chisquares.com

© Author name 2025-05-28

Chisquares

Page 537 / 565


https://app.chisquares.com/chisquares-docs/docs/mailto:info@chisquares.com

Author name Chisquares

Getting Started /
Account Settings



Author name Chisquares

Overview

The Account Settings section in Chisquares allows users to manage their profile
information, security settings, and email preferences. This guide provides a
step-by-step overview of how to navigate and update account settings
efficiently.

Accessing Account Settings

e Full View Mode: The Account Settings option is located in the left pane
under the "Others" section.

e Collapsed Menu Mode: Click on the Settings icon (%) to access the account
settings.

Account Settings Tabs

The Account Settings section is divided into three main tabs:

Profile Tab

The Profile tab allows users to update their profile information to keep their
details current. Key information displayed includes:

e Last Login Timestamp (e.g., 01/02/2025, 01:35:54)
e Unique User ID (e.g., 0090)

Updating Your Profile
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ame

®F

CollaboWite Profle

& DataAnalysis

Uploadimage

Highest Academic Degree *

update your profile, follow these steps:

. Upload a Profile Picture

Accepted formats: JPG or PNG
Maximum size: 200 KB

. Edit the Following Fields:

First Name (e.g., John)
Last Name (e.qg., Doe)

Primary Email (e.g., johndoe@gmail.com)

Secondary Email (Optional) (e.qg., j.doeofficial@gmail.com)

Salutation (Select from the dropdown menu)

¥ Upgrade

New

Chisquares

XX

ORCID Number (Click on "Connect ORCID Number" to add or create a new

one)

2025-05-28
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* Highest Academic Degree (Select from the dropdown menu)

e Role Description (Choose the most relevant role from the dropdown menu)
e Organization (Enter your organization’s name)

e Department (Enter your department’s name)

e Country (Select from the dropdown list)

e City (Enter your city)

5. Click “Cancel” to discard changes or “Save Settings” to update your profile.

Security Tab

The Security tab allows users to manage account security by updating
passwords and email addresses.

Updating Your Password

[E cHisqurRres Q Searchanything ®F @new env @ @@

Account Settings
(D Dashboard Kindly update this sectionto keep your profile currently

© DataCollection

Security
CollaboWrite Customize your password and email
62 DataAnalysis
Password  Email
L% AiToolkit b
Current Passwor d
@ SurveyBank
®
Others New Password
O storage @
4 Upgrade
Confirm Password
@ Billings
®
& Account Settings
Notifications Update Password

@ Michael Adio Help?

To change your password:
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. Click on the Password section.

2. Enter your current password.

3. Enter your new password in the designated field.

Chisquares

4. Re-enter the new password in the "Confirm Password" field for verification.

5. Click “Update Password” to save your changes.

Updating Your Email Address

[E cHisquRrES

() Dashboard

© Data Collection
CollaboWrite
(2 DataAnalysis
1 AiToolkit

(© SurveyBank

O storage
4 Upgrade

@ Billings

& Account Settings

Notifications

@ Michael Adio

Kindly update this section to keep your prof

file currently

@rew env @ w@@

Security
Customize

Password  Email

Current Email
New Email

Confirm Email

To change your email address:

1. Click on the Email section.

2. Enter your current email address.

3. Enter your new email address in the designated field.

4. Re-enter the new email address in the "Confirm Email" field for verification.
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5. Click “Update Email” to save your changes.

Close Account

The Close Account tab enables users to permanently delete their Chisquares
account along with all associated data. Once the account is closed, access to all
linked products and services will be lost. This action is irreversible.

What Happens When You Close Your Account?

e Loss of Access: You will no longer be able to use Chisquares or retrieve your
data.

e Deleted Content: All uploaded content, including datasets, will be
permanently removed.

e End of Collaborations: Any ongoing collaborations will be terminated.

* No Restoration: Once deleted, the account cannot be recovered. A new
account must be created if you wish to use Chisquares again.

Precautions Before Closing Your Account:

e Backup Important Data: Download any datasets or content you wish to
keep.

* Notify Collaborators: If part of an ongoing project, inform team members
before proceeding.

¢ Understand the Permanent Action: Deletion is irreversible.

Steps to Close Your Account:
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B crisaunses pa—— *r O 0@ @@

@ Dashboard Account Settings

Kindly update this section to keep your profile currently
© DataCollection

CollaboWrite Close Account
Close your Chisquares Account
@ DataAnalysis Y “
4% AiToolkit ra
I . ~
: ) WQ[
"\
others
Cl
O Storag ose
% Upgrad remen raccountwillno longerbe available toyou. If
@ Biing
@ A
voun
4 ing yo!
Select v
Enteryourpassword
®
Yes, lw: close my Cl
el -

Y me =
1. Select a reason for closing your account from the dropdown menu.

2. Enter your password to confirm your identity.

3. Check the box confirming that you understand the action is irreversible.
4. Click Submit Request to permanently close your account.

5. If you change your mind, click Cancel before submitting.

Once submitted, your Chisquares account and data will be permanently
deleted.
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Getting Started /
Notifications

The Notifications feature on the Chisquares platform helps users stay informed
about account activities, project updates, billing confirmations, and survey

changes. This centralized notification system ensures that users never miss
important updates or system alerts.

[] Accessing Notifications

Navigation Path:

1. Log in to your Chisquares account.
2. On the left sidebar, under Others, click on Notifications.

3. Alternatively, click the bell icon at the top-right corner (with a red badge
displaying the number of unread notifications).
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—u
il CHISOURRES

CollaboWrite
(= Data Analysis
7% AiToolkit 2

) Survey Bank

Others

(O Storage
{, Upgrade
@) Bilings

© Account Settings

Q, Notifications a
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[] Notification Layout

Each notification entry includes the following elements:

Element Description

Represents the type of notification (e.g., stopwatch for

Icon . -
survey actions, card for billing).
it A short label for the notification (e.qg., "Survey Settings",
itle
"Payment Processing").
Message A concise message with key details, such as project titles,
Body actions taken, or renewal dates.
Timestamp Exact date and time the notification was received.?
Delete Icon e P
) Allows users to delete individual notifications permanently.

[] Types of Notifications
Chisquares generates different types of notifications, including:

Account Creation

Title: Account Creation

Message: Confirms successful creation of a new user account and prompts
users to begin creating surveys.

Example:

Welcome to Chisquares! Your account setup is complete. Start creating surveys
today!
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Account Verification

Title: Email Verified

Message: Confirms successful verification of the user’'s email address.
Example:

Email Update: Your email address for Chisquares has been verified.

Billing and Subscription

Title: Payment Processing, Subscription Renewals

Message: Includes details about recent transactions and upcoming
subscription renewals.

Example:

Subscription Renewal: Your Chisquares subscription will renew on 03/24/2025
18:24:05.

Survey Launch

Title: Survey Launched

Message: Notifies users when a survey has been successfully launched and
provides the official start date for data collection.

Example:

Congratulations! Your survey titled Prevalence of Infections in a Clinic, has been
launched and will open for data collection on Wednesday, 15 January 2025.

Survey Lifecycle

Title: Survey launched, Survey closed out

Message: Notifies users when a survey is launched or successfully closed.
Example:

Your survey titled Prevalence of Infections in a Clinic, has been closed out
successfully.

Project/Survey Settings

Title: Survey Settings

Message: Alerts users to significant changes made to survey settings by the
project owner.
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Example:
Survey Settings Updated: This is to notify you of significant changes made in
project Prevalence of Infections in a Clinic by lliya Ishaya.

E CHISOUARES Q Searchanything... #F 4¥ Upgrade @ New en v o @ o

CollaboWri Payment Processing
ollaboWrite @

Hello, lliya! We've just sent you an email. Please check your inbox forimportant details related to your Feb 24,2025,7:24PM

recent transaction.
@ Data Analysis

¢ A PR Subscriptionrenewals or payment confirmations
% AiToolkit e (o) P pay Feb 24,2025,7:24 PM 0]

Subscription Renewal: Your Chisquares subscription willrenew on 03/24/202518:24:05.
@ Survey Bank
Survey closed out -

o Jan15,2025,2:53PM T
Your survey titled Prevalence of Infections ina Clinic, has been closed out successfully
Others R
Survey Settings
O Storage @ Survey Settings Updated: This is to notify you of significant changes made in project Prevalence of Jan15,2025,2:28 PM o
Infectionsin a Clinic by lliya Ishaya.
¢{b> Upgrade
Survey Settings
@ Bilings 10} i ’ ' ' Jan15,2025,2:27PM T
Survey Settings Updated: This is to notify you of significant changes made in project Prevalence of anla, )& u
Infectionsin a Clinic by lliya Ishaya.
& Account Settings s 4
Notifications @ Survey launched i =
0} Congratulations! Your survey titled Prevalence of Infectionsin a Clinic, has been launched and willopenfor ~ Jan15.2025,2:27pM 1

datacollection on Wednesday, 15 January 2025.

[] Deleting Notifications
To delete a notification:

1. Click the red trash icon ([]) on the right side of the notification.

2. The notification will be immediately removed from your list.
A Note: Deleted notifications cannot be recovered.

[] Real-Time Updates

Notifications are updated in real-time, ensuring you're instantly aware of:

* Project changes
e Survey status
e Billing confirmations

e System alerts
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[] Notification Counter

e The red badge on the bell icon displays the number of unread notifications.

e This counter updates automatically as new notifications arrive or are
marked as read.

[] User Context

e All notifications are user-specific. For example, notifications are addressed
to lliya Ishaya in the screenshot, reflecting personalization based on
account activity.

[] Need Help?

For any issues related to notifications:

e Click the “Help?” button at the bottom-left of the sidebar.
e Visit the Support Assistance (Quick Question Bot).
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Getting Started / Help?

The Help section on the Chisquares platform provides immediate access to
various support resources. Two of the most essential tools available here are:

e Report an Issue

e Support Assistance (Quick Question Bot)
This documentation outlines how to access and use each feature effectively.

[] 1. Report an Issue

The Report an Issue feature allows users to communicate problems or
suggest improvements directly to the Chisquares team.

[J Accessing the Feature

1. Click on the Help? icon at the bottom-left corner of the dashboard.
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S CHISOURRES

(2 Data Analysis
LF AiToolkit s

) Survey Bank

Others

(D) Storage

{% Upgrade
@) Billings
©p Account Settings

i:; Notifications w

n lliya Ishaya I ) Help?l
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2. From the dropdown menu, select Report an Issue.

Report anlssue

Support Assistance (Quick Question Bot)

University

Videos & Demo

Help Center (Online documentation)
Webinar

Community

Request a feature

Onboarding Help

Contact Sales

Marketing & Sponsorship
(2) Help?

[0 Submitting Feedback
Upon selection, a Submit Feedback form appears with the following fields:

* Select Issue (Dropdown): Choose the nature of the issue you're
experiencing from the provided list (e.g., Bug Report, Feature Request, Ul
Problem, etc.).

e Describe what you want us to improve (Text Box): Enter a clear and
concise description of the issue or suggestion.
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* File Upload (Optional): You can upload screenshots or files to illustrate
the issue by:
o Dragging and dropping a file.
o Clicking to choose a file.
o Pasting an image (Ctrl/Cmd + V) from your clipboard.

e Submit Button:
Click Submit to send your report to the support team.

Submit Feedback

SelectlIssue

Describe what you want us to improve

Ty
Drag and drop animage or file here, OR click to choose afile, OR
Press Ctrlor Command + V to paste animage copied to your clipboard

This feature helps the Chisquares team address your concerns efficiently and
improve platform usability.
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[] 2. Support Assistance (Quick Question Bot)

The Quick Question Bot provides real-time support through an interactive
chat interface, assisting with common questions and platform guidance.

[0 Launching the Bot

1. Click the Help? icon on the bottom-left.

2. Select Support Assistance (Quick Question Bot) from the menu.

Reportanlssue

Support Assistance (Quick Question Bot)

University

Videos & Demo

Help Center (Online documentation)
Webinar

Community

Request a feature

Onboarding Help

Contact Sales

Marketing & Sponsorship
() Help?

[ Interface Overview The Support Assistance panel contains two main tabs:

e Chat (default tab):
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o Type your question or describe your issue in the text box labeled “Type
your comment here...”.

o Hit Enter or click the Send button (green paper plane icon) to initiate
the chat.

Support Assistance

Chat Help Wizard

Type your comment here... a

e Help Wizard:
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o The Help Wizard in the Support Assistance panel is your go-to resource
for guided solutions to commonly asked questions on Chisquares.

Support Assistance

S [

Chat Help Wizard

How do | perform simple random sampling on my
sampling frame?

How do | perform systematic sampling on my
sampling frame?

How do | draw a representative sample for a

>
country?
How do | start a new survey? >
How do | upgrade my account? >

View More

This tool is ideal for quick answers or when navigating the platform
independently.
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Getting Started / Other
Resources / Uploading
and Managing Datasets

What Can You Upload?

Chisquares supports the upload of:

e CSV (.csv)
e Excel (.xls, .xIsx)
e Public datasets (cleaned and curated)

e Survey data collected using the platform itself

Each uploaded dataset becomes part of the current project and can be used for
immediate analysis.

When to Upload a Dataset

Upload a dataset when:

1. You begin a new analysis
2. You want to use public data stored by Chisquares
3. You've collected survey responses through the platform

4. You're replacing an old dataset with a newer version
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How to Upload
1. Go to the Project.
2. Click on Upload Dataset.
3. Choose a source:

o Your Device: Upload CSV or Excel
o Your Storage: Use previously uploaded files

o Public Repository: Browse and select from preloaded
government/public datasets

o Collected Surveys: Use data gathered through the Chisquares survey
engine

4. Validate file:

o The platform checks file type, structure, and size

o File is converted into a secure and efficient format for internal use

5. Review metadata:

o Dataset name and label

o Number of rows/columns, missing values, date imported

Where to Access Uploaded Data

e Go to the Dataset Codebook (automatically loaded post-upload)
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Who Can Upload or View Datasets?

e All collaborators in a project can upload and view datasets

e Only Project Owners can delete datasets
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Getting Started / Other
Resources / Uploading
a File

This guide walks you through the process of uploading a file (audio, video, or
image) to the Chisquares platform. Only one media file is allowed per entry.

Step 1: Access the File Upload
Option

1. Navigate to the section where a media file is to be attached.

2. Locate and click the paperclip icon.

Required &
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Step 2: Open the Upload File

Dialog

1. A modal will appear stating:

Chisquares

“Click to choose one media type (audio, video, image) for participant

display. Only one file permitted.”

2. Click the "Upload File" button to continue.

% Required

Step 3: Select Your Upload
Source

You will now see the Upload File interface with three tabs:

* Recent Files
e My Storage
* Upload
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UploadFile Learn more X

@ You can only upload one file at atime

® RecentFiles E My Storage @ Upload

No recent file found in your storage

0% of memory used (0Bytes of 953.67 MB)

Public Datasets Cancel

[] Since no files are currently stored, you’'ll need to upload from your device
or cloud storage.

1. Click the Upload tab.
2. You'll see options to:

o Drag and drop a file
o Browse files from your device

o Import from Dropbox or Google Drive

Step 4: Upload Your File

1. Click “browse files” or the My Device icon.
2. A file explorer window will open.
3. Navigate to and select the desired file.

4. Click “Open” to upload.
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Upload File Lear more X

@ Youcan only upload one file at atime

@ Recent Files E My Storage @ Upload

Drop files here, browse files or import from:

& 3 c

My Device Dropbox Google Drive

0% of memory used (0 Bytes of 953.67 MB)

Public Datasets Cancel

Step 5: Confirmation

Once uploaded:

e The file will appear under the upload area.

e You can remove or replace the file before saving or continuing.
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E] Gallery
@l Desktop »
{ Downloads # Screenshot
- 2025-03-25
= Documents # 155038
E Pictures »

F.3

xR
6 Music »
u Videos »

Screenshot

Crmmmmlmdn

Screenshot
2025-03-25
155553

Screenshot

Screenshot Screenshot
2025-03-25 2025-03-25
155635 155727

Screenshot Screenshot

File name: | Screenshot 2025-03-25 155038

v ‘ Customised Files

0% of memory used (0 Bytes of 953.67MB)

Or explore our Public Datasets

Additional Notes

e Supported file types: Audio, Video, Image

Chisquares
X
Moad
e files or import from:
[lhox Google Drive
Cancel

¢ Maximum storage usage is indicated at the bottom of the upload modal.

e Explore Public Datasets if you want to use pre-existing content.
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